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the biggest picture sinc 
Gone With The Wind 


—this prediction is being made by experienced industry 
observers on the basis of engagements in Atlanta, St. Louis, 
Cleveland, Miami Beach (4th Week of continuing run) 
and multiple bookings on West Coast, all of which are 
just as sensational as the New York and Los Angeles 
Premieres. Off to flying start at Philadelphia, New Haven, 
Memphis, Wash., D.C. and more every day! 





§ THE "BATTLEGROUND 


BFACTS UP4 TO NOW! 


“EXTRA! 
Philadelphia 
first week 
breaks 
20-year 
record!” 


Ath Week in Cleveland and at press time 
heading for a 5th! Breaking all records! 


3rd Week in Atlanta (this hasn’t happened in 
three years!). Continues record-breaking run! 


3rd Week in St. Louis (a two-year mark!) and 


(j continues record-shattering pace! 











AMAZING 
SUBSEQUENT RUN 
BUSINESS! 


Typical of what you can expect 
is Los Angeles subsequent runs. 
Beverly Theatre in Beverly Hills 
plays usually five to seven days. 
“BATTLEGROUND” is hold- 
ing two weeks! Village Theatre, 
Westwood, never holds more 
than seven days. “BATTLE- 
GROUND?” plays ten! 








BEATS INDUSTRY'S 
ALL-TIME BIG 
ONES BY 30%! 


Variety lists following Biggies 
among industry’s all-time top 
grossers: ‘Three Musketeers,” 
“Easter Parade,” “Green 
Dolphin Street,” “Till the 
Clouds Roll By,” “Meet Me In 
St. Louis,” ““Random Harvest.” 
“BATTLEGROUND” is out- 
grossing these by as much 
as 30%! 








ASTOR, N. Y., IN 
3rd MONTH OF 
RECORD RUN! 


Continues Big after cracking 
all-time Astor records. Selected 
by N. Y. Times: “One of the 
Ten Best of the Year.” One of 
the leading contenders for top 
honors as predicted by N. Y. 
Mirror which said: ‘Shouts for 
Academy Award.” 





YES! EXTRA TIME FOR M-G-M’s 





“BATTLEGROUND ®! 








IF YOU WANT TO 











SCREEN’S FIRST STORY OF THE JETPLANES 


AND THE SKY-JOCKEYS WHO TAKE THEM TO THE TOP OF THE WORLDL= 
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WARNER BROS. 


Foutrful Woman-Appeal tro! 


SHE’S THE REDHEAD IN HIS COLORFUL LOVE-LIFE. . 











HAIN LIGHTNING 


“ RAYMOND MASSEY - RICHARD WHORF Wi) stuart HeIsLer ANTHONY VEILLER 


SCREEN PLAY BY LIAM O'BRIEN AND VINCENT EVANS * SUGGESTED BY A STORY BY J. REDMOND PRIOR 
NSAI IL TE LARLY sh 28: 
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THE SNAKE PiT 





LETTER TO THREE WIVES 








The World Has 








In ofre.year, 20'» Century-Fox moved the world 
with évery known emotion...with delight 

and inspiration, with-we bh and wonder... 
and shattering reality. Now...at the 

high point of a century... the world will be 
moved as never before by a motion picture that 


will lift you to heights never dreamed of! 


SOOM the world 
stands still... 


‘e 
A 
y HENRY KING 


Produced by G 
DARRYL F. ZANUCK 
as “Savage” who crosses wings with Destiny 


Screen Play by Sy Bartlett & Beirne Lay, Jr. « Based on the Novel by Beirne Lay, Jr. and Sy Bartlett 
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BACK TO THE COURTHOUSE 


HE trouble with this business is the way it can always get 

into trouble by doing business. Now, for instance, after a 

decade of lawyering with the Government on anti-trust 
charges about selling pictures, here comes up a new barrage of 
anti-trust actions about buying pictures. 

Exhibition minorities kicked up the first ten years of lawing, 
now a husky minority of production, the Society of Independ- 
ent Motion Picture Producers, led by Ellis Arnall, president, 
has opened the new sequence—for how long nobody knows. 

So far the record includes suits instituted by the SIMPP 
against “monopolies stifling competition" naming United De- 
troit Theatres and Cooperative Theatres of Michigan in De- 
troit, and has "supplied" the Department of Justice with a list 
of 82 situations concerning Fox West Coast Theatres where 
“the circuit has no competition whatever." 

The SIMPP considers that "the Government's decree in the 
Paramount case will prove to be utterly meaningless unless 
aggressive action is taken against the illegal fruits of motion 
picture exhibition monopoly. . ." 

There is rich promise of another long-fought war over trade 
practices under, around and within and without the law. It is 
also true to the pattern that there should now arise a growing 
margin of civil suits. 

Long, long ago when the Blue Eagle was only pin-feathers, 
it was admitted in Washington that the motion picture as the 
great industry impinging on the lives of all the people was 
to be made the demonstration ground for the doctrines of the 
new order. That seems to be decidedly on the way to being 
made good. When everything about the making, distribution, 
buying and exhibition of pictures is settled under the law there 
should then be pattern enough to cover any industry. 


NNN 


Also, along comes the Department of Justice asking the 
New York District Court to include in the final Paramount case 
judgment a provision to prevent circuits subsequent to di- 
vorcement from getting together among themselves or with 
competitors with agreements to split available product. That 
sort of bears in a way upon an old issue of the years agone 
entitled “the right to buy." 

The more everything changes the more it looks about the 
same. 

Es a a 


KNOWS HIS MIND 


HEN Mr. Merlin Hall Aylesworth, successively in- 

dustrial executive, the chieftain of radio broadcast- 

ing, motion picture executive-in-chief, newspaper 
publisher and more recently big business attorney and super- 
public relations counsel, reaches an opinion it is positively an 
opinion. This time it is Television, which same he views already 
in 1950 as the great achievement of the current, and twentieth 
century, topping the motor car, the airplane and the atomic 
bomb. He apparently sees no damage to the screen theatre, 
but observes “the nuisance of newsreels will soon be over." 
He also cheeringly considers that television will draw off the 
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attention of pressure groups which beset the films with mes- 
sages and educational approaches. He sees the nation 
blanketed with television in three years, some colour eventually, 
"ear radio" ultimately supplanted. 


ABOUT “POOR LO” 


A LWAYS somebody has to be lighting a torch about 


something. Now it is the Association on Indian Affairs 

giving out from Washington about a committee which 
is to see that the American Indians "get serious new cinema- 
tographic treatment." A group of artful boys who wouldn't 
know a Seminole from a Siwash are going to attend to it, and 
see to it that the movies do it. The principal problem of the 
American Indian has been the white man for about five hundred 
years. For most of the last century it has been bureaucrats. 
The screen has not importantly misrepresented the Indian from 
the noble and fictional Uncas to the ruthless and real Gero- 
nimo. A considerable part of the Indian problem has been 
solved by unfenced assimilation, and much more widely than 
there are statistics to tell. Several partially assimilated Indians 
are able, and perhaps predatory, executives in a certain big 
American industry. 

a 5 a 


METRIC HONOURS 


HE journalism of the first week of 1950 is laden with lists 
|: "the ten best" in all maners of categories of human art 
and endeavour. 

Why is it always ten? 

We have a notion that all these Johnny-come-latelies in the 
honours traffic are unsconsciously automatic inheritors of the 
pattern set up now some two decades ago by Motion 
Picture Herald with its polling of the showmen for the desig- 
nation of the Top Ten money-makers in the talent of the box 
office. That story started annually going around the world then 
and has been at it ever since. Tens come right handy if you 
chance to be making statistics, as so many do. 


@ Now that the testimonial from Dimitri Shostakovitch, the 
composer, hailing Stalin as the supreme personal inspiration 
of Russian music has appeared we can reasonably assume that 
the book of laudation for the dictator's 70th birthday is closed. 
With the amount of that stuff that has been poured out of late 
one can understand why Stalin always wears knee boots. You'd 
think he'd want them hip deep. 


a & 5 
@ A neat bid for attention comes from Mr. W. A. Scully of 


Universal-International in an announcement the other day that 
his company is going to be found trying: "To do everything 
possible to stop law suits brought by exhibitors who could 
easily settle their differences if they would spend as much 
time consulting film company's representatives as they do with 
lawyers. . ." —Terry Ramsaye 
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Reaction to Explosion 
To THE EDITOR: 

I have just finished reading Joseph Gray’s 
“explosion” in “Letters to the HERALD” and 
I hereby accept your invitation to comment 
on the so-called “explosion.” It definitely 
was an explosion and, if followed to the 
letter by Hollywood, would in my humble 
opinion keep former customers away from 
the theatres in droves. 

I do not disagree with all Mr. Gray writes 
but for the most part he is just simply all 
wet. Mr. Gray writes like one of these 
“do-gooders” who are campaigning through- 
out the nation to take away practically all 
of our pleasure. I feel I can prove that Mr. 
Gray is wrong, and I also feel that he can- 
not prove he is right. 

I have just seen and enjoyed “Adam’s 
Rib.” If Hollywood accepted Mr. Gray’s 
opinions, then “Adam’s Rib” couldn’t have 
been produced because it had bathroom 
scenes, bedroom scenes, kissing scenes, 
drinking and smoking scenes, smutty 
cracks and dialogue and plenty of sex. Yet, 
“Adam’s Rib” did terrific at the box office 
and the audience raved about it—in fact, it 
came as close to pleasing all our customers 
as any picture we've had in years. It is 
my understanding the reaction to “Adam’s 
Rib” is practically the same everywhere, 
except possibly Spangler, Pa. I could cite 
several other examples—“I Was a Male 
War Bride,” for one—which were universal- 
ly entertaining, but contained all the types 
of scenes which Mr. Gray would abolish. 

I am manager of a de luxe first run thea- 
tre seating 800 persons in a city of 12,000, 
and I feel I know my audiences as well as 
Mr. Gray knows his. I say the big thing 
wrong with movies is the steady diet of 
gangster, murder and mystery films which 
we must show our patrons on other than 
preferred time. It seems that whenever 
Hollywood decides on a small budget pic- 
ture, they start passing out pistols among 
a mediocre cast and tell them to start firing. 

It is my contention that pictures can be 
produced on a small budget that depict fam- 
ily life, teen-age pictures, little musicals, 
comedies, etc. That, I believe, is the an- 
swer to the question “Where are our steady 
customers?” A good variety of entertain- 
ing pictures is possible if Hollywood will 
just realize. that Mr. Average American 
goes to the theatre to be entertained, not 
lectured tq, or shot at. I don’t believe in 
Hollywood making any pictures which are 
aimed at the so-called upper crust—possibly 
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“BE SURE TO READ...” 


"Congratulations to Joe Gray, 
Gray Theatre, Spangler, Pa., for his 
fine letter which was run by Motion 
Picture Herald. If you haven't read 
it, be sure you do." — WALLY 
ALLEN, business manager of Allied 
M.P.T.O. of Western Pennsylvania, in 
a bulletin to his membership. 








five per cent of the population who come 
to the theatre twice a year, and seldom, if 
ever, have anything complimentary to say 
about what they see on the screen. 

I agree with Mr. Gray that there are far 
too many drinking scenes. There is seldom 
a picture that has no drinking in it, and I 
do hear a lot of criticism from patrons 
about how thirsty it makes them. Movies, 
as a whole, are probably not realistic 
enough—true-to-life, so to speak, but they 
will certainly not be more true-to-life if 
all that Mr. Gray suggests is taken up by 
Hollywood because people around here do 
smoke, drink a little, neck a little, lead nor- 
mal sex lives and even give out with smut- 
ty cracks once in a while. And since the 
big majority of patrons quite obviously want 
realistic movies, then how can these things 
be completely disregarded? 

I feel the same as Mr. Gray about propa- 
ganda, social and racial equality, intoler- 
ance, psychotics and neurotics, etc. A 
very few of these pictures will be more 
than enough. And, why, oh why, must every 
company in Hollywood make two or three 
pictures dealing with one subject just be- 
cause another company had success with 
one? 

In writing this letter I believe I’m echo- 
ing the thoughts of most of the movie-goers 
with whom I come in contact. So, please, 
Hollywood, don’t quit making pictures like 
“‘Adam’s Rib,” “I Was a Male War Bride,” 
“Mr. Belvedere Goes to College,” “On the 
Town,” etc., as Mr. Gray in a round-about- 
way suggests. Because if you do, then I 
believe Mr. Gray will even be ready to ad- 
mit he was mistaken about the whole thing. 
—JERRY E. HAVES, Manager, Fox The- 
atre, Beatrice, Neb. 


Creative Effort Lacking 
To THE EDITOR: 


One immediate reaction to Exhibitor 
Gray’s diatribe [Motion Picture HERALD, 


January 7, 1950] is to agree with most of 
his objections taken individually on the on 
hand, but on the other, to wonder how man, 
motion pictures could be made if all gygh 
deletions were to be carried out. 

It appears to me that the objection many 
of us have to the current Hollywood die 
is not so much the inclusion of questionabl. 
material in the telling of a story, but the 
inclusion of such material for its own sake 
—i.e., the exploitation value that sex, sad. 
ism and other elemental activities have. 

Inasmuch as we all know what splendid 
artistry and social consciousness Hollywood 
has shown herself capable of in the past, it 
is regrettable to see these important ¢le. 
ments being increasingly replaced by studied 
exploitation effects. At this time it appears 
that the increased use of sex and sadism 
must not be condemned so much per se, but 
rather as being symptomatic of a dearth 
of creative, artistic effort at the source. 

The larger problem perhaps is whether or 
not we, as exhibitors and patrons, should 
insist on the producer’s having greater feel- 
ings of social responsibility in making mo- 
tion pictures than we ourselves exhibit in 
showing and attending these same motion 
pictures—ROBERT E. SCHREIBER, Di- 
rector, Audio-Visual Service, School of 
Education, University of Maine, Orono, Me. 


Exhibitor or Evangelist? 
To THE EpiTor: 

Is Joseph Gray of Spangler, Pa., a mo- 
tion picture exhibitor or a crusading evan- 
gelist? I imagine he is never happy— 
NORMAN C. GLASSMAN, Rialto The- 
atre, Lowell, Mass. 


Nobody Knows 


To THE EpiTor: 

There is plenty on my mind, but it looks 
like nobody knows the right answers.—0s- 
ceola, Ark., Exhibitor. 


Adventure 
To THE EDITor: 

I would like to see fewer murder pictures 
and more adventure stories to appeal to the 
action crowd.—Columbia, Tenn., Exhibitor. 


Tax Repeal 


To THE EpiTor: 

I believe all branches of the industry 
should unite in an effort to repeal the 20 
per cent tax on amusements.—GUY B. 
AMIS, Princess Theatre, Lexington, Tenn. 
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EXCHANGE area distribution of grosses 


shown on U. S. map Page 14 
PATRONAGE and population show drift to 
west and south Page 15 


INDUSTRY pushes fight for repeal of 
Federal ticket tax Page 16 


MINNEAPOLIS Council refuses to ban new 
theatre on competitive basis Page 18 


TOA postpones action looking to approval 


of COMPO Page 20 
WARNER reports net profit for year 1949 
at $10,466,534 Page 20 
LITTLE THREE granted separate decree by 
Federal Court Page 22 
MONEY-MAKER poll results receive wide 
press, radio coverage Page 24 
20TH-FOX second showmanship meeting 
to be held next week Page 24 
TELEVISION'S growing rapidly, but not 
without considerable pain Page 26 


NATIONAL SPOTLIGHT—Notes on indus- 
try personnel across country Page 29 


BROTHERHOOD Week campaign gets full 


attention of industry Page 34 
PARKER Circuit celebrating 30th anni- 
versary in the Northwest Page 35 


SERVICE DEPARTMENTS 


Hollywood Scene Page 33 
In the Newsreels Page 39 
Managers’ Round Table Page 41 
Picture Grosses Page 40 
Short Product at First Runs Page 38 


What the Picture Did for Me Page 37 
THEATRES SALES Pages 47-55 


IN PRODUCT DIGEST SECTION 


Showmen's Reviews Page I6l 
Short Subjects Chart Page 162 
Short Subjects Page 163 
The Release Chart Page 164 


People in by 4 ews 


Epwarp M. Fay, Providence, R. I., exhibi- 
tor, was presented a solid silver tray at 
a party celebrating his 75th birthday and 
the silver anniversary of his association 
with the M. E. Comerford Theatres. The 
event was held last Saturday night at the 
Hotel Commodore in New York. 


GENERAL GEORGE C, MARSHALL, president of 
the Red Cross, spoke to trade press edi- 
tors Tuesday night on the Red Cross ap- 
peal at a dinner given by Spyros P. 
SKOuRAS, president of Twentieth Century- 
Fox. The dinner was held at the Me- 
tropolitan Club in New York. (Picture 
on page 11.) Mr. Skouras will leave New 
York February 15 on a worldwide busi- 
ness trip and will be gone four months. 


Jack H. Horrserc has been reelected presi- 
dent of the Cinema Stamp Collectors, 
along with the entire slate of officers. 
Epwarp Aaron, LEON J. BAMBERGER and 
HENDERSON M. RICHEy are vice-presi- 
dents of the club. 


Harry MARGOLIs, head booker of the MGM 
New York exchange, was inducted as 
president of the New York Motion Pic- 
ture Bookers Club at the Tavern on the 
Green Monday night. FRED SCHWARTz, 
vice-president of Century Circuit was 
toastmaster. 


Henry Lomproso, formerly sales super- 
visor and managing director of Univer- 
sal Films in Italy, has been named special 
representative for Republic Pictures In- 
ternational Corporation in Italy. 


EarL J. Hupson, president of United De- 
troit Theatres, was elected president of 
the newly-organized United Cerebral Pal- 
sy Association of Michigan, Inc. Mr. 
Hudson is a founder of the organization. 


Lou Hotes, formerly owner of the Im- 
perial theatre in Zanesville, Ohio, and 
manager of the Majestic in Columbus, has 
been appointed Chicago city sales man- 
ager for Filmack Trailer Company. 


Rozgert H. O’BRIEN, secretary and treasur- 
er of the new United Paramount Pictures 
Company, will speak on “What the Ex- 
hibitor Can Contribute and Gain from 
Television” at the theatre panel discus- 
sion of the Chicago Television Conference 
to be held there at the Palmer House 
March 6 to 8. 


Harry M. WarRNER, president of Warner 
Brothers Pictures, and JAcK L. WARNER, 
production head at the studio, will be hon- 
ored with the Judge Harry A. Holizer 
Memorial Award at the Ambassador Ho- 
tel in Los Angeles Sunday. They will re- 
ceive the award from the Los Angeles 
Jewish Community Council for “fostering 
good will and understanding among re- 
ligious and racial groups” in the Los 
Angeles area. 


Dan KosToPULos, manager of the Broad- 
way theatre in Salt Lake City, received 
the first annual award for “Showmanship 
of the Heart” from the industry in that 
exchange area. The presentation was 
made Wednesday, by the Salt Lake Motion 
Picture Club in ceremonies at the Hotel 
Utah. 


LyNN FARNOL of Samuel Goldwyn Produc- 
tions and HELEN LITTAUER of MacFad- 
den Publications will head the publicity 
committee for the 1950 New York cam- 
paign to raise $500,000 for the Wiltwyck 
School for Boys. 


PAUL PETERSEN, drive-in theatre manager 
for Walter Reade Theatres in New York 
and New Jersey, has been appointed 
supervisor of all drive-in operations for 
the circuit. 


ERNEST SCHWARZ has been reelected presi- 
dent of the Cleveland Motion Picture Ex- 
hibitors Association to serve his 17th con- 
secutive term. 


CHARLES SAXON, director of special projects 
for Dell Publishing Company, New York, 
has been named editor of Dell’s Modern 
Screen, succeeding William Hartley, re- 
signed. 


ARTHUR RusH, Mississippi exhibitor, has 
been appointed general manager of Mid- 
South Allied. 


Jack LEEwoopD, previously director ot pub- 
licity and advertising for Lippert Produc- 
tions, Inc., moved into his new post as 
production executive this week. Marty 
WEISSER will succeed Mr. Leewood. 


WILLIAM G. MCKINNEY, former exhibition 
executive with the Griffith circuit and 
Western Amusement, has been appointed 
director of public relations for the Inde- 
pendent Theatre Owners of Southern 
California and Arizona. 
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FIRST division managers’ meeting of the 
new Paramount Film Distributing Cor- 
poration, in New York. Standing is 

A. W. Schwalberg, new president; 
E. K. O'Shea, vice-president and 
assistant sales manager, and Hugh 
Owen, eastern and southern division 
manager. Seated, clockwise, are: A. M. 
Kane, assistant eastern and southern 
manager; Henry Randall, New York; 
Gordon Lightstone, Canadian; Oscar 
Morgan, short subjects sales chief; 

H. H. Goldstein, mid-eastern; M. R. 
"Duke" Clark, south central, and 

J. J. Donohue, central. 


GOVERNOR John W. Bonner of Montana, 
center above, makes Allan Hale, James 
Brown, Alexis Smith, lan MacDonald, 
Adrian Booth, David Brian, Ruth Roman 
and Mrs. James Brown honorary citizens 
during the premiere of Warners’ '"Mon- 
tana" at the Marlow theatre, Helena. 


COWBOY, right. Bill '"Hopalong Cassidy" 
Boyd after signing a new contract with 
Paramount for 12 pictures, cuts up with 


Bing Crosby. 


ALFRED A. BOULLE, left, president of 
Boulle, Inc, of Manila, and distributors of 
Eagle Lion product there, visited New York 
for home office talks. 


THIS WEEK the Independent Theatre 
Owners of Ohio honored its secretary, 
above, with a "Pete Wood Week." 
Mr. Wood is a friend of that prominent 
exhibitor Jim Mason of the De Luxe 
theatre in Cherry Valley, Ohio. 
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WENDELL COREY in New York, star of the Paramount— 

Hal Wallis film, ‘Thelma Jordan," discusses the press- 

book with Max E. Youngstein, director of advertising 

and publicity, and Walter Seltzer, publicity manager for 

Hal Wallis Productions. 
ERIC JOHNSTON, Spyros Skouras, General 
George C. Marshall and James F. Byrnes at the 
opening of the motion picture division of the Red 
Cross Drive Tuesday evening in New York. 
Mr. Skouras, chairman of the industry division, 
was dinner host to General Marshall and the 
group at the Metropolitan Club. 


HONORED. Harry Perlewitz, seated second from the 
left, retiring executive secretary of the Allied 
Independent Theatre Owners of Wisconsin, is guest 
of honor at a luncheon at the Hotel Schroeder 

in Milwaukee. Seated, left to right, are: Charles W. 
Trampe, Mr. Perlewitz, Ben Marcus, John P. Adler 
and F. J. McWilliams. Standing: Eric Brown, 

Edward Johnson, Floyd Albert, Harold Pearson, 
Arnold Brumm, S. J. Goldberg, Oliver Trampe, 
Russell Leddy and C. Baldwin. 


VISITORS, RIGHT, 
Benjamin N. 
Berger, left, presi- 
dent of North 
Central Allied, and 
Mrs. Berger, chat 
with actor William 
Demarest at the 
Paramount studio 
during a visit 

to Hollywood. They 
are discussing the 
new Bing Crosby 
picture, ‘Riding 
High." 


PREMIERE, left, of 
Columbia's ‘Walk a 
Crooked Mile" at the 
Regent Cinema in 
Belfast, Ireland. Left, 
: ; ‘| James Curran, of 
BUFFALO, N. Y., Variety Club's new officers. ef Curran Theatres; 
Seated: Elmer F. Lux, left, chief barker, % ee - the Earl of Granville 
and Murray Whiteman, first assistant. governor of North 
Standing: Harry L. Berkson, property Ireland; Sir Basil 
master; David Miller, second assistant, and Brooke, Prime 
Robert Hayman, dough guy. They were Minister, and James 
installed Saturday at the Statler Hotel. Gribbon, manager. 
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SPLIT UI IER RNS 


AS TOA LEADERS 
MET IN CAPITAL 


When the officers and directors of the Theatre Owners 
of America met in Washington's Mayflower Hotel last 
week in annual session, it was a time of discussion, and 
the weighing of problems. Likewise, it was a time of 
quiet conviviality at free moments, and many a govern- 
mental leader of official Washington lifted an arm in 
greeting as guest of the TOA. On this page, for example: 


At S. H. Fabian's cocktail party for mem- 
bers of the Federal Communications Com- 
mission. Left to right: John Balaban, Chi- 
cago; Wayne Coy, chairman of the Federal 
Communications Commission; Mr. Skouras 
and Mr. Fabian. 


In the convention meeting room: Frank Delaney, Solicitor General 
of the Post Office Department, with J. J, O'Leary; Claude Muado, 
Little Rock, Ark.; George Schoeneman, Commissioner of Internal 
Revenue, Washington, D. C., and Herman,M. Levy. 


Samuel Pinanski, president, welcomes TOA's officers and directors to the 


Mayflower Hotel meeting. 


Left, at the meeting, in left to right order: Gael Sullivan, New York; J. J. 
O'Leary, Scranton, Pa.; Herman M. Levy, New Haven, Conn.; R. J. O'Donnell, 
Dallas; Charles P. Skouras, Los Angeles; Samuel Pinanski, Boston; S. H. 
Fabian, New York, and Arthur H. Lockwood, Boston. 


During a recess, left to right, Representa- 
tive Aime J. Forand, Rhode Island; Martin 
J. Mullin, Boston; Representative John B. 
Sullivan, Missouri, and Walter Reade, Jr., 
New York, take time out for a chat and a 
chuckle. 


In the lobby, Government and industry fig- 
ures stop for a picture. Above: Repre- 
sentative John Dingell, Michigan; Leonard 
H. Goldenson, New York, Supreme Court 
Justice Tom Clark, and Edward Zorn of 
Pontiac, Ill. 


Showmen and Congressmen, left to right, Mack Jackson, Alexander 
City, Alabama; Representative Hale Boggs, Louisiana; Edward D. 
Martin, Columbus, Ga.; Senator Olin D. Johnston, South Carolina, 
and Nat Williams of Thomasville, Ga. 
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SMILE, PARDNERS. Anne Baxter, co-star of 
"A Ticket to Tomahawk" with Dan Dailey, 

rests between scenes with a young admirer. 
The Technicolor production, to be released 

in May, is one of the top offerings of the season 
from 20th Century-Fox. 


BIRTHDAY CAKE. Harry James (above 
right) samples the cake celebrating the 

dual birthdays of Betty Grable and Dan 
Dailey on the set of their next musical from 
20th Century-Fox, "Wabash Avenue." 

The Technicolor tunefilm will debut 

nationally in April. 


TROUBLE FOR WILLIE, right. Dan Dailey 
gets an assist from Evelyn Varden, William 
Demarest and Colleen Townsend in a 

riotous scene from John Ford's “When 
Willie Comes Marching Home,” which 

world premieres in Punxsutawney, Pa., in 
February. 


[Advertisement] 
ae PREP LN RITE 


BEST-SELLER TO SCREEN. ''Cheaper By the Dozen" in Technicolor gets set 
to rival in popularity the hilarious book, as production winds up at the 

20th Century-Fox studio. Myrna Loy, Clifton Webb and Jeanne Crain, above, 
are the principals in the comedy riot to be released in April. 


MICHELINE PRELLE, right, in 
her American debut, is the 
reason for John Garfield's 
descent in 20th Century-Fox's 
"The Big Fall" based on 
Ernest Hemingway's story. It 
will be released in March. 
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Box Office Returns Show 
An Increase in Period 
From 1942 to 1949 


by GEORGE SPIRES 


America is taking Horace Greeley’s ad- 
vice—going west. And with it is going the 
motion picture patronage. 

A survey of the 31 exchange areas of the 
country indicates that population shifts in 
the past decade have resulted in increased 
theatre patronage in the western and south- 
western parts of the country, while the ex- 
change areas along the east coast are show- 
ing a decline in the percentage of box of- 
fice aggregate gross taken annually by the 
industry. 


Returns $451,000,000 
Above Total for 1942 


In round figures, however, national box 
office returns for 1949 reached an estimated 
$1,375,000,000, or $451,000,000 more than 
was taken in during 1942, and the individu- 
al exchange’s gross return for last year will 
be correspondingly greater than the com- 
parative period of eight years ago. 

A breakdown of percentages by geo- 
graphic divisions ot the country shows that 
the four major exchange areas along the 
Pacific Coast increased returns from 12.4 
to 14.3 per cent in the 1942-49 period, with 
the Los Angeles and San _ Francisco 
branches advancing an even two per cent, 
or from 10.1 to 12.1. The adjoining ex- 
change centers, which include Denver, Dal- 
las, Oklahoma City, Kansas City, Des 
Moines and Minneapolis, advanced a total of 
1.4 per cent for the period. 

While the film centers in the west were 
making advances during the period, the ex- 
change areas along the Atlantic Coast were 
showing a decline. The Boston, New York, 
Pittsburgh, Philadelphia, Washington, Char- 
lotte and Atlanta territories dropped from 
46 per cent of the total in 1942 to 44.5 per 
cent last year. Of these seven areas, only 
the Atlanta exchange showed an increase 
during the comparative years by climbing 
from 4.3 to 5.6 per cent. 


New York Territory 
Declined in Period 


Even the New York exchange territory, 
which has for years contributed the largest 
percentage of box office income of any area 
in the country showed a decline from 23.2 
eight years ago to 22.3 last year. However, 
metropolitan New York, embracing only 
Manhattan Island with its greatest concen- 
tration of theatres, went up from 17 per 
cent in 1942 to 17.9 in 1949, 

While the patronage and population shifts 
have been moving westward, the exchange 
areas in the central part of the country have 
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VIDEO COMPETITION 
SEEN NEGLIGIBLE 


Television's competition with the indus- 
try's box office is negligible, a survey of 
exchange areas indicates. Rather, box 
office business in key television cities fol- 
low the attendance trend of the area; up 
in some, down in others. A comparison of 
the percentage of box office business in 
1942 and 1949 and the number of tele- 
vision sets in each of the five big television 
cities follows: 


Box Office 

Percentage Television 

Sets 

1942 1949 1949 
Oe eee 6.1 5.1 125,000 
Cites ......:.. 72 7.6 178,000 
Los Angeles ...... 6.6 7.5 187,000 
New York ........ 23.2 22.3 755,000 
Philadelphia ...... 47 45 215,000 
TORRE, c0keces 47.8 47.0 1,460,000 


The Television Broadcasters Association 
estimates that there are five viewers per 
set, or an audience of 7,300,000 in the 
above cities. 








showed only a slight variation from the 
period eight years ago. In 1942 the Minne- 
apolis, Omaha, Des Moines, Kansas City, 
Oklahoma City, Memphis, Dallas and New 
Orleans areas provided 12.4 of the box office 
gross. Last year they were down only two- 
tenths of one per cent to 12.2. 

Of these exchange territories only Dallas 
showed a noticable increase in the period. It 
increased eight-tenths per cent, from 3.5 to 
4.3 during the period, again reflecting popu- 
lation and industrial growth in the past 
decade. 

According to the men who keep their fin- 
gers on the pulse of America’s theatre at- 
tendance and purchasing power the rise or 
decline in geographical areas is following 
the patterns and trends of population shifts, 
local business economy and the percentage 
of increase in individual incomes. 

George Maurer, sales development man- 
ager for Loew’s, Inc., cited the population 
increases in the western states, and particu- 
larly in the California area, and attributed 
any increase in theatre box office business 
to the growth of the area. In the New En- 
gland area, he said, business was off and he 
attributed the decline first, to the widespread 
unemployment which swept the area during 
the past summer, and secondly to the pos- 
sibility that some of the theatres in that area 
are not air-conditioned and thus may not be 
attracting customers during the warm 
months. To determine the effects of air- 
conditioning on theatre attendance he is 
planning an extensive survey on the prob- 
lem. 





PATRONAGE-POPULATION 
DRIFT WEST AND SOUTH 





Mr. Maurer also pointed that the large- 
scale drive-in construction program that has 
been undertaken during the post-war period 
in the west and south may also be an impor- 
tant factor in attracting audiences, in turn 
increasing the percentage of box office re- 
turns from those sections of the country. 

Another factor to consider in studying the 
south, he said, is its extensive industrial 
growth in recent years. This view was 
supported by others, who pointed out that 
while the population has increased there by 
only eight per cent in the past 10 years, 
the per capita income has increased ap- 
proximately 180 per cent. 


Retail Business to Be 
Off in New England 


Referring to Government reports and lo- 
cal business statistics, Mr. Maurer said these 
reports showed that retail business in gen- 
eral will continue to be off about five per 
cent in the coming months in the New Eng- 
land territory. 

Dr. Arno H. Johnson, vice-president and 
director of media and research for the J. 
Walter Thompson advertising agency in 
New York, reports the country’s population 
has increased an over-all average of 11 per 
cent since 1940, but while the northeastern 
north central and southern states have 
showed an increase of about eight per cent, 
the west’s population has advanced 38 per 
cent during that period, while the per capita 
income of the west is up 124 per cent com- 
pared with an income of 116 per cent in the 
northeastern states. 

An analysis of statistics from the Tele- 
vision Broadcasters Association indicates 
that to date this new medium of entertain- 
ment has had little if any affect on the mo- 
tion picture box office. Of five exchange 
cities where television is strongly emplaced, 
three show a slight decline in theatre at- 
tendance over 1942, while two others show 
an increase. All five cities followed the 
attendance trends of their areas. 


Cannot Foresee Future 
Television Effect 


On the subject of television competition, 
Mr. Maurer of Loew’s expressed the opinion 
that the industry had nothing to fear. “It’s 
only the first month that a family with a 
new television set stays away from the the- 
atre. After that,” he explained, “the novelty 
has worn off and back to films they go.” 
On the question of what television competi- 
tion holds in the future Mr. Maurer just 
shrugs his shoulders. 

“Who knows what the future will bring. 
Already the television dealers have declared 
war on motion picture entertainment,” he 
said, and pointed to recent newspaper ad- 
vertisements which appealed to the public 
to put the film entertainment budget into a 
time payment plan on television. 















ENLIST PUBLIC 4Sogell Heads 


IN TAX DRIVE 


Myers Committee Starts 
Letter Campaign; Ask 
Meetings in Exchanges 


The film industry's battle against the Fed- 
eral admission tax, spearheaded by the tax 
committee of the Council of Motion Picture 
Organizations, gained in vigor this week as 
more groups climbed on the bandwagon. 
The all-out campaign within and outside the 
industry was heralded by Abram F. Myers, 
chairman of the committee which met in 
Washington Tuesday, as the most all-inclu- 
sive drive in the history of the industry. 


Public Support Sought 


A vital part of the campaign, according 
to committee members, is winning the sup- 
port of the public at large and theatre goers, 
and in this connection, letters have already 
been sent to exchange managers instructing 
them how to go about this phase of the drive. 
It was suggested that meetings with other 
exchange managers and exhibitor leaders 
be held as soon as possible. Letters along 
similar lines are due to be sent out in a few 
days to all theatre circuit heads, exploitation 
executives and exhibitor association head. 

To stimulate public interest, the commit- 
tee has an extensive program for getting 
names on petitions to congressmen, lobby 
displays, trailers and enlisting the support 
of newspapers and radio. 

The labor branch of the industry, mean- 
while, has volunteered its full support with 
nearly 1,000 IATSE locals urged by Richard 
Walsh, president, to work closely with ex- 
hibitors and distributors and producers in 
their local areas. “Through these local com- 
mittees you will be notified when the stra- 
tegic time arrives to take action both indi- 
vidually and as an ‘IA’ local.” In Memphis, 
Tenn., an exhibitor-distributor drive to get 
1,000,000 anti-tax signatures from theatre 
patrons has already been launched. M. A. 
Lightman is exhibitor chairman of the cam- 
paign while Ed Williamson is head of the 
distributors. 


National Screen Enlisted 


The tax committee has also requested 
Herman Robbins, president of the National 
Screen Service, to become an auxiliary mem- 
ber so that his company could help distribute 
posters. Also, the Motion Picture Associa- 
tion of America has been asked to assign 
Robert Chambers, head of research, to work 
on statistics. 

Attending the Washington meeting were, 
besides Mr. Myers, Henderson M. Richey, 
A. Julian Brylawski, Oscar A. Doob, Jack 
Bryson and Morton Sunshine. In New 
Orleans, exhibitors and distributors elected 
C. J. Briant as the chairman for the joint 
committee on taxation. Others named were 
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L. C. Montgomery as general chairman 
and Maurice Artigues, secretary. 

As far as passing on the possible saving 
by the excise tax end to the customer, the 
Allied Independent Theatre Owners of Iowa 
and Nebraska passed a resolution promising 
to pass the benefits on to the patron. Mr. 
Myers said this was the first instance he 
knew of an exhibitor organization doing this 
and it might be a good idea if other groups 
followed suit. 


6 for Para. 
Up to June 


Paramount will release five productions 
this Spring, making a total of eight films 
to be released from January to June. 

Hal Wallis’ “Paid in Full,” starring Rob- 
ert Cummings, Lizabeth Scott and Diana 
Lynn, has been set for national release dur- 
ing March, and Frank Capra’s first Para- 
mount production, “Riding High,” starring 
Bing Crosby, has been scheduled for release 
during April, as is Alan Ladd’s new starrer, 
“After Midnight.” 

May will see the release of the tentative- 
ly titled “The Lie,” starring Barbara Stan- 
wyck and John Lund; and “The Eagle and 
the Hawk,” in Technicolor and_ starring 
John Payne. 

Other productions which complete the cur- 
rent list of productions which have already 
been set for 1950 release include “Thelma 
Jordon” in January, “Captain China” and 
“Dear Wife” in February. 








BANNED FOOTAGE PUT 
BACK INTO RELEASES 


Morally objectionable film footage, 
deleted by Customs authorities from 
negatives seeking import permits, is being 
re-shot in the United States, restored to 
the production of which it originally was 
a part and offered on the American 
theatre market. 

If a film, or portions of it, is held to 
be objectionable by Customs officials, it 
cannot enter this country. However, a 
permit is forthcoming provided the objec- 
tionable material is removed. At this point 
Customs takes possession of the matching 
negative. 

Under the practice which now comes to 
light, the banned footage is being re-made 
in the United States and returned to the 
production which, by now, has cleared 
through customs. Jurisdiction of the Cus- 
toms Department ends with issuance or 
rejection of entry permits. 











RKO Studio 


Hollywood Bureau 

The appointment of Sid Rogell as chief 
studio executive at RKO was announced this 
week by Howard Hughes, managing direc- 
tor of production. 

Mr. Hughes also named Gordon Young- 
man, RKO vice-president and general coun- 
sel, to the additional post of vice-president 
in charge of studio commitments and ap- 
pointed Bicknell Lockhart as vice-president 
and general manager of RKO Studios. 

Mr. Rogell’s former position with the 
studio was one of executive producer. 

His elevation this week makes Mr. Rogell 
studio executive under Mr. Hughes with 
Mr. Youngman and Mr. Lockhart ranking 
as studio executives under Mr. Rogell. Mr. 
Youngman is slated to take over the duties 
formerly handled by Joseph Nolan while 
Mr. Lockhart will be in charge of physical 
operations of both the Hollywood and the 
Culver City studios, 


RKO Sues Frank Ross 
On "Robe" Production 


Frank Ross Productions has been named 
by RKO ina $1,813,647 damage suit over al- 
leged failure by the former to start produc- 
tion on Lloyd C. Douglas’ ‘The Robe” not 
later than May, 1948, The agreement, ac- 
cording to RKO, was entered into April 15, 
1943. RKO claims that $819,227 was spent 
on publicity and other promotion given the 
project plus other sums listed as advances 
when the research was under way. 


Paramount, In New Loop 


Plan, Sells Three to B & K 


Paramount, having rejected all bids made 
by Chicago Loop theatres for its first trio 
of films offered under its new bidding-zon- 
ing plan, have sold “The Heiress,” “Thelma 
Jordon” and “Captain China” to Balaban & 
Katz Loop theatres under terms of negotia- 
tion. The former is set for the Chicago 
opening March 3, plus a stage show, while 
the latter two, starting with “Thelma Jor- 
don” opening on February 25, will play the 
Roosevelt. All are for two week runs. 
Paramount, which separated from Balaban & 
Katz on January 1 under consent decree 
ruling, is understood to have received bids 
from Essaness and RKO Theatres. 


20th-Fox Films Gl Insurance 


Twentieth Century-Fox’s Movietone News 
is currently issuing a special sequence de- 
voted to the GI insurance dividend issued 
last week. The sequence features interviews 
with various recipients of the U. S. checks. 


Eastman Sets Stock Dividend 

The Eastman Kodak company will pay 
to stockholders a dividend at the rate of one 
new share of common for each 20 shares 
held as of January 21. A total of $6,498,120 
is involved in the plan. 
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CITY REFUSES 


ECONOMIC BAN 


Allied Unit in Minneapolis 
Protests Licensing But 
Council Grants Permit 


Minneapolis Bureau 


The licensing committee of the Minneapo- 
lis City Council this week approved the con- 
struction of a $300,000 motion picture thea- 
tre here, leaving in midair the argument on 
whether or not it had the right to base 
license permission on competitive factors. 

The dispute arose when North Central 
Allied Independent Theatres protested an 
application by Ralph Green to erect the house 
at 3907-11 Nicollet Avenue, with a large 
parking lot, so as not to inconvenience resi- 
dents with cars living near the theatre. 
Stanley D. Kane, executive counsel of 
North Central Allied, indicated that his or- 
ganization was opposed to the project be- 
cause of over-seating and poor box office 
conditions. 


Holds Council Lacks Right 


The Minneapolis Tribune editorially ar- 
gued that the Council had no right to with- 
hold licenses on purely economic grounds. 
It also made the point that if as charged by 
North Central Allied the result of new thea- 
tres would be the showing of cheap and ob- 
jectionable pictures, this was “a problem 
which seems to lend itself to self-discipline 
within the industry, rather than to major 
license surgery .. . by the City Council.” 

In a reply carried by the Tribune, Mr. 
Kane repeated that his organization thought 
it “quite proper” that the City Council 
should consider the economic argument 
when, as the result of the economics of the- 
atre operation, the public interest was direct- 
ly involved. To which the Tribune again 
replied editorially that in its opinion “licens- 
ing for the sake of controlling competition 
remains a bad practice.” 

A few days later the City Council granted 
the license for the 1,200-seat house to Mr. 
Green. 

In arguing against the Allied stand taken 
on the matter, the original Tribune editorial 
quoted Mr. Kane’s argument that, where the 
ordinary city has one seat for every 12 citi- 
zens, Minneapolis has one for every eight, 
and that with box office receipts down 15 to 
25 per cent, and television doing the movie 
business no good, the new theatre would 
only tend to make an already bad situation 
worse. 


Cite Economic Control 


Said the Tribune: “The opposition . . . is 
almost all on economic grounds. Yet it is 
by rio means clear to us why the City Coun- 
cil should be expected to use its licensing 
power as an instrument of economic regula- 


tion. That power is properly used to safe- 
guard the public’s safety, health or morals. 
In our opinion it is not properly employed 
to restrict competition, or to protect those 
who have some vested interest in the status 
quo.” 

The newspaper then said that to argue 
against issuing a construction license be- 
cause of over-seating was comparable to ar- 
guing that the Council should protect the 
restaurant business against being over- 
chaired or the hotel industry from being 
over-roomed. 


Should Weigh All Factors 


In his lengthy reply, Mr. Kane said that 
“in many fields of economic activity there is 
regulation and limitation, either by govern- 
ment or by the operation of economic 
forces.” He argued that it was the Coun- 
cil’s responsibility fo consider “all the fac- 
tors involved, both economic and moral” 
and that “aggravation of an existing over- 
seated situation may lead to hard pressed or 
the least scrupulous exhibitor, particularly 
in the later ‘runs’, willingly or unwillingly, 
to put objectionable product on his screens. 

“We think it quite proper that the City 
Council of Minneapolis consider the eco- 
nomic argument when, as the result of the 
economics of theatre operation, the public 
interest is directly involved,” he declared. 
The argument against over-seating, he said, 
was “borne out in many overseated cities by 
the growing number of films labelled ‘fit for 
aduits only’, the spread of the double- and 
triple-feature nuisance and the increasing 
use of so-called ‘B’ pictures. 

“This situation is directly related to the 
economics of theatre operation and flows 
from the uniqueness of each motion pic- 
ture,’ Mr. Kane wrote. “If there are too 
many theatre seats in a community, simply 
because every motion picture is different 
from every other motion picture, the sub- 
sequent run exhibitor cannot show a good 
picture which has been ‘milked’ by his earli- 
er-run competitor and is forced by the pure 
economics of a unique industry to run in- 
ferior product.” 


Says Council Has Power 


He then pointed to the “known tendency 
of media of entertainment to deteriorate 
where competition is altogether unbridled” 
and said the legislature had given the City 
Council “power to license, regulate or pre- 
vent.” 

In its reply, under the heading: “Where 
Draw the Line?” the Tribune stuck to its 
position. “The City Council, by and large, 
is not made up of economists with infallible 
judgments as to how much competition is 
healthy for the movies or any other business 
in the city,” the paper held. 





ee, 


WHAT THEY THINK 
ABOUT LICENSING 


Torn between their business sense and 
their personal belief in the competitive free 
enterprise system, most exhibitors queried on 
the issues involved in the Minneapolis licens. 
ing argument agreed this week that the City 
Council was right in issuing a permit to 
Ralph Green to build his theatre. 

The general concensus of opinion among 
exhibition leaders was that the Council 
would not have had the right to refuse Mr. 
Green a license on competitive grounds, as 
had been asked by North Central Allied, 
and that neither the Council nor any other 
government agency should have the right to 
stop a private individual from building a 
house anywhere, provided its owner complied 
with regulations. Some of the opinions: 

Elmer Balaban of the H & E Balaban 
circuit: “The City Council’s attempts to 
interfere with theatre construction solely for 
competitive reasons would be un-American. 
Over-expansion in business has always been 
part of the history of our country. Further- 
more, the public would be deprived of new 
theatres. The Council would have to have 
more valid grounds for denying a permit.” 

James Booth of Booth Theatre Enter- 
prises: “The City Council, or any other 
local government agency, has no right to 
interfere with theatre construction for such 
a reason. A man has a right to open a 
business as long as it is legitimate. Free 
enterprise is the right of every citizen.” 

Gael Sullivan, executive director of 
Theatre Owners of America: “No local 
agency should have the right to interfere 
with free enterprise to such an extent. Ifa 
man wants to open a theatre no one should 
be able to stop him. He may starve, but 
that’s his right.” 

Jack Rose of the Manta Rose circuit, 
Chicago: “While the City Council is cer- 
tainly within its rights to grant or reject 
permits, it should not refuse to issue licenses 
solely for competitive reasons. I don’t think 
it’s good sense. There must be an incentive 
on the part of the exhibitor to build. The 
whole situation, in my opinion, chiefly de- 
pends on the condition of theatres within a 
particular area.” 

P. J. Dee, president of the Alliance 
Theatre circuit: “It is ridiculous that the 
City Council, or any other local agency, 
should attempt to control theatre competi- 
tion on such grounds. The very purpose of 
theatre divorcement as decreed by the Su- 
preme Court was to put an end to the sup- 
pression of competition.” 











Alexander Film Company 
Holds Sales Convention 

Alexander Film Company field officials, 
who met recently in Colorado Springs for 
the 31st annual sales convention, heard a re- 
port of the company’s “best sales year” dur- 
ing which 700,000 weeks of customer serv- 
ice, totaling more than 38,000,000 feet of ad- 
vertising film, were shipped. 
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ADDRESS 








20th- Fox Screen Room 
20th- Fox Screen Room 
M-G-M Screen Room 

20th-Fox Screen Room 
20th-Fox Screen Room 


H. C. igel’s Screen Room 
RKO Palace Bidg. Sc. Rm. 


20th-Fox Screen Room 
20th- Fox Screen Room 


Paramount Screen Room 


20th-Fox Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
20th- Fox Screen Room 








1052 Broadway 

197 Walton St., N. W. 
46 Church Street 
290 Franklin Street 
308 S. Church Street 
1301 S. Wabash Ave. 
16 East Sixth Street 
2219 Payne Ave. 

1803 Wood Street 
2100 Stout Street 
1300 High Street 
2211 Cass Avenue 
326 No. Illinois St. 
1720 Wyandotte St. 
2019 S. Vermont Ave. 
151 Vance Avenue 











TIME ciTy PLACE 
2/2 2P.M. MILWAUKEE Warner Screen Room 
2/2 2 P.M. || MINNEAPOLIS 20th-Fox Screen Room 
2/2 2 P.M. || NEW HAVEN 20th-Fox Screen Room 
2/2 2 P.M. || NEW ee 20th-Fox Screen Room 
ae ‘= P.M. || NEW YORK - M-G-M Screen Room 
ae 1507 OKLAHOMA cir 20th- Fox Screen Room 
"a -Fox Screen Room 
3/5 2:30PM, || PHILADELPHIA | M-G-M Screen Room 
2/2 2 P.M. || PITTSBURGH M-G-M Screen Room 
2/2 1 P.M. || PORTLAND B. F. Shearer Screen Rm. 
2/2 1:30P.M. || ST LOUIS S’Renco Art Theatre 
2/2 1 P.M. || SALTLAKECITY | 20th-Fox Screen Room 
2/2 1:30P.M. SAN FRANCISCO 20th- Fox Screen Room 
2/2 2P.M. EATTLE Jewel Box Preview Thea. 
2/2 10 A.M. || WASHINGTON 20th-Fox Screen Room 


GABLE MAKES NEWS! 


The idol of the public steps gaily from the 
headlines to your screen with his biggest 
money picture since ‘It Happened One Night.” 
That's what every Coast Preview confirms! 
See for yourself the rousing, rowdy romance 
of the baby-kissing Mayor and the baby 















ADDRESS 











Robert Taylor’s new picture will have the benefit of 
exceptional public interest based on the great recep- 


‘Johnny Eager.” 


tion to his current “Ambush” and to the Reprint 
And all America awaits the new 
appearance, more gorgeous than ever, of beautiful 


Elizabeth Taylor in this powerful love story! 








ON SPIRATOR: 


1015 Currie Avenue 
40 Whiting Street 
200 S. Liberty St. 
630 Ninth Avenue 
10 North Lee Street 
1502 Davenport St. 


1623 Bivd. of Allies 
1947 N. W. Kearney 
3143 Olive Street 
216 E. First St., So. 
245 Hyde Street 
2318 Second Ave. 





The Man she loved 
was a traitor, 
sworn to kill her! 


212 W. Wisconsin Ave. 


1233 Summer Street 


St. 


932 New Jersey, N. W. 





TERRIFIC 
TAYLOR 
TWOSOME! 
Bob and Elizabeth 
spell R-O-M-A-N-C-E! 





mr 
TIME 

2/2 1:30 P.M. 
2/2 2 P.M. 
2/2 2 P.M. 
2/2 1:30 P.M. 
2/2 2:30 P.M. 
2/2 1 P.M. 
2/2 1 P.M. 
2/2 «11 A.M. 
2/2 2 P.M. 
2/2 2 P.M. 
2/2 1 P.M. 
2/2 1 P.M. 
2/2 1:30 P.M. 
2/2 1 P.M. 
2/2 2 P.M. 





















PLACE ADDRESS TIME city PLACE ADDRESS TIME 
rod 20th-Fox Screen Room 1052 Broadway 2/6 2 P.M. || MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. | 2/6 1:30 P.M. 
aston 20th-Fox Screen Room 197 Walton St., N.W. | 2/6 2 P.M. || MINNEAPOLIS 20th-Fox Screen Room 1015 Currie Avenue 2/6 2 P.M. 
WFFAL M-G-M Screen Room 46 Church Street 2/6 2 P.M. || NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 2/6 2 P.M. 
Cunt 20th-Fox Screen Room 290 Franklin Street 2/6 2 P.M. || NEWORLEANS | 20th-Fox Screen Room 200 S. Liberty St 2/6 1:30P.M 
twieaeo 20th-Fox Screen Room hurch Street | 2/6 1:30 P.M. || New yorK-N.J. | M-G-M Screen Room 630 Ninth Avenue 2/6 2:30P.M. 
H. C. Igel’s Screen Room 1301 S. Wabash Ave. 2/6 1:30P.M. OKLAHOMA city 20th-Fox Sc R 10 North Lee Street 6 "1 P.M. 
CINCINNATI RKO Palace Bidg. Sc. Rim. | 16 East Sixth Street. | 2/6 8 P.M. “ine Mason Haan 1 teeta 9g af — 
CLEVELAND 20th-Fox Screen Room 2219 Payne Ave. 2/6 1 P.M. || OMAHA 20th-Fox Screen Room 1502 Davenport St. 2/6 1 P.M. 
DALLAS 20th-Fox Screen Room : PHILADELPHIA M-G-M Screen Room 1233 Summer Street 2/6 11 A.M. 
DENVER 1803 Wood Street 2/6 2:30P.M. 
OES Paramount Screen Room | 2100 Stout Street 2/6 2 P.M. || PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 2/6 2 P.M. 
vernanes Oth-Fox Screen Room 1300 High Street 2/6 1 P.M, || PORTLAND B. F. Shearer Screen Rm. | 1947 N. W. Kearney St. | 2/6 2 P.M. 
INDAMAPOLIS Max Blumenthal’s Sc. Rm.| 2310 Cass Avenue 2/6 1:30P.M. |] ST.LOUIS S’Renco Art Theatre 3143 Olive Street 2/6 1 P.M. 
KANSAS city 20th-Fox Screen Room 326 No. Illinois St. 2/6 1 P.M. || SALT LAKE CITY 20th-Fox Screen Room 216 E. First St., So. 2/6 1P.M. 
OS ANGELES 20th- Fox Screen Room ae Wyandotte St. 2/6 1:30 P.M. || SAN FRANCISCO 20th-Fox Screen Room 245 Hyde Street 2/6 1:30P.M. 
MEMPHIS cree Screen Room 019 S. Vermont Ave. 2/6 2 P.M. || SEATTLE Jewel Box Preview Thea. | 2318 Second Ave. 2/6 1 P.M. 
-Fox Screen Room + Vance Avenue 2/6 10 A.M. || WASHINGTON 20th-Fox Screen Room 932 New Jersey, N. W. | 2/6 2P.M 


























TOA PUTS OFF 


COMPO ACTION 


99 6 


But Approves “Purpose”; 
Stymied on Question of 
Eventual Control 


Washington Bureau 


The industry reacted with surprise last 
week when, after two discussion-packed 
days in the Mayflower Hotel’s ornate green 
and gold Chinese Room, 60 officers and di- 
rectors of the Theatre Owners of America 
voted to postpone ratification of the Council 
of Motion Picture Organizations but ap- 
proved “the purpose and spirit” of the or- 
ganization. 

While the reason given was that TOA 
wanted to engage in further study of how 
funds would be collected and spent, it was 
understood this week that another con- 
tributing factor was the concern on the part 
of the TOA directors over who, in the long 
run, would control COMPO. The dues 
question was said to have been relatively 
minor with most board members reportedly 
satisfied with the extent of the assessment. 


No Action on Code 


Although almost the entire second day 
was devoted to discussion of whether TOA 
should ratify the Council, the board finally 
postponed action. On the previous day, no 
final action had been taken, either, on a 
trade practice code for exhibitor-distributor 
relations—even though nearly six hours 
were devoted to the subject. 

Hastily, at the end of the second day, the 
board whipped through several organization- 
al and membership questions, sent them back 
to the executive committee for disposition. 
Nevertheless, many agenda items remained 
unsettled. 

TOA, the second exhibitor organization 
to take up ratification of COMPO, bogged 
down on two questions: isn’t there a better 
method of collecting dues than the per- 
centage-of-film-rentals proposed by the 
COMPO organizers? and will a reasonable 
proportion of COMPO’s budget be spent 
at the local level for “grass-roots” relations ? 
An issue was made of the question of a de- 
gree of regional autonomy being maintained. 


Varied Dues Suggestions 


Some members suggested dues be paid on 
a flat fee per-exhibitor basis. Others wanted 
a per-seat assessment. Still others held out 
for dues payment by TOA’s component or- 
ganizations, rather than individual exhibi- 
tors. 

The spirit and purposes of COMPO were 
approved, but the matter of ratification was 
thrown back into the lap of the executive 
committee, which will work out recom- 
mendations to make to COMPO on both 
problems. 
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COMPO COMPLETION 
IS SEEN DELAYED 


Washington Bureau 

Extension of the effective date of 
the Council of Motion Picture Or- 
ganizations was seen likely this week 
as a result of the failure of the 
Theatre Owners of America board 
of directors to ratify the group. All 
industry organizations were to have 
ratified COMPO by February 15. 
Observers here said that, with one 
group wanting to hold off until cer- 
tain problems are cleared up, it 
stands to reason that other groups 
also may be reluctant to approve 
COMPO as it stands. Moreover, 
unanimous action is necessary to 
establish the organization formally. 
Attention now will be focused on 
the Allied States Association board 
meeting which is scheduled here next 
month. 








“The next meeting of COMPO will not be 
a ratification one,” said Gael Sullivan, TOA 
executive director. “It will be necessary to 
have another meéting at which we will ask 
for clarification on budget, organization and 
program, and present our recommendations.” 
But, he added, he was confident that “when 
all elements have been worked out, TOA 
will support COMPO.” 

In the meantime, though, the Board 
agreed it would work with COMPO’s tax 
committee for repeal or reduction of the 
Federal admissions tax. Members nodded 
as A. Julian Brylawski requested “grass 
roots support” in COMPO’s plan to concen- 
trate on the Congressional leadership. 

The board also listened while Mitchell 
Wolfson, television committee chairman, out- 
lined his suggestion that each company pro- 
duce ten 20-second trailers to advertise its 
films on local television stations. 

Late in the afternoon of the second day, 
the board decided it couldn’t get around to 
such agenda items as fixing dues for drive- 
in theatres, deciding whether to extend 
membership to Canadian and Mexican eex- 
hibitors, selection of a 1950 convention city 
to replace Denver, election of a regional 
vice-president for the Ohio and Michigan 
area, and details of the current membership 
drive. Back to the executive committee 
they went. At 6 P.M. the Mayflower staff 
firmly declared that the room would have 
to be cleared for a party of 500, and the 
mid-winter board meeting unceremoniously 
broke up. 

“Next time,” said Arthur Lockwood, 
board chairman, “we'll have to schedule a 
three-day meeting.” 

The board could chalk up two conspicuous 


social successes. A kick-off buffet-cocktgij 
party boasted a select group of Congress. 
men, Senators and Cabinet officers, gatherey 
affably around a table laden with pheasant 
lobster, turkey, ice cream and creampuffy, 
The other success: a small affair at which‘ 
TOA television leaders and top members 
of the Federal Communications Commission 
staff discussed the commission’s decision ty 
hold hearings on the industry’s request fo, 
radio frequencies for theatre television. 


Warner Net 
For Year Is 
$10.466.334 


Wurner Bros. Pictures last week re. 
ported consolidated net profit for the 12. 
month period ended August 31 last of $10,- 
466,534. This compares with net for the 
previous year of $11,837,253, and is equal 
to $1.43 per common share compared to 
$1.62 in 1948. 

A cheering note was added to the financial 
statement, however, with the news that for 
the first quarter of the current fiscal year, 
ended November 26, the net profit is ex- 
pected to be higher than the $3,093,000 for 
the similar period in 1948. The profit in- 
crease is expected despite lower grosses, and 
this is explained by the company as due to 
lower operating costs and amortization 
charges. 

The gross income last year from film 
rentals, theatre receipts and other sources 
was $134,959,000 compared with $139,937, 
000 the preceding year, whereas net cur- 
rent assets had risen from $42,610,000 in 
1948 to $47,920,000 last year. The cash on 
hand for the year was listed as $21,745,000 
and the U.S. Government securities held 
totaled $15,162,000. 

No deductions were made last year for 
foreign currency devaluations since, it was 
explained, the company had provided ade- 
quate reserves in former years for such con- 
tingencies. There remained a balance of 
$1,187,000 of such reserve after a devalua- 
tion deduction of $1,018,000. The company 
also reported that its long term debt had 
been reduced in 1949 to $14,807,000 from 
$17,891,000 in 1948. On October 28, the 
company prepaid an installment of $1,591,- 
000 due next November 1 on a bank loan. 
The next payment is due May 1, 1951. 

The sale of six theatres brought $2,581,- 
000; eight non-theatre properties $613,000; 
and the company’s partial interest in four 
other houses $509,000. The company pur- 
chased four other theatres, previously under 
lease, for $985,000. The foreign outlook 
was described at “uncertain, but the re- 
port cited business improvement in France, 
Western Germany, Japan and other coun- 
tries. It was also announced that two films 
—“Stage Fright” and “Captain Horatio 
Hornblower” were being produced in Bri- 
tain with frozen funds, 

Warner Bros. stockholders will meet at 
Wilmington, Del., February 21 where the 
election of officers will be the main business. 
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Imagine her 
embarrassment 
. when 

the stork 
suddenly 
shows up 
among 
the 
wedding 
guests! 


COLUMBIA PICTURES 
presents 


Robot YOUNG: Barbanw HALE 


Stein acaba ieee sabes ad 


wity ROBERT HUTTON - JANIS CARTER - BILLIE BURKE 


- Story and Screen Play by Lou Breslow and Joseph Hoffman 








RAND 4 cANTANA PRODUCTION + Directed by HENRY LEVIN - Produced by ROBERT LORD = 
















LITTLE 3 GET 


OWN DECREE 


U.S. Court Agrees to Write 
a Separate Order, as 
Majors Fight Divorce 


What the Little Three—Universal, United 
Artists and Columbia—had been fighting for 
during the many past months of the Govern- 
ment’s anti-trust suit, the granting of a sep- 
arate decree, came to pass on Wednesday 
when the hearings reopened with oral argu- 
ments presented by both sides before the 
U. S. Statutory Court in New York. 

When the arguments in the three-hour 
session had died down somewhat, Judge Au- 
gustus N. Hand announced the decision 
from the bench: the court was “prepared” 
to enter the separate decree requested by 
the Little Three, thus freeing the three com- 
panies from further argument relating to ex- 
hibition practices. The separate decree does 
not, however, mean the Little Three’s sever- 
ance from the case, since they will still be 
subject to regulation on distribution and 
trade practices. 


Judge Turns Down Proposal 


In fact, it was only upon the agreement 
of Edward C. Raftery, United Artists’ at- 
torney who was also spokesman for Colum- 
bia and Universal, that it would not mean 
that the Little Three would be dropped from 
the litigation that Philip Marcus, Justice 
Department attorney, agreed to the separate 
decree. Mr. Marcus sought action to pre- 
vent the companies from acquiring theatres, 
but the court turned that proposal down 
cold. “I don’t think you can do that,” said 
Judge Hand, who stated at the end of the 
session: “I propose to give them (the Little 
Three) a separate decree limited to distribu- 
tion.” 

A major part of the hearing .was occupied 
with arguments on behalf of the Govern- 
ment, and Twentieth Century-Fox, Loew’s 
and Warner Bros., the remaining three “ma- 
jor” defendants in the Paramount et al, case 
now that Paramount and RKO have already 
settled by consent decree. If Warner Bros. 
were near to settling as has been stated by 
Government sources in Washington, and if 
20th-Fox has already started settlement 
talks, there was no hint of these negotia- 
tions. Loew’s is the only one who has not 
yet even hinted at a settlement. 


Present Double Argument 


The key to these three companies’ argu- 
ments was twofold: that divorcement should 
not be required if a “clean job” of divesti- 
ture could be brought about within three 
years and competition brought back as the 
Government wants it; that if divorcement is 
ordered, the companies should be given five 
years to effect it, and not 18 months as the 
Government wants. To the major’s argu- 
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UNITED PARAMOUNT 
JOINS THE RANKS 


United Paramount Theatres, Inc., 
the new circuit which was conceived 
during the anti-trust litigation and 
born barely three weeks ago, has 
been initiated into the adult ranks of 
the older companies by being named 
in a $450,000 trust suit. The Center 
theatre at Hampton, Va., filed the 
suit this week in Washington charg- 
ing all the major distributors except 
Loew's with anti-trust violations. One 
of the competing theatres, named as 
a "co-conspirator" is owned by 
United Paramount and operated by 
Wilby-Kincey. Illegal clearance and 
booking is charged. 











ment that the Government itself suggested 
this time limit some months ago, Mr. Mar- 
cus answered that this was before the RKO 
and Paramount decrees, and it would be un- 
fair to these ex-defendants to grant the three 
companies the extra time. 

Also vigorously disputed by 20th-Fox, 
Loew’s and Warner Bros. was the Govern- 
ment proposal that the defendants be re- 
strained from re-entering exhibition, and the 
new exhibition companies (out of divorce- 
ment) be barred from production. The coun- 
sel said that this was not required of RKO 
or Paramount, it should therefore not be 
imposed on them. 


Agree On Deletion 


Both sides were in agreement that the 
Government should be allowed to delete from 
its proposed order the section which required 
exhibitors to send registered letters to dis- 
tributors when they had difficulty in obtain- 
ing product. However, the Justice Depart- 
ment’s proposal that the companies sell to 
their theatres on a competitive bidding basis 
pending divorcement was also bitterly con- 
tested. 

Present in court for Loew’s was John W. 
Davis; for 20th-Fox were James F. Byrnes 
and John Caskey; and Joseph Proskauer for 
Warner Bros., all of whom argued with the 
Government on almost every turn. Cyril 
Lenda and Louis Frohlich were present for 
Universal and Columbia, respectively, but 
allowed Mr. Raftery to speak for them. 

Mr. Davis attempted to justify Loew’s 
theatre ownership and denied any territorial 
division in exhibition among the majors. 
Mr. Proskauer said: “Why divorcement if 
a clean job of divestiture can be done? What 
point is there is mulcting tens of thousands 
of stockholders of their properties?” 

Mr. Byrnes agreed with his colleagues 
and added his own objection to the proposal 


that court approval would be necessary for, 
company to replace a theatre which it some. 
how lost. 

Warner Bros., meanwhile, commenting op 
its proposed consent decree, in a letter t 
stockholders this week, indicated that thee 
new exhibition company that would be creg. 
ed by divorcement, would have to drop 60 ¢ 
its theatres, out of 441 to tbe operated by 
the new unit, and added that “the negotis. 
tions indicate that there will be no require. 
ment that any stockholder, other than of 
ficers and directors, must dispose of stock jn 
another corporation.” This was required jp 
the settlement with Paramount, but not with 
RKO. 


MGM Sets 
10 Features 


MGM will release 10 pictures during the 
three months starting February 1, it was 
announced Wednesday. This includes one 
reprint and compares with nine new film 
for the same period last year. 

For February there will be four releases 
including “Blossoms in the Dust,” a reprint 
in Technicolor. The three new pictures are 
“Intruder in the Dust,” followed by “East 
Side, West Side” and “Key to the City” 
For March there will be three: “Nancy Goes 
to Rio,” in Technicolor, and followed by 
“Black Hand” and “Conspirator.” For 
April, there will be “The Yellow Cab Man’ 
“Side Street” and “The Outriders,” in 
Technicolor. 








To Honor Willkie 

A Freedom Fair exhibit in New York 
will be centered during 1950 around the 
Willkie Memorial Building, it was ar 
nounced last week by Robert P. Patterson, 
a member of the board of directors of 
Twentieth Century-Fox and president of 
Freedom House. 











PROTESTS FREE VIDEO 
AD ON MOVIE PAGE 


Montague Salmon, manager of the New § 
York Rivoli theatre, is a forthright man who 
doesn’t hold with those who think television 
should be regarded with tolerant eye. He 
picked up his copy of the Daily News Sun- 
day, turning by habit to the amusement page. 

What he saw shattered a quiet Sunday mon- § gj 
ing. Smack in the middle of the theatre ads 
for which he pays $2.73 an agate line ther 
was a picture and story plugging a showing 
of “Major Barbara” over the News television 
station WPIX. Banging his typewriter on 
the breakfast table Mr. Salmon let the News 
advertising manager have it. 

If the News wants to shout that it i 
offering free movies via television . . . | must 
object to (it) on the very page on which w 
pay a huge amount of money for represen 
tation,” he said. As of Wednesday the News 
hadn’t replied. 


—_— —— 
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M. P. Daily says the picture is superb. 


A strong item. Film Daily calls it fine, tense, 


emotional, dramatic, brimful of action, 


big league. Boxoffice comments a meaty bit 





of stern entertainment. Should prove a 


profitable booking venture. The Exhibitor 





cheers it as taut, well-directed, well-acted. 


‘FEMALE’ MEANS BUSINESS! 


much suspense. Harrison’s reports tense 


suspense. Should go over. The Independent 
applauds it as action to hold an audience 
in suspense. Unusual twist. Showmen’s 


says suspense and action at high-pitch 


throughout, exciting entertainment. 


Word of mouth to put it across in any 


situation. The Reporter notes fast 


action, thrilling, always suspenseful. 


| Exhibitors will not regret booking it. 







- From the SATURDAY EVENING POST Story 
«+. thru TV | 












IS THE 


FEMALE’ 
starring 


PEGGY CUMMINS 
JOHN DALL 


A KING BROTHERS PRODUCTION 
with BERRY KROEGER * MORRIS CARNOVSKY 
Produced by MAURICE and FRANK KING - Directed by 
Joseph H. Lewis » Screenplay by MacKinlay Kantor 
and Millard Kaufman 





















MONEY -MAKER POLL RESULTS 
GET WIDE PRESS COVERAGE 


in 100 newspapers with a combined circula- 


Results of The Money-Making Star Ballot 
of 1949 were accorded the widest newspaper 
and radio penetration in the 18-year history 
of this poll conducted annually among 
U. S., Canadian and British exhibitors by 


Morion Picture HERALD on behalf of 
Fame. 
Stories were filed by the Associated 


Press, International News Service and Unit- 
ed Press from New York and Hollywood. 
The British United Press serviced its cli- 
ents out of London and throughout the 
British Commonwealth. All daily newspa- 
pers in New York published the results, and 
in the Daily News, biggest U. S. daily of 
them all with a circulation of 2,150,000, the 
treatment embraced a four-column head and 
three photographs on an upfront news page. 
In Los Angeles, The Money-Makers 
walked off with the most extensive cover- 
age in its career. The Sunset Edition of 
the Herald-Express used a_ full-page 
streamer over the first page masthead. Ed- 
win Schallert, drama editor of the Times, 
gave the story the lead in his column, which 
is standard practice with him each year. 
Hedda Hopper made two mentions in her 
column which the Chicago Tribune-New 
York Daily News Syndicate states appears 


tion of 26,000,000. Louella O. Parsons, 
motion picture editor of International News 
Service, also carried the story in her syndi- 
cated column which INS declares runs in 
over 300 papers with a total circulation of 
approximately 15,000,000. Harold Heffer- 
nan, whose column is handled by the North 
American Newspaper Alliance and _ pub- 
lished in about 100 papers having a circula- 
tion of between 5,000,000 and 7,000,000, 
turned over his full space one day to the 
poll. 

Look, circulation 3,039,000, devoted a full- 
page pictorial layout to the winners in the 
January 17 issue. 

Additionally, the poll story was reported 
on every Los Angeles and Hollywood radio 
station clear around the clock on the day it 
broke. While the air coverage was not 
quite as extensive in New York, metropoli- 
tan area stations and networks reported the 
outcome in frequent newscasts. 

Simultaneous release in Britain resulted 
in wide breaks in London and Provincial 
newspapers and set in motion a series of 
feature newspaper articles with particular 
emphasis on the selections by United King- 
dom theatre men. 








General Spaatz Will Address 
"12 O'Clock High" Luncheon 


General Carl A. Spaatz, former com- 
mander of the Eighth Air Force, is sched- 
uled to be the principal speaker at a 
“Twelve O’Clock High” luncheon January 
26 at the Waldorf-Astoria Hotel in New 
York, in celebration of the eighth anniver- 
sary of the air unit. The luncheon is spon- 
sored by the Air Force Association. Mayor 
O’Dwyer has also been asked to attend. 
Other notables, including Gov. Dewey, 
Louis Johnson, Defense Secretary; W. 
Stuart Symington, Air Secretary; James 
Farley, Herbert Hoover, J. Edgar Hoover, 
Bernard Baruch, Gen. George C. Marshall, 
David Sarnoff and Eleanor Roosevelt are 
expected to be present. In the evening, 
Twentieth Century-Fox’s “Twelve O’Clock 
High” will have its world premiere at the 
Roxy. 


Universal to Step Up 


Rank Film Promotion 

Paralleling plans for intensification of 
sales-and distribution of J. Arthur Rank 
product recently announced by William A. 
Scully, Universal-International now is em- 
barking on a new concentration on the pub- 
licity and promotion of its British releases. 

Jeff Livingston has been promoted to ex- 
ecutive in charge of advertising and pub- 
licity for Rank product, according to David 
A. Lipton, U-I director of advertising and 
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publicity. He will handle the Rank films 
released through the regular U-I channels 
as well as those channeled through the Pres- 
tige sales unit which concentrates more on 
the art theatre field. 

The advertising and promotion of the 
Rank pictures will get the same specializa- 
tion and the same treatment used in their 
distribution, says Mr. Lipton. “Advertis- 
ing and promotion for the J. Arthur Rank 
productions will recognize that there is a 
natural audience for those pictures which 
isn’t necessarily the ‘mass’ type of patrons. 
Just as the majority of these pictures are 
doing well in specialized theatres so will the 
advertising be more productive if it reflects 
the auspices of exhibition.” 


Majors Defendants in 


Philadelphia Action 


The eight major companies were named 
defendants in a $270,000 triple damage suit 
filed in U. S. District Court, Philadelphia, 
by Harry Felt. Mr. Felt, who owns the 
Park theatre at Highland Park in nearby 
Delaware county, charges that he has suf- 
fered losses amounting to some $90,000 over 
the past nine years because of the seven-day 
clearance enjoyed by the Terminal theatre 
at Upper Darby over the Park. The plain- 
tiff contends that his house is not in compe- 
tition with the Terminal, or with the two 
key runs in Upper Darby, and he asked the 
court for injunctive relief for a run indepen- 
dent of the Terminal. 
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Fox Annual 
Showman 
Meeting Set 


Advertising and publicity heads of affj. 
ated and independent circuits all over th 
nation will meet with Twentieth Centypy. 
Fox home office executives and field exploi. 
tation men in New York January 25-27 fry 
the company’s second annual showmanship 
meeting. 

On the agenda are the showing of several 
of 20th-Fox’s most important pictures fo 
the coming year and a diseussion of adver. 
tising and publicity plans for them, along 
with a general survey of merchandising 
problems. 

A list of distinguished speakers has beep 
set. They include Abram F. Myers, general 
counsel and chairman of the board of AL 
lied States; Bosley Crowther, motion pictyre 
critic for The New York Times, and Louis 
Ruppel, editor of Collier’s Magazine. |g 
addition, the 75 showmen will hear talks 
by 20th-Fox president Spyros P. Skouras 
and vice-presidents Al Lichtman, A, W, 
Smith, Jr., and Charles Einfeld. 


The circuit men, representing every te. 
gion in the country, are bringing inform- 
tion and material to illustrate their individy. 
al promotional problems. On the night of 
January 26 they will attend the world pre. 
miere of Darryl F. Zanuck’s “Twelve 
O’Clock High” at the Roxy in New York 

Among those invited to attend the meeting 
are: 


Gerry Atkins, Warner Circuit; Maurice Barr, Para- 
mount Richards Theatres; Emil Bernstecker, Pan. 
mount Wilby Theatres; Al Boyd, Boyr Theatre Cir. 
cuit; Ollie Brooks, Butterfield Circuit; Lou Brown, 
Loew’s New England Theatres; Russ Brown, Ham- 
rick-Evergreen Theatres; Harry Browning, New En- 
gland Theatres, Inc.; Miss H. Brunner, Fox Wiscon- 
sin Amusement Corp.; Everett CaHow, Warner Cir- 
cuit; Tom Cleary, Consolidated Theatres, Ltd.; Ken 
Collins, Monarch Theatres; Dorothy Day, Central 
States Theatres; Dave Edwards, Lawrence Theatres; 
Dan Finn, B & QO Association; Joseph P. Finneran, 
Syndicate Theatres, Inc.; Lou Finske, Paramount 
Theatre; Jack Foxe, Loew’s Capitol Theatre; Harry 
Freeman, Fox Theatre; Vic Gauntlett, Hamrick- 
Evergreen Theatres; Alice Gorham, United Detroit 
Theatres; Larry Grayborn, Odeon Theatres; Norris 
Hadaway, Carolina Theatre; Hank Hearn; Ken Hoel, 
Harris Amusement Co.; Ike Hoig, Ute Theatre. 

Wililam Hollander, Balaban & Katz; J. C. Hunter, 
Talbot Theatres; Dave Idzal, Fox Theatre; H. E 
Jameyson, Commonwealth Theatres; Bob Johnston, 
Fanchon & Marco; Norman Kassel, Essaness Thea 
tres; Hanns Kolmar, Fox West Coast Theatre Corp; 
Senn Lawler, Fox Midwest Theatres; Paul Levi, 
American Theatres Corp.; Martin Theatres of Geor- 
gia, Inc.; Ed Meade, Loew’s Theatres, Inc.; Morris 
Mechanic, New Theatre; Milton Mooney, Cooperative 
Theatres of Ohio, Inc.; Seymour Morris, Schine Cit- 
cuit; Mortensen, Greater Amusement; Jim 
Nairn, Famous Players Canadian Corp.; Seymour 
Peiser, Fox West Coast Theatres; Howard Pettingill, 
Florida State Theatres; Fay Reeder, Fox West Coast 
Theatres; Tom Reade, Lucas & Jenkins; Jim Red: 
mond, Tri-States Theatres; Ricer Rice, Video Thea- 
tres; Emmet Rogers, Tivoli Theatre; Jack Sa¢l, 
Metregentan Theatre; Alec Sayles, Fabian Theatres. 

Ev Seibel, Minnesota Amusement Co.; Robert Selig, 
Fox Intermountain Theatres; James Sharkey, (o- 
operative Theatres of Michigan, Inc.; Sonny Shepherd, 
Wometco Theatres; Harry Spiegel, Comerford Thea 
tres; Frank Starz, Interstate Circuit, Inc.; Knot 
Strachan, Warner Circuit, Inc.; Bert Stern, Coopera: 
ive Theatre Service; Henry Strickelmaier, Great States 
Theatres; Charles Taylor, Buffalo Paramount Corp. 
E. E. Whitaker, Georgia Theatres, Inc.; Dan Wilku- 
son, Neighborhood Theatres, Inc. P 

New York guests include: Ernie Emerling, Loews; 
Al Florsheimer, Walter Reade; Harry Goldberg, Wat 
ners; Edgar Goth, Fabian; Harry Mandel, RKO; 
Nick Matsoukas, Spyros Skouras, Jr., Skouras; Joe 
Seider, Prudential; Myron’ Siegel, Century; Harold 
Rinzler, Emanuel Frisch, Irwin Gold, Randforce; Ise 
belle Austin, Roxy. 





















































IN PRIZES | EVERYBODY 
in four 13-week “Movie Quiz” contests IS 
: » elily 4 
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Franchise Holders 


JUST THE * 
BOX-OFFICE i 


Screen Guild Prod. of Ga.,-Inc. 


BOOSTER bos ig N.W 
BOSTON 
Liaise Mr, Joseph Levine 
16 Piedmont St. 
Boston, Mass. 


CHICAGO 
Messrs. Max Roth and 
Charles Lindau 
Henri Elman Enterprises, inc. 
1327 S. Wabash Ave. 
Chidago, III. 


CLEVELAND 
Messrs. R. Snyder and 
E. Stutz 
Realart Pictures of Clev. 
2108 Payne Ave. 
Cleveland, Ohio 


DETROIT 
Mr. Jack Zide 
Allied Film Exchange 
2310 Cass Ave. 
Detroit, Mich. 


NEW YO 
(Metropolitan Area) 
Mr. Moe Kerman 
Favorite Pictures Exchange 
of N. Y. 
630 Ninth Avenue 
New York, N. Y. 


NEW YORK 
(Up-State Territory) 
Mr. Joe Miller 
Realart Exchange 
55 Peyster St. 
Albany, N. Y. 


PHILADELPHIA 
Mr. Nelson Wax 
Boxoffice Pictures, Inc. 
1321 Vine St. 
Philadelphia, Pa. 
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See your local fran- 
chise holder for the 
details of this excit- 
ing BOX-OFFICE 
BOOSTER. 


PITTSBURGH 
Mr. Milton Brauman 
Screen Guild Prod. 
of Pitts., Inc. 
415 Van Braam St. 
Pittsburgh, Pa. 


WASHINGTON 
Mr. Bernie Mills 
Equity Film Exchanges, Inc. 
1001 New Jersey Ave., N.W. 
Washington, D. C, 
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gers and Unger Associates exclusive distributors in the United States releasing through the Realart Exchanges 











98 Stations and 4,000,000 
Sets at Year’s End, But 
Programs Still Weak 


Television in 1949 made significant ad- 
vances all along the line but, at the year’s 
end, there was agreement among showmen 
that the new medium so far offers no seri- 
ous threat to the motion picture industry. 

The present status of television, however, 
provides a poor clue to its future effect. 
There is firm conviction among those who 
keep tab on video statistics that provided 
the medium maintains its current pace of 
development it may radically change the bal- 
ance of the entertainment picture within a 
very few years. 


Cable and Relay Network 
Moving Cross Country 


Television is rising fast. While there 
has been an understandable lag at the artis- 
tic end, its physical growth has been phe- 
nomenal. Stations are sprouting in cities 
big and small, the stream of receivers com- 
ing off the assembly lines swells by the 
month and the all-important cable and ra- 
dio-relay network is spreading steadily 
across the country. 

What news television makes today is em- 
bodied in cold statistics. There are now 98 
stations on the air, 26 of them inter-connect- 
ed into networks; about 4,000,000 receivers 
are installed in homes, bars and showrooms, 
and the cable web, which is tightening in the 
east, still fronts the west along the Milwau- 
kee-Chicago-St. Louis line. 

Color television is still largely a matter 
of diagrams and gadgets heatedly discussed 
before the Federal Communications Com- 
mission; Phonevision remains to be tested 
and theatre television, while out of the ex- 
perimental stage, still has a way to go in 
obtaining proper programs and defining the 
role of television in the theatre scheme of 
things. 


Set Production Reached 
300,000 Monthly Rate 


Ahead lies a fabulous future sketched with 
the statistician’s calculating pencil. Set pro- 
duction, running at only about 30,000 a 
month in January, 1948, reached a high of 
300,000 in the November pre-Christmas 
rush and both large and small-screen receiv- 
ers sold like hot cakes. It is freely predict- 
ed that no fewer than 5,600,000 units will 
be installed in American homes by the end 
of this year and that this total will rise to 
about 20,000,000 within five years. Al- 
ready there is a definite tendency towards 
larger screens that give a clearer, brighter 
picture. 

The station situation still remains in a 
state of flux since the FCC so far has main- 
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VIDEO'S GROWING, BUT 
NOT WITHOUT PAINS 
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THE BELL #elevision network as it stands in January, 1950. Rapid expansion west and south 
should lead to a coast-to-coast television link early in 1953. 


tained its freeze on television applications 
pending a study of the proposed reallocation 
of frequencies. This will involve the open- 
ing up of new bands in the ultra-high field 
and will provide space for many more sta- 
tions. Current estimates put the number 
of transmitters on the air by the end of 
1950 at about 200. Within a few years, 
providing the proper space is allotted, there 
may be as many as 1,000 television stations 
operating, many of them mere satellite trans- 
mission points that will relay and distribute 
city-originated programs to homes in the 
rural areas. 

Television stands or falls with available 
network facilities. At the threshhold of the 
new year, cable connections in the east and 
midwest had multiplied but were still large- 
ly inadequate. In many cases only one-way 
circuits could be used. Nevertheless, a po- 
tential 45 per cent of the nation already was 
within reach of television and on the basis 
of available figures it was estimated that 
more than 60 per cent of the country would 
make up the potential video audience by the 
end of 1950. 


Industry Uses Medium 
To Promote New Films 


The producing companies and the theatre 
circuits are fully appreciative of this fact 
and, while withholding product from the 
sorely-pressed television people, they are in- 
creasingly using the medium to their own 
advantage, promoting product over the air 
via trailers. Special reels frequently are 
made up for broadcasting purposes since 
the regular sound track music cannot be used 
and a different kind of presentation is de- 
sirable. 

The American Telephone and Telegraph 
Company cable network during this year 
will spread to Memphis, Norfolk, Johns- 
town, Greensboro, Charlotte, Jacksonville, 
Atlanta, Birmingham, Indianapolis, Louis- 
ville, Davenport (Iowa), Rock Island (II- 
linois), Des Moines, Minneapolis, Omaha 
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and Kansas City. On the west coast, the 
radio relay system connecting Los Angeles 
and San Francisco also should be operating 
by the end of the year. 

In 1951 and 1952 the network should 
spread still further west and begin to criss- 
cross the southern plains. Coast-to-coast 
connections, through Fort Worth, Texas, 
should come some time in 1953, indicating 
a new era in television, with the possibility 
of an effective program exchange between 
these two centers. By that time, too, a nun- 
ber of cities should be inter-connected via 
radio relay circuits which, cheaper to build, 
presumably also would find it possible to 
charge lower rates. 


Hollywood Attitude Seen 
Key to Program Problem 

























Industry observers agree that while televi- 
sion may be this country’s fastest-growing 
business, it has shown serious weakness at 
the artistic end. Its programs, built large- 
ly by people with radio background, still 
lean heavily on the patterns established by 
that medium and are hampered by economic 
and technical considerations. 1949 saw a 
heavy emphasis on sports and variety shows 
and with some exceptions that trend stands 
to continue during this year, it is believed. 

There are several new programs in the 
blueprint stage but they are not of a quality 
that would draw off many patrons from the 
theatres. Both NBC and CBS plan series 
of opera broadcasts and a number of new 
dramatic shows are in the offing. The tele 
casters generally believe that their program 
bottleneck cannot and will not be broken 
until Hollywood discards its forbidding at- 
titude towards TV. There are no indica: 
tions that this will happen in 1950. 

Backed by the musicians’ ban on the use 
of film sound track music on television, the 
motion picture companies do not permit 
their newer product’ to go on the air and 
none of the top film stars have been allowed 
to give video their attention. 














































Fox to Offer 
6 Top Films 
In 3 Months 


Twentieth Century-Fox, through A. W. 
Smith, Jr., vice-president and general sales 
manager, announced this week its plans to 
release six “top quality” films during April, 
May and June. “The release of these six 
pictures marks a continuation and a new 
high for our company’s policy of giving ex- 
hibitors the strongest roster of product 
possible,” he said. Four of the films are in 
Technicolor. 

Mr. Smith also said that the releases are 
timed to bolster the box office which faces 
stronger competition during these months. 
“Coming at a time when the box office needs 
its strongest stimulation, Twentieth Century- 
Fox has planned the release of these films 
50 that exhibitors may get maximum returns 
during the months when competition with 
other ‘entertainment and recreational media 
is at its highest,” he said. : 

The films to be released.during.-.April 
are: “Cheaper by the Dozen’ in’ Techni- 
color, with Clifton Webb, Myrna Loy and 
Jeanne Crain, and “Wabash Avenue,” in 
Technicolor, with Betty Grable and Victor 
Mature. 

May: “The Big Lift,” a story of the Ber- 
lin airlift, with Montgomery Clift and Paul 
Douglas, and “A Ticket to Tomahawk” in 
Technicolor, with Dan Dailey and Anne 
Baxter. 

June: “Night of the City,” starring Gene 
Tierney and Richard Widmark, and “Brok- 
en Arrow” in Technicolor, with James 
Stewart. 

It was also announced that during the 
April-May-June period “Three Came 
Home” will be given special engagements in 
special key situations. The film was previ- 
ously to be released in March, but is now 
replaced by “The Big Fall,” with John 
Garfield, 


A British Sight 
For Sore Eyes 


Reversing a long-standing trend in 
London's fashionable West End, 
Columbia's “Jolson Sings Again" did 
record business at the Gaumont the- 
atre, Haymarket, London, and at the 
Marble Arch Pavillion before, during 
and after the Christmas holidays, re- 
ports Max Thorpe, Columbia's man- 
aging director in England. Queues 
became such a problem that the man- 
agement had to call on the police. 
Inside the theatre there were scenes 
of unusual enthusiasm, reports Mr. 
Thorpe. At the end of the show the 
audiences stood up and applauded. 
Commented Mr. Thorpe somewhat 
breathlessly: "It was a sight for sore 
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THERE ARE 20 GUNS BETTING THEY'LL 
NEVER CROSS THE BORDER TONIGHT! 


Her first 

role since 
Winning the 
Academy Award 
for “Key Largo” | 


~ MILTON H. BREN and WILLIAM A. SEITER production 


Story and Screenplay by DEVERY FREEMAN - Directed by WILLIAM A. SEITER + Produced by MILTON H. BREN - A Universal-International Release 












































ALBANY 


“Prince of Foxes” received single-featur- 
ing at the Palace, while the Strand played 
“Dancing in the Dark” and “The Rugged 
O’Riordans.” The Grand presented “The 
Red Danube” and “Johnny Eager”; the Ritz 
dualed “Undertow” and “Free For All.” 
The Colonial, for its three-day film period, 
went back to foreign product with “Paisan.” 
_., One of the pre-engagement exploitation 
stunts arranged for “Battleground” at the 
Palace was a broadcast over WPTR in 
which Albany members of the 101st Air- 
borne Division participated. Alex Sayles, 
Palace manager, and Floyd Fitzsimmons, 
MGM exploiteer, set it up with Glen Wal- 
rath, assistant program manager of WPTR. 
_.. Charles Martini, who operates theatres 
in Clyde, Dansville and other Buffalo district 
towns, will assume direction of the Pontiac, 
Ogdensburg and the Capitol, Oswego, Feb- 
ruary 1. These are two of the houses which 
the Schine Circuit must divest under the 
consent decree. 


ATLANTA 


Atlanta trade at first run theatres was the 
best in many months. “Battleground” at 
Loew’s Grand chalked up’a big share of 
business for its third week. Playing other 
theatres: Rialto, “Tokyo Joe”; Fox, *‘Prince 
of Foxes”; Paramount, “Thelma Jordon” ; 
Roxy, “The Heiress,” holdover from Fox; 
The Rhodes, “The Red Danube”; Art, “An 
Act of Murder.” ... J. B. Dumestre, Jr., 
president and general manager of the South- 
eastern Theatre Equipment Co., has an- 
nounced that his company has taken over 
the Delto Theatre Supply Co., New Or- 
leans. This will make the fourth supply 
house for them in Atlanta, Charlotte, New 
Orleans, and Jacksonville, Fla. . . . Amuse- 
ment Enterprises, Albertsville, Ala., has an- 
nounced that they will start work on their 
new Dekalb theatre, Fort Payne, Ala. . . 
Carl Wheeler was appointed manager of the 
Home theatre, Zephyrhills, Fla. He replaces 
Sid Landers, resigned account of ill health. 
.. . Whitney Lindsey has been appointed 
as manager of Florida State theatre, Ritz, 
Bartow, Fla. He was formerly manager 
of the Palace theatre, Lakeland, Fla. . 
Carlton Bartow, has been appointed as man- 
ager of the Palace, Lakeland, Fla. 


BALTIMORE 


Fout new pictures offered at first runs 
including “Mrs. Mike,” at the Century; 
“The Story of Molly X,” at the Hippo- 
drome, with eight acts of vaudeville; “The 
Heiress,” at the Stanley; “Alias the Champ” 
with “The Bandit and the Lady,” at the 
Times and Roslyn. . . . Variety Club, Balti- 
more, Tent No. 19, members headed by ex- 
chief barker Joseph C. Grant and new chief 
barker, Rodney Collier, presented the Mary- 
land General Hospital, represented by Dr. 








MOTION PICTURE HERALD, JANUARY 21, 1950 


W. M. Firor, with a “Pseudo-Oxygen tent,” 
or what is called a “croupette.” Newspaper 
picture showed them at the bedside of a little 
patient, Richard Bianchi. . . . Starting Jan- 
uary 7, the Pennington, under direction of 
Henry Sauber, with Harry Kahn handling 
arrangements, started a quiz contest tied in 
with neighborhood merchants, called Pen- 
nington Theatre Saturday Serial Club, with 
membership cards given to children between 
6 and 16. Children selected to answer ques- 
tions were asked them according to their 
ages, and prizes were awarded to the win- 
ners. 


BOSTON 


The Met this week had a record breaking 
Sunday, occasioned by the opening on that 
day of Danny Kaye in “The Inspector Gen- 
eral.” . . . Other newcomers included “Ma- 
laya” at the Loew’s State and Orpheum, 
and, for the first time at popular prices, 
“The Red Shoes,” at the Keith Memorial. 
... E, X. Callahan, 20th Century-Fox’s di- 
vision manager, was appointed to the chair- 
manship of the Motion Picture Division of 
the March of Dimes, working under Charles 
E. Kurtzman. . . . Lew Breyer, president of 
Madison Pictures Corp., has opened a thea- 
tre bookerage office in the film district at 
246 Newbury Street and announces the 
availability of both drive-in and convention- 
al theatres for sale or for rent... . The Port 
theatre, in Newburyport, was allowed to 
open Sundays following the agreement by 
Warner’s to publish an ad in the newspapers 
in that town that Mayor Gillis did not cause 
its closing because the theatre refused to 
po a local operator during the perior 1930- 
1943. 








WHEN AND WHERE 

January 24: Kansas-Missouri Theatres As- 

—" board meeting in Kansas City, 
O. 

January 31: Allied Independent Theatre 
Owners of Eastern Pennsylvania annual 
membership meeting at the Broadwood 
Hotel, Philadelphia. 

February 8-10: Allied States Association 
Board of directors meeting in Washing- 
ton, D. C. 

February 9-10: United Theatre Owners of 
Illinois annual convention at the Abra- 
ham Lincoln Hotel in Springfield, Ill. 

February 20: International Alliance of The- 
atrical Stage Employees biennial dinner- 
dance at the Hotel St. George, Brook- 
lyn, N. Y. 

February 28: Associated Theatre Owners 
of Indiana regional meeting at Fort 
Wayne. 





BUFFALO 








In order to help sell “The Hasty Heart” 
by word-of-mouth publicity, Eddie Miller 
repeated a preview premiere of the Warner 
production last Wednesday evening in the 
Center theatre. The picture had been pre- 
viewed previously Friday evening. This is 
the first time in local history that such a 
stunt has been staged. .. . A drive-in theatre 
will be constructed in Canton, N. Y., by 
the American Theatre Co., of which Aleck 
Papayanakos is the head. It will accom- 
modate 350 cars. .. . Manny Shaffer is the 
new student assistant manager at the State 
in Syracuse. . . . Lester Pollock, Gene 
Street and Clint Young are members of the 
Rochester March of Dimes general commit- 
tee. .. . Myron Gross, retiring chief barker, 
Variety Club, is enjoying a TV set in his 
home, the gift of the members on his retire- 
ment from office. . . . Earl Hubbard, 20th 
Century advertising head, put on a big par- 
ade in Main Street last Saturday night in 
behalf of “Iwo Jima,” in which a huge array 
of Marine units participated... . / Al Her- 
man, Eagle-Lion, screened “The Sundown- 
ers” and “Never Fear” in the Operators 
Union screening rooms the other evening. 


CHICAGO 


Attendance is being generated downtown 
by exploitation-wise promotions, which are 
paying off. Personal appearances of Dick 
Powell and June Allyson sparked opening 
day figures for “Mrs. Mike” at the Roose- 
velt, while “Whirlpool” profited through an 
opening day hypnotic stunt performed in 
front of the Oriental before huge crowds. 
Other new fare is “Dancing in the Dark,” 
with Jules Munshin in person; “Hasty 
Heart” and “Challenge to Lassie.” . .. Allen 
Usher, former mid-west district manager for 
Paramount, has acquired the Woods theatre, 
Woodruff, Wis., from Rudy Fredrich. .. . 
Lou Holleb, former operator of the Im- 
perial theatre, Zanesville, Ohio, has been ap- 
pointed city sales manager for Filmack 
Trailers here. ... Marian Tarrant of 
Filmack transfers to the New York office 
in a secretarial capacity. . . . The Rhodes 
theatre $750,000 anti-trust case will be heard 
on May 1 before Federal Judge William 
Campbell of U. S. District Court. 


CINCINNATI 


Weekend rumor in Cincinnati indicates 
that a deal is practically closed by Maurice 
White and Robert J. Libson, Cincinnati cir- 
cuit operators, for acquisition of two of the 
four Cincinnati downtown theatres which 
RKO will dispose of under the Government 
divestment decree. The houses involved in 
the pending negotiations are the 2,150-seat 
Shubert, leased by RKO from the Shubert 
interests, with five years of the lease still 
in force; the 2,000-seat Capitol, with the 


(Continued on following page) 
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(Continued from preceding page) 

lease expiring in nine years; the 1,500-seat 
Grand, under lease, and the 1,400-seat Lyric 
theatre and office building owned outright 
by RKO... . Joe Ginns, Buffalo manager 
for 20th Century-Fox, has been transferred 
here, replacing Irving Sochin, who resigned 
to become general sales manager for Pres- 
tige Pictures, with headquarters in New 
York. . . . It was announced that a new 
10-year lease had been negotiated by the 
Midham Company, a new operating organi- 
zation for the Paramount theatre, in Hamil- 
ton, Ohio, and the Paramount, in nearby 
Middletown, Ohio, under the Government 
decree affecting Paramount Pictures. The 
lease, effective as of January 1, in turn was 
assumed by Northio Theatres, a Midham 
subsidiary, which has been operating the 
two houses for several years. 


CLEVELAND 
EE ENE LO LY 

Downtown exhibitors met this week with 
Mayor Thomas A. Burke in an effort to 
overcome downtown parking restrictions 
which they claim are seriously hurting their 
business. Specifically, they seek to have 
night ban lifted on side street parking in 
the Playhouse Square area where most of 
the theatres are concentrated and also to 
get relief from alleged parking lot price 
hikes. . . . The Cleveland Cinema Club, one 
of the oldest women’s groups formed to pro- 
mote better films, this week presented to the 
Western Reserve Historical Society bound 
volumes of its activity records and its bulle- 
tins from 1917 to the present time. . . . Dis- 
tributor chairman I. J. Schmertz and exhibi- 
tor chairman Bonny Gamble of the Broth- 
erhood Week campaign conducted the first 
of a series of local industry meetings in the 
20th-Fox screening room on Friday at 
which time the industry’s participation in 
the campaign was outlined. 


COLUMBUS 


Business has been on the mild side, with 
rainy weather keeping many patrons at 
home. The Ohio, still on Sunday openings, 
brought in “Prince of Foxes” to fair busi- 
ness, with average activity for “The In- 
spector General” at the Grand, “Bagdad” at 
the Palace and “Intruder in the Dust” at the 
Broad. The Broad joined the solo billing 
with “Battleground” and earlier the Grand 
shad a two-week run of “Red Shoes” as a 
single feature. . . . Denise Darcel, of the 
cast of “Battleground”, stopped off at the 
Broad for personal appearances on opening 
day and for press, radio and television inter- 
views. She was accompanied by Tom 
Rogers, of the MGM publicist staff. .. . 
John Barcroft, RKO publicity manager, 
turned actor for the annual Young Business 
Men’s show at the Hartman. 


- DENVER 


Ed Nelson, city manager at Montrose, 
Colo., for Fox Intermountain Theatres, was 
elected mayor after several years as council- 
man... ..Gene Autry packed the city audi- 
torium to an $8,000 figure for two shows. 
While here visited the Columbia exchange 
and theatre offices. . . . The safe at the 
Coronet theatre, containing $20 in change, 
was stolen. Armored cars always pick up 


the receipts each evening. . . . Word was 
received here of the illness of Hugh Braly, 
formerly 


here with Paramount, in St. 
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Joseph’s Hospital, Burbank, Calif... . Larry 
Starsmore, president, Westland Theatres, 


went to New York on business. . . . Joe 
Stone and J. J. Morgan, co-managers, Na- 
tional Theatre Supply, will go to Los An- 
geles for national sales convention January 


23-26. 


DES MOINES 


Nine youngsters were guests at a birth- 
day club party sponsored by the Clarion 
theatre, Clarion. Besides being admitted to 
the theatre free, each child received a birth- 
day cake. . . . A square dance contest was 
added to the regular bill at the Firemen’s in 
New Hampton recently and proved a big hit 
with both young and old. .. . The Universal 
staff, headed by Lou Levy, plans to attend 
a business meeting in St. Louis January 24 
and 25.... W. M. Shaw, manager and part 
owner of the Iowa at Newton, last week be- 
came a candidate for the Democratic nomi- 
nation for United States senator. Mr. 
Shaw, who is the fourth candidate in Iowa 
for the post, says he will run on a platform 
that includes support of the Brannan farm 
plan. . . . John Hemminger, 67, projection- 
ist at the Family, Des Moines, suffered a 
broken arm when a’ strong gust of wind 
blew down the ladder on which he was 
standing while changing the theatre pro- 
gram sign. . . . Articles of incorporation 
have been filed for the Midway Drive-in 
Co. of Des Moines. Officers include Philip 
Smith, Boston, president; A. H. Blank, Des 
Moines, vice-president; Emmanuel Kurland, 
Boston, secretary, and L. M. McKechneay, 
Des Moines, treasurer. 


DETROIT 


“All the Kings Men” is still drawing a 
near capacity crowd in its third week at the 
United Artists. “Sands of Iwo Jima” is 
doing very well at the Palms. .. . “Stormy 
Weather” and “Cowboy and the Prizefight- 
er” are at the Madison. Michigan is show- 
ing “The Inspector General” and “Mary 
Ryan, Detective.” . . . “Whirlpool” is play- 
ing at the Fox. . . . Charles Komer and 
Irving and Adolph Goldberg of Community 
Theatres, have taken over the 1,100-car 
Grand River Drive-in from Alex Schreiber 
of Associated Theatres for an undisclosed 
sum of money. . . . The Forest has been 
taken over by Martin H. Popielarski after 
a thorough renovation. William Clark of 
Clark Theatre Service will handle booking 
for the theatre. . .. Sam Carver announced 
that the new completely remodeled Gayety 
will open soon. 








HARTFORD 
ER ARE MARAE ER LTRS 

William Hutchins, branch manager at 
New Haven for National Theatre Supply 
Co., has voiced the opinion that Connecticut 
has far less than its quota of drive-in thea- 
tres. He pointed out that with nine drive- 
in theatres in operation in the state, the 
problems of high building costs, zoning law 
restrictions, and a few suitable sites are 
keeping at least a dozen more from operat- 
ing. . . . George Perlroth has been named 
assistant manager at Loew’s Poli Bijou the- 
atre, New Haven. .. . William Deitch, op- 
erator of the Palace theatre, Thornton, R, 
I., and Gem theatre, Arctic, R. I., has an- 
nounced plans for construction of an 800- 
car capacity drive-in theatre at Warwick, 
R. I... . Variety Club of Connecticut, Tent 
31, is planning an installation dinner and 
dance, with vaudeville and other entertain- 
ment, for the latter part of February. 


INDIANAPOLIS 


Carl Niesse’s Vogue quietly raised its 
admission ceiling from 40 cents to 50 cents 
to start the new year and reported no com- 
plaints. The Uptown and other de luxe 
neighborhood houses will follow. . . . The 
Gregory circuit has bought he Lyric theatre 
at Connersville, formerly operated by Joe 
Schilling. . . . The Associated Theatre 
Owners of Indiana will hold a_ regional 
meeting at Fort Wayne February 28.... 
Marc Wolf, Manny Marcus and Ted Men- 
delssohn have bought the 41 Drive-In at 
Terre Haute from the J. H. & S. Drive- 
In Corp. ... Denise Darcel, “Battleground” 
debutante, is here for a personal appearance 
at Loew’s Monday night. Shelley Winters 
will appear on the Indiana’s stage Wednes- 
day at the opening of “South Sea Sinner.” 
. . . Dick Frank, Paramount branch man- 
ager, has been named Indianapolis chair- 
man of the Council of Motion Picture Or- 
ganizations committee on taxation and 
legislation. 


KANSAS CITY 


Many from film row attended the opening 
of O. F. Sullivan’s new Crest theatre in 
Wichita, Tuesday. . . . Fox’s Midwest Or- 
pheum has as leading star on the second 
stage show of its present series, Celeste 
Holm; on the screen, “The Story of Molly 
X.” .. . “The Fallen Idol” is in its second 
week at the Kimo, of the Dickinson circuit. 

. . Robert Jennings, several years with 
exchanges on film row, is an added booker 
on the Warner Brothers staff. . . . In the’ 
women’s bowling league, the Warner Broth- 
ers and 20th-Fox teams have alternated in 
first place, or have been tied for first, for 
several weeks... . The U. S. Army at Ft. 
Leavenworth, near Kansas City, its band 
and recruiting stations, are cooperating for 
the opening of “Battleground” at Loew’s 
Midland January 25. Friendship Screenings 
at Topeka and Wichita, in December, drew 
scores of exhibitors and had local civic 
leaders paving the way for out-state show- 
ings. 


LOS ANGELES 


With a moderate box office limiting the 
number of holdovers, the past week wit- 
nessed a sudden influx of new films, among 
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them “Adam’s Rib” at Loew’s State and the 
Egyptian, “Whirlpool” at the Chinese 
group of Fox West Coast houses, “The 
Nevadan” at the Pantages and Hillstreet, 
“Thelma Jordon” at the two Paramounts, 
“Free for All” at the Globe and Ritz circuit 
and “Without Honor” at the four Music 
Halls and Forum. . . . Jean Gaston was 
named Los Angeles sales representative for 
“Prince of Peace” by Kroger Babb of Hall- 
mark Productions, and Jack Allender was 
appointed zone manager for San Francisco, 
Portland and Seattle. . . . National Screen 
Service office honored Al Blumberg, Ralph 
LaDuke and Lester Rapp with a party in 
recognition of their 25 years of service with 
the firm, which also presented them with 
gifts for the occasion. 


LOUISVILLE 


Following a siege of holdovers and re- 
issues, new programs again dominated the 
first run theatres here. Loew’s was sched- 
uled to bring in “South Sea Sinner” and 
“Prison Warden,” while the Strand offered 
“Trapped” and “The Fighting Redhead.” 
Offering single bills, the Mary Anderson 
featured “Hasty Heart,’ and the Rialto 
“Sands of Iwo Jima.” ... The Planning and 
Zoning Commission here rejected a request 
to proposals for a colored drive-in theatre 
on Newburg Road. The drive-in was pro- 
posed by Robert Mattingly and Fred Bel- 
cher. The capacity was to be approximate- 
ly 450 cars... . H. J. Brown, city manager 
of the Malco Theatres in Fulton, has been 
transferred to Camden, Ark., and is now city 
manager there. . . . According to M. H. 
Sparks, co-owner of the Veteran’s theatre, 
Tompkinsville, Ky., they plan to sell the the- 
atre in an open sale on Saturday. 


MEMPHIS 


Two record-smashing openings were 
staged in Memphis first-runs. A Navy band 
from the Millington base and a Marine color 
guard took part in Loew’s State formal 
opening ceremonies for a picture glorifying 
the Army—‘“Battleground.” Loew’s Palace 
opened the race relations picture, “Pinky,” 
and “had the best business since the war,” 
Cecil Vogel, manager, reported. Long lines 
stood in front of the box office for the first 
few days. It was held over for a second 
week. . . . W. L. Goodman purchased the 
Joy theatre, Blue Mountain, Miss., from 
George F. Donnell. . . . Camp Chaffee thea- 
tre at Camp Chaffee, Ark., was closed... . 
Joe drive-in, Magnolia, Ark., closed for the 
winter last week. . .. Herb Kohn and Clay- 
ton Tunstill, Malco executives, went on a 
business trip to Fulton, Ky. .. . Bill Kroeg- 
er, Portageville, Mo., has leased the Gem 
and Joy theatres, Osceola, Ark., and is cur- 
rently operating them. They were formerly 
owned by the late Miss Emma Cox. 


MIAMI 


At the newly opened Roosevelt, where 
“Battleground” continues, Edmund Linder, 
manager, reports the appointment of Bernice 
Schwartz as his assistant. ... Kenneth Allen 
joins the staff of the Olympia as treasurer 
and assistant to Carroll Lowery. . . . With 
weather that is a “natural” for drive-ins, it 
is not unexpected that there are several 
more under construction in the area. Lat- 
est include one for 600 cars on the Dixie 
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A few of the 75 exhibitors, press and radio representatives who were at MGM's recent 
luncheon and screening of "Battleground" at the Colonial theatre in Hartford, Conn. 
Left to right: Al Schuman, general manager of the Hartford Theatre Circuit; Sal Adorno, 
Jr., Palace theatre, Middletown, Conn.; Phil Gravitz, MGM booker; Harry Rosenblatt, man- 
ager of the Colonial; Bernie Menschell president of Community Amusement Corp.; Ernie Gre- 
cula, Hartford Theatre Circuit; Dave Magliora, Rialto theatre, Windsor Locks, Conn., and Lou 
Cohen, manager of Loew's Poli theatre in Hartford. 


Highway, north of Perrine, to be operated 
by Samuel Abrahams. Irving Eisenstadt 
and Martin Wucher, George Wilby and 
Harry Densten have broken ground for one 
accommodating 650 cars, located at N.W. 
27th Ave. and 87th St... . Screen offerings 
included “Whirlpool” at Miami, Miracle 
and Lincoln, ‘““The Heiress” at Paramount, 
Sheridan and Beach, ‘Montana,” Florida 
and Cinema, “The Black Book” at Capitol, 
“The Red Danube” at Embassy and Variety, 
and “Battleground” continuing at the 
Roosevelt. 


MILWAUKEE 


When the mid-west premiere of “South 
Sea Sinner” opened at the Riverside theatre, 
a Standard house, Shelley Winters and Lib- 
erace appeared in person. Miss Winters 
headed the parade from City Hall to the 
Schroeder Hotel. The picture will appear 
only for a week since five weeks of vaude- 
ville have been booked. Other pictures 
playing: “Sands of Iwo Jima” at the War- 
ner; “The Heiress,” Fox-Wisconsin, and 
“Malaya” at the Towne. .. . The local RKO 
exchange launched its 26-week sales drive 
last week. Attending were Walter Branson 
from New York and H. A. Greenblatt from 
Chicago. 


MINNEAPOLIS 


The Gopher theatre in Minneapolis has 
been sold by the Minnesota Amusement Co. 
to S. E. Heller of Grand Rapids, Minn... . 
Radio City theatre here will offer large 
screen television under a new expansion 
plan, Minnesota Amusement has announced. 
Equipment to cost some $25,000 has been 
ordered but dates for its initial use have 
not been set. . . . Kaplan and Rubenstein 
have purchased additional property to en- 
large the Alhambra from 700 to 1,200 seats 
and to provide parking space. . . . Stan 
Kane, North Centrai Allied executive coun- 
sel, has for the tenth successive term been 
elected attorney of suburban Golden Valley. 
... M. W. Bretzke is the new owner of 
the Pine at Pine Island. ... A new 700-seat 
theatre is to be opened at Ada, Minn., at a 
cost of $100,000. ... The Lee has been 
opened at Murdock, Minn., by Aren Arends. 








NEW ORLEANS 


The Ace theatre, Hammond, La., is now 
under the management of Ted Krait. He 
was formerly manager of the Star theatre on 
Baronne Street, which is now under the 
banner of Poche theatre. .. . The Palafox 
drive-in theatre at Pensacola, Fla., opened 
for business January 3... .H. J. Carring- 
ton, one of the chief executives of the 
Crossroads Drive-in Theatres, spent the 
weekend in New Orleans, conferring with 
Jack Auslet and associates in reference to 
an early start of construction of a drive-in. 

. . The Trail drive-in theatre, Crowley, 
La., operated by Associated Theatres, closed 
for the winter on January 2... . Exhibitors 
in town and visiting the exchanges in the 
film colony were: Sidney Harp Grand, Don- 
aldsonville, La.; O. E. Hauless, Pineville, 
La.; S. Walner, Drive-In, Jefferson, Miss. 


NEW YORK 


Business continued good on Broadway 
this week and five Hollywood productions 
made their entrance. These were: MGM’s 
“Ambush,” at the Capitol; Paramount’s 
“Thelma Jordon,” at the Paramount; Sam- 
uel Goldwyn’s “My Foolish Heart,” which 
RKO is distributing, at the Music Hall; 
Allied Artists’ “There’s a Girl in My 
Heart,” at the Palace, and Warners’ “The 
Hasty Heart,” at the Strand. ... Ball Park 
Movies, Inc., have purchased Luna Park in 
the heart of Coney Island and will build a 
drive-in theatre, stores and a swimming pool. 
The park was destroyed by fire several years 
ago and never rebuilt... . The end of this 
month Film Classics’ exchange will move 
from its present quarters on West 44th 
street to the Film Center Building at 630 
Ninth avenue. The company’s newly ac- 
quired offices have been decorated with pine 
panelling and are air-conditioned. 


OKLAHOMA CITY 








The Campus Speech Club at Oklahoma 
College for Women, Chickasha, has formed 
a Chickasha Theatre Guild in an effort to 
bring outstanding pictures and plays to the 
city. The first show under the OCW club’s 
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plan was “Henry V.” . . . The Home theatre 
had a “Special Housewife Matinee” show- 
ing “The Fallen Idol,” plus short subjects. 

. The Center theatre had a Midnight 
Jinx Show, Friday the 13th, “The Man 
They Couldn’t Hang.” . . . The Criterion 
will show Big-Time Vaudeville January 26, 
27, 28, 29. 


PHILADEPHIA 


Holdovers dominate the downtown scene, 
where box-office activity continues slight 
with best efforts being put forth by “‘Battle- 
ground” at the Boyd and “Dancing in the 
Dark” at the Fox. . .. Plans to seek restor- 
ation of the March of Dimes collections in 
local theatres are being formulated by a lo- 
cal industry committee comprising David 
Supowitz, theatre architect, with co-chair- 
men in Sidney Samuelson, president of Al- 
lied Theatre Owners of Eastern Pennsyl- 
vania, and Ted Schlanger, district zone man- 
ager for the Warner theatres. . . . Larry 
Levy, manager of Loew’s, Reading, Pa., has 
been appointed publicity manager for the 
March of Dimes campaign in Reading and 
Berks County. ... A new 400-car drive-in 
is being erected by Eston Artz and Stan- 
ford Carl near the fair grounds at Gratz, 
Pa. . . . Grading has been completed for 
a new 600-car drive-in being erected near 
Lebanon, Pa. . . . Harry Chertcoff announced 
a spring opening for their newest first-run 
theatre being built in Lancaster. 


PITTSBURGH 


The Barry theatre, which formerly was 
known as the Pitt and housed a stock com- 
pany over a period of many years, and for 
a decade has featured western and horror 
films, has been transformed into a first run 
house here. Its opening attraction at popu- 
lar prices is “The Red Shoes.” .. . Fred 
Beedle has been re-elected chairman of the 
board of governors of the Allied Motion 
Picture Theatre Owners of Western Penn- 
sylvania. . . . Jack Fontaine, head shipper 
for the Paramount exchange, has completed 
a 25-year stretch with that company... . 
“The Sands of Iwo Jima,” now in its third 
week in the Fulton, has given that house 
its best business in many years. Two house 
records were broken. . . . “The Great Lov- 
er” went for a third week in the Ritz after 
two weeks in Loew’s Penn. .. . “On the 
Town” will go into the Ritz for a third week 
when the former epic moves out. It also 
did better than average in the Penn. 


PORTLAND 


Heavy snows in all sections of Pacific 
northwest put a decided crimp in the box 
offices of both downtown and suburban cen- 
ters and effectively closed all drive-in the- 
atres. . . . Joseph James now manager of 
Portland’s Capitol theatre will again imple- 
ment the screen fare with several acts of 
’ vaudeville... . Jim Durgan named assistant 
to Willard Coghland, director of advertising 
John Hamrick Theatres. . . . Buck Stoner, 











western district manager 20th-Fox was cov- 
ering Portland and Seattle exchanges. .. . 
Booking on Seattle row A. G. Peechia, 
Eatonville; Russell Miller, Manson E. J. 
Stierwalt, Port Townsend; Ernie Thomp- 
son, Port Townsend; Mrs. Del Osterhoudt, 
Des Moines. 
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SAN ANTONIO 


“Pinky” opened at the Majestic theatre 
January 12, and “Montana” was the film at- 
traction at the Aztec the same week... . 
Olmos Amusement Co., a newly formed com- 
pany, is building a new theatre on San 
Pedro avenue just north of Hildebrandt ave- 
nue. Officers of the new amusement com- 
pany which will operate the theatre are 
John C. Carson, Louis Santikos, and John 
L. Santikos. .. . Van Chamberlain, operator 
of theatres in Freer and Benavidas, Tex., 
recently bought out the Star drive-in thea- 
tre at Falfurrias, Tex. He also owns the 
City Drug Store, Falfurrias, Tex. . . . The 
Midway drive-in theatre, costing about $55-, 
000, was opened January 5, halfway between 
Karnes City and Kenedy, Tex. 


SAN FRANCISCO 


San Francisco theatre-goers have nothing 
to complain about this week from the stand- 
point of first run shows. Loew’s Warfield 
brought in “Battleground” with all the fan- 
fare of a world premiere. “Samson and 
Delilah” (at advanced prices) opened Wed- 
nesday at the St. Francis; the Paramount 
has “The Inspector General”; “Port of New 
York” is at the Golden Gate, and ‘South 
Sea Sinner” tops the Orpheum bill. . . . 
Mike Cullen, division manager, Loew’s The- 
atres, has returned to his office in St. Louis 
after receiving congratulations from busi- 
ness leaders and city, county and state of- 
ficials on the remodeling and beautification 
of Loew’s Warfield theatre here. . . . San 
Franciscans will be seeing theatre television 
soon. Leonard H. Goldenson, president of 
United Paramount, announced his company 
plans to install a large TV screen at the 
Paramount here, with others following at 
the State and St. Francis. 


SEATTLE 











“Quartet” began its eighth week at the 
Varsity theatre in the University district, 
breaking the record for long-run engage- 
ments at a Seattle suburban house. Down- 
town, “All the Kings Men” went into its 
fourth week at the Liberty. In their third 
weeks were “Inspector General” at the Blue 
Mouse, and “Bagdad” at the Music Box... . 
Jim Durgan has been made assistant to Wil- 
lard Coghlan, director of advertising and 
publicity for the John Hamrick Theatres. 
. . . After an absence of nearly 10 years, 
Jack Burk has returned to the Northwest 






as Eastern Washington salesman for 20th 
Century-Fox, replacing Ray Ackles, who re. 
signed because of ill health. . . . Zollie Vol. 
chok, city manager for Sterling Theatres, 
was appointed by Ted Gamble as regional} 
chairman of publicity in the theatres’ par- 
ticipation in Brotherhood Week. 


TORONTO 


High winds, rain and treacherous streets 
in the Toronto district failed to disrupt the 
busy flow of patrons into the Victoria thea- 
tre for the third week of “Samson and De- 
lilah,” which was only slightly below the 
opening week. “On the Town” continued 
to be popular in its third week at Loew’s 
theatre, while “Pinky,” on the same bil] 
with a reissue of “Rebecca of Sunnybrook 
Farm,” was good for a second week at the 
Tivoli theatre. .. . On his retirement from 
the National Film Board to become director 
of films for United Nations Educational, 
Scientific and Cultural Organizations in 
Paris, Ross McLean was presented with an 
automobile by his former colleagues at a 
farewell party in Hull attended by 300 peo- 
ple. . . . The Ontario Censor Board has grad- 
ed 223 features as adult entertainment since 
the adoption of the classification policy June], 
1946, the latest to be labelled being “Threat,” 
“Tension” and “The Small Back Room,” 





VANCOUVER 


The continued cold spell with heavy snows 
is handicapping theatre business. Playing 
at first runs are: “The Heiress” at the 
Capitol; “Thelma Jordon,’ Orpheum; 
“Prince of Foxes,” Strand, and “Sword in 
the Desert,” Vogue. ... The Calgary branch 
of the Canadian Motion Picture Pioneers 
elected D. G. Henderson of the Palace thea- 
tre president; William Kelly, Paramount, 





vice-president, and L. W. Hicks, reelected | 


secretary-treasurer. . . . Two British Co- 
lumbia theatres have closed. They are the 
Lonsdale at North Vancouver, and the Mu- 
sic Box in Vancouver. . . . The Edison at 
New Westminster has closed for two weeks 
for re-seating. It will reopen under the 
name of Paramount, ‘being the third famous 
Players house in British Columbia to be 
called Paramount. 


WASHINGTON 





New openings included “Hasty Heart” at 
at Warner; “Battleground” at the Palace; 
“East Side West Side” at the Capitol; 
“Strangers in the House” at the Dupont; 
“There’s a Girl in My Heart” at the Na- 
tional. ... A 1,300-seat house is to be built 
by K-B Theatres, at 17th and Columbia Rd., 
N. W. Construction will begin in the spring, 
and this will be the second new house in 
1950 for the K-B chain. The theatre will be 
called the Paramount. . . . Eighteen local 
neighborhood theatres have signed to play 
“Hamlet,” offering special rates to groups 
of neighborhood students. . . . IATSE In- 
ternational representative Katz was in 
Washington from New York to install of- 
ficers of Local F-13 at their recent dinner 
dance at the Continental Hotel. . . . Fred S. 
Kogod, president of K-B Theatres, was re- 
elected president of thé Jewish Community 
Center for a fourth term. He was also 
named to the board of directors of the Ham- 
ilton National Bank. 
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by WILLIAM R. WEAVER 
Hollywood Editor 


Percentage contracts for major attractions 
stipulating allowance of from 2% to five 
per cent of the gross for rental of supporting 
features, a method which seemed to work 
well enough in the lush war years, have 
had the effect of impoverishing the supply 
of good secondary product and placing the 
double feature exhibitor in a predicament 
from which he can best extricate himself 
by unmaking the mistake. This, in essence, 
is the observation Monogram president 
Steve Broidy made to the press last week 
before leaving for New York and a con- 
vention of branch managers. 


Stands Ready to Double 
Its Production Budget 


Mr. Broidy said candidly that his com- 
pany stood ready to double its production 
budgets on the verbal assurance of exhibi- 
tors they would show a willingness to buy 
second features on a merit basis instead of 
by a formula dictated by a major distributor. 
He says it is plain good business for a show- 
man to shop as carefully for his supporting 
feature as for his top attraction, but that he 
doesn’t do so now and probably won’t as 
long as he’s contractually limited as to the 
price he can pay. 

He outlines, using titles, the prevailing sit- 
uation in which more and more exhibitors 
are finding themselves faced with necessity 
of playing two “nervous A’s” on a single bill 
because neither one will carry the show 
alone, and paying more for the two of them 
—one on percentage, the other flat—than 
he would need to pay for one of them and 
a solid supporting feature if there were 





Broidy Makes Case for 
Good Second Features 


enough of the latter. He interjects that 
there would be enough if exhibitors wanted 
them to pay a let-live rental for them. 

He points out that the pairing of two “A” 
pictures, “nervous or healthy,” serves in 
practice to reduce by half the supply of top 
product, already so thinned out by the wide- 
spread shortening of runs that “more and 
more exhibitors everyday are going for im- 
ported ‘art’ pictures on the theory that 
they’re taking a beating anyway and they 
might as well take a long shot on picking 
up a fluke hit that way.” 

“T hold nobody responsible for the situa- 
tion that has developed,” he says. “It is the 
end result of a natural drift that took place 
when. everybody went to the movies one or 
more times a week as a matter of course, 
without caring much what they were going 
to see. Television, no matter how we try 
to blow it down, is cutting in plenty on thea- 
tre grosses. Night sports have got in their 
licks, too. Consequently, more and more 
sections of the country where single billing 
has been general are swinging over to duals. 


Supply of Good Second 
Films at New Low 


“And the supply of good secondary films is 
at its all time low. Major studios stopped 
making them when they were getting along 
all right on “A’s” alone, and their overhead 
has gone up so high that they can’t go back 
to making them profitably. Monogram has 
been geared all along to the making of sup- 
porting features, its overhead has been kept 
in check, and we are ready and able to turn 
out in quantity and in quality the solid, sub- 
stantial, showmanly product that is the _x- 
hibitor’s greatest need.” 


Mr. Broidy was asked whether he in- 
tended instructing his branch managers to 
go out after percentage deals for support- 
ing features as a means of implementing his 
argument in favor of higher rentals. He 


said no. He said, “I don’t believe a step 
like that is necessary. I believe all that is 
needed is for exhibitors to understand the 
matter clearly, and to realize that the policy 
they’ve been following is detrimental, in 
one way or another, not merely to produc- 
ers of secondary product but to the whole 
industry, in all its branches, and to the busi- 
ness at large. I have never demanded of an 
exhibitor that he do anything in which he 
does not see a prospect of profit for himself, 
and I never shall, for he is a business man 
and so am I. We will present this matter 
to him strictly as a business proposition, 
and I think he will react to it strictly on its 
business merit.” 


Five Pictures Started: 
22 Now in Work 


Start of five pictures and completion of 
three lifted the shooting fevel at Hollywood's 
studios to 22. 

Producer Samuel Engel started “Rawhide,” 
directed by Henry Hathaway, for 20th Cen- 
tury-Fox, with Tyrone Power and Susan 
Hayward. 

“Dark Challenge,’ a Thor production for 
20th-Fox release, is a Mickey Rooney-Pat 
O’Brien vehicle produced by Bert Friedlob 
and directed by Tay Garnett. 

Irving Cummings, Jr., and Irwin Allen 
went to work on “White Rose for Julie,” 
RKO Radio, directed by John Farrow and 
co-starring Maureen O’Sullivan and Robert 
Mitchum. 

Monogram rolled “Border Renegades,” a 
Johnny Mack Brown Western produced and 
directed by Wallace Fox. 

Lippert Productions started “Operation 
Haylift,” with Bill Williams and Tom 
Brown, produced by Joe Sawyer and directed 
by William Berke. 








THIS WEEK IN PRODUCTION: 





STARTED 20TH CENTURY-FOX 
Rawhide 
LIPPERT ay 


Dark Chall 
Operation Haylift ee 





: My Blue Heaven Orleans 
MONOGRAM COMPLETED Crisis 
Border Renegades SHOOTING Visa 
RKO RADIO PARAMOUNT COLUMBIA RKO RADIO 
White Rose for Julie A Place in the Sun One Way Out Come Share My Love 
GONNA TA TL HLH 
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RKO RADIO 
Edge of Doom 


MGM 
Summer Stock 
Three Little Words 


20TH CENTURY-FOX The Toast of New 


Jet Pilot 20TH CENTURY-FOX 

Sons of the Musketeers Outbreak 

Code 3 

Alias Mike Fury UNIVERSAL- 
INTERNATIONAL 

REPUBLIC Peggy (formerly 

The Vanishing West- Rose Queen”) 

erner (incorrectly WARNER BROS. 


called “Vanishing Bright Leaf 
Storm Center 


Pretty Baby 


American” last 
week) 
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Brotherhood 
Campaign 
Details Set 


All segments of the film industry in the 
* 2eks to come will join a wide promotional 
campaign to acquaint the nation with the 
ideals of Brotherhood Week which will be 
held February 19 to 26 to commemorate 
Washington’s birthday, February 22. 

Under the direction of Ted Gamble, na- 
tional chairman of the Brotherhood Week 
Committee, the operators of the nation’s 
theatres and producers and distributors will 
work with newspapers, radio and magazines 
to promote this annual event, sponsored 
since 1934 by the National Conference of 
Christians and Jews. The program, it was 
stated this week, “dedicated to the principle 
of equality and justice for all races and 
creeds, will be carried out through 5,672 
Protestant, Catholic and Jewish organiza- 
tions; 6,588 schools; 714 colleges; nearly 
1,300 labor organizations, and approx- 
imately the same number of parent-teacher 
associations.” 

Max E. Youngstein, national chairman of 
the publicity, advertising and exploitation 
committee, is in charge of distributing the 
campaign and press material A. W. 
Schwalberg is the national distributor chair- 
man of the drive, and Gael Sullivan and 
William L. Ainsworth are co-chairmen of 
the national exhibitors committee. 

Each theatre is to receive a kit containing 
a pressbook with a brief discussion on 
Brotherhood Week ideals by President 
Truman, honorary chairman of the project; 
John L. Sullivan, general chairman; Mr. 
Gamble and other industry leaders. The 
theatres will receive special newsreel clips 
and exploitation material and will be asked 
to get a minimum of 10 pledges and at least 
$1 from each of these persons for the sup- 
port of the project. The conference is seek- 
ing to raise $3,500,000 to support its year- 
round activities. 

All five newsreels agreed Wednesday to 
add the Brotherhood poster as an end title 
on all editions from February 6. 

Meanwhile, Mr. Gamble announced the 
names of the following 59 theatre men in the 
various exchange areas who have agreed to 
serve as regional chairmen: 


Albany: Henry Lamont, Saul J. Ullman; Atlanta: 
Oscar C. Lam, Winfield Snelson; Boston: Louis M. 
Gordon, Daniel J. Murphy; Buffalo: James Eshelman, 
George MacKenna; Charlotte: Hank Horn, Ben Stro- 
zier; Chicago: John Balaban, Jack Kirsch; Cincinnati: 
Wendell H. Holt, Jack Keegan; Cleveland: Ron Gam- 
ble, Martin G. Smith; Dallas: H. A. Cole, Julius 
Gordon; Denver: Pat McGee, John M. Wolfberg; Des 
Moines: Myran Blank, Leo F. Wolcott; Detroit: Earl 
Hudson, Ed C. Johnson; Indianapolis: Ken. Collins, 
Trueman T. Rembusch; Kansas City: Dale Daniel- 
son, O. F. Sullivan; Los Angeles: Harry Vinnicoff; 
Memphis: Ed O. Cullins, M. A. Lightman, Jr.; Mil- 
waukee: L. F. Gran, Ben Marcus; Minneapolis: Ben- 


jamin N. Berger, Harry French; New Haven: Dr. 
. B. Fishman, Albert M. Pickus; New Jersey: 
Maury Miller, Gene Picky; New Orleans: N. 


Carter, Don George; New York: Lew Gold, Sam 
Rosen; Oklahoma City: Morris Lowenstein; Omaha: 
R. R. Livingston, Leo F. Wolcott; Philadelphia: J. J. 
O’Leary, Mrs. Dorothy A. Samuelson; Pittsburgh: 
Morris M. Finkel, M. A. Silver; Portland: Willard 
Gamble; St. Louis: Tom Edwards, A. B. Jefferis; 
Salt Lake City: Sidney Cohen, Rav Hendry; San 
Francisco: Roy Cooper; Seattle: Frank Newman; 
Washington, D. C.: Frank Boucher, Lauritz Garman. 
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BROTHERHOOD WEEK 
AIMS EMPHASIZED 


Following are the six objectives of 
Brotherhood Week: 

|. Ten memberships per theatre in 
the National Conference of Chris- 
tians and Jews at $1 per member- 
ship. 

2. Special brotherhood 
ances in theatres. 

3. Wide promotion of this cause 
through special display material. 

4. Greatest use of special newsreel 
clips. 

5. Brotherhood "chapters" formed 
with the theatres the focal point. 

6. "Brotherhood Week" to be 
made a community event in the finest 
sense. 


observ- 








Groups Hit 
Plant Report 


London Bureau 


Both the Cinematograph Exhibitors’ As- 
sociation and the Kinematograph Renters’ 
Society have submitted to Board of Trade 
President Harold Wilson memoranda set- 
ting forth their attitude towards the Plant 
Report. The communications indicated the 
organizations’ opposition to the proposed 
tribunal of “independent persons” which, as 
Sir Arnold Plant recommended, should con- 
trol virtually the whole of motion picture’s 
traffickings at every step. 

The exhibitors’ memorandum was pre- 
pared by the CEA’s general secretary Wal- 
ter Fuller. His outgiving contains charac- 
teristically shrewd digs at the Plant propo- 
sal. The distributors, however, are much 
more vehement in their criticism. The KRS 
memo was prepared by Metro’s Sam Eck- 
man, Jr. 

It confined itself mainly to the proposed 
setting up of a governing body outside the 
industry and observed that this would “vest 
the president of the Board of Trade with 
dictatorial powers, giving him a degree of 
authority over the industry which far tran- 
scends anything sanctioned under existing 
law or established commercial practice.” The 
CEA concentrated its fire on competitive 
bidding, which it calls “impracticable and 
unworkable,” and on the introduction of 
pre-release runs in the main provincial cen- 
ters. At the same time, it welcomed the 
Plant suggestion that the number of prints 
be increased and that the circuits be per- 
mitted to apply to the Board of Trade for 
quota relief. 

The British Film Producers’ Association 
has not yet completed its document. But 
members of the association believe that its 
director-general, Sir Henry French, is fa- 
vorably disposed to the idea. Whatever 
line Sir Henry takes, there are no two words 
about the bitterness theatre men and distri- 
butors feel on the matter. 


BritishStudy 
Trade Policy 
On Valuation 


by PETER BURNUP 


in London 


First steps have been taken in the Board 
of Trade’s probe, under the provisions of the 
Companies Act, into the practices adopted by 
producers and distributors in the valuation 
of films for balance-sheet purposes. 

Last November a member of Parliament 
publicly drew the attention of Harold Wil 


son, president of the Board of Trade, in the © 


House of Commons to the differences of 
practice in this regard and asked what steps 
he would take to ensure uniformity by the 
inclusion of fuller information in accounts 
furnished under the Companies Act. 

Mr. Wilson agreed that the matter re. 
quired examination and he told the House 
that he had asked the Standing Consultative 
Committee, appointed on matters arising out 
of the Act, to look into it. The Commmittee 
now has asked all British film producers to 
explain their methods of film valuation. 

E. H.-S. Marker, chief of the Board of 
Trade’s Insurance and Companies division, 
is chairman of the committee. There are 
eight other members of the committee, each 
an experienced authority in company finance 
and accountancy. 


British Elections Delay 
Film Talks with U. S. 


London Bureau 

The Government’s decision to hold a gen- 
eral election in February will inevitably lead 
to a postponement of talks with the Motion 
Picture Association of America and the So- 
ciety of Independent Motion Picture Pro- 
ducers. 

Harold Wilson, president of the Board of 
Trade, possibly anticipating an election in 
March, had let it be known that he wanted 
the discussions out of the way. But the 
battle is already on. It may be surmised 
that not only Mr. Wilson but politicians of 
all parties will be far too busy to spend time 
on protracted negotiations of another sort. 

Showmen generally view with dismay the 
six-week election campaign. The battle 
promises to be fought with unusual vigor. 
Theatre men believe their audiences will 
dwindle with people spending their diversion 
for the time being at public meetings. But 
exhibitors find consolation in what they re- 
gard as a heaven-sent opportunity to press 
their entertainment tax demands. 





In New York Tuesday, Eric Johnston, 
president of the Motion Picture Association 
of America, informed the MPEA board that 
he had received a cable from Mr. Wilson 
suggestion that the re-negotiation of the 
Anglo-American film agreement be post 
poned pending the formation of a new 
British government. 
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Selling Set 
By Universal 


Universal-International this week an- 
nounced five “cardinal principles” as a guide 
to the sales division of the company as ex- 
ecutives prepared to attend two sales meet- 
ings, the first in New York at the Hotel 
Warwick January 20-22, and the second at 
the Chase Hotel in St. Louis, January 24-26. 

The principles, as listed by W. A. Scully, 
vice-president and general sales manager, 
were: a Survey of the theatres in every situ- 
ation to ensure “an equitable solution of 
clearance problems so that we may extend 
to every exhibitor the most reasonable 
playing time”; the sales organization must 
do everything possible to serve as many 
exhibitors as possible regardless of past 
experience ; the sales personnel must be “‘in- 
doctrinated” with the idea that “this busi- 
ness will only prosper if both distributor 
and exhibitor get a square deal”; everything 
possible must be done to stop exhibitor law- 
suits “unreasonably brought . . . who could 
easily settle their differences if they could 
spend as much time consulting with film 
company’s representatives as they do with 
lawyers”; wherever possible, exhibitors 
should see the film before rental negotia- 
tions begin. 

N. J. Blumberg, president, said that the 
meetings, which will be attended by home 
office, division and district managers, branch 
managers, salesmen and bookers, would be 
the most important since Universal consoli- 
dated with International in 1946. 

Both Mr. Scully and Mr. Blumberg said 
that the readjustment period was over, and 
the company’s productien and distribution 
resources were stronger than ever. Mr. 
Scully added that the purpose of the meet- 
ings was to streamline sales policies in the 
interest of both company and exhibitor. 


Edmund Grainger Joins RKO 


For Five Films in Two Years 

Edmund Grainger has signed a contract 
with RKO, effective immediately, to pro- 
duce five “top budget” films within the 
next two years. The agreement. was made 
with Howard Hughes. Mr. Grainger’s last 
two productions for Republic were “Sands 
of Iwo Jima” and “Wake of the Red Witch.” 
He will head his own producing unit at the 
RKO Culver City studio. 


United Artists to Close 
Exchange at New Haven 


The New Haven exchange office of Unit- 
ed Artists, described as the “least lucrative” 
of all the exchanges, will be shut down in 
the near future. The move will be made in 
the interests of economy, and the territory 
will be divided between the Boston and New 
York offices. The New Haven personnel 
will be absorbed by both these exchanges. 
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PARKER CIRCUIT CELEBRATES 
30 YEARS IN NORTHWEST 


Headed by Mrs. J. J. Parker, the widow 
of its founder, the J. J. Parker Theatre Or- 
ganization, largest independent circuit in the 
Pacific Northwest—and Oregon—is celebrat- 
ing its 30th anniversary year during 1950. 

It was almost a third of a century ago 
that Mr. Parker built his first theatre, the 
Majestic, in the heart of downtown Portland. 
The circuit grew and prospered with the 
industry until today it represents the outlet 
in Portland, Astoria, and Pendleton for 
product not only from all the Hollywood 
studios but also from abroad. 

In 1941, when Mr. Parker died, Mrs. 
Parker, although unfamiliar with theatre op- 
erations, stepped into her late husband's 
place and since then, as president of J. J. 
Parker Theatres, has provided ample proot 
that the woman’s touch in business, espe- 
cially in the entertainment field; makes for 
efficiency and good will. High in the affec- 
tion of her employees, who recently pre- 
sented her with a plaque of appreciation for 
the leadership and inspiration she and her 
iate husband have given them, Mrs. Parker 
today is known as Oregon’s “First Lady of 
the Theatre.” 

She has pioneered a policy of personal 
contact with her employees and compares 
her organization to one big happy. family. 
This, she feels, gives them an opportunity 
to use their initiative in fulfilling the basic 
policy established by Mr. Parker 30 years 
ago. Because its theatres are home owned 
and because Mrs. Parker is acutely con- 
scious of the need for good exhibitor-com- 
munity relations, the Parker Organization 
has maintained business contacts and has 
established cordial relations with civic 
groups. 

Possessed of an instinct for what her cus- 
tomers want, she places theatre comfort al- 
most as high as entertainment quality. To 
her the patron is a guest in her house and 
she insists he be treated as such. An ardent 
reader, Mrs. Parker keeps abreast of all the 
new features of theatre operation and she 
proudly refers to her pioneering step in in- 





THE PLAQUE which 180 employees presented 
to Mrs. J. J. Parker on the occasion of the 
Parker circuit's 30th anniversary. 


troducing art and foreign films to Portland 
in the Guild theatre—a courageous step 
favorably received by Portland audiences 
since the house converted to this policy two 
years ago. 

A newspaper woman prior to her mar- 
riage, she studied journalism at the Univer- 
sity of California. Following the death of 
her husband, she went through with ambi- 
tious theatre rehabilitation plans which he 
had blueprinted, giving the circuit at the out- 
set of the war practically new theatres. 
Another remodeling process is under way. 

Jack Matlack, executive assistant to Mrs. 
Parker, carries out her determination to 
maintain closest civic contacts. At 34 he 
serves on the board of directors of every 
major civic undertaking. He handles the 
advertising for the circuit and has won 
many showmanship awards for his exploita- 
tion campaigns. 








Paramount Will Test 


Television Effectiveness 

Paramount plans to test the effectiveness 
of television as a controlled medium for the 
exploitation of motion pictures, Max E. 
Youngstein, national director of advertising, 
publicity and exploitation for Paramount 
Pictures, announced this week. 

Wendell Corey, star of the Paramount- 
Hal Wallis production, “Thelma Jordon,” 
is scheduled for an exhaustive series of 
television appearances in connection with the 
opening of the film at the Paramount thea- 
tre in New York January 18. 

“Tt must be understood,” said Mr. 
Youngstein, “that this is not merely the cus- 


tomary series of casual guest shots in which 
the star tosses off a few quips with the 
master of ceremonies, but a deliberately 
planned program designed specifically to sell 
tickets for ‘Thelma Jordon’.” Mr. Corey 
will leave on a 12-city tour and will make 
television appearances wherever television 
is available. 


Wichita Theatre Opens 

The new Crest theatre at Wichita, Kan., 
operated by O. F. Sullivan, opened formally 
Tuesday evening. The official opening was 
followed by a reception at the Allis Hotel. 
Buses were chartered for out-of-town visi- 
tors. 









Will Appeal 
“Curley” Ban 


With Hal Roach’s “Curley” as a test case, 
the United States Supreme Court will be 
asked to rule on the constitutionality of mo- 
tion picture censorship. 

“Curley” was banned by the Memphis, 
Tenn., censor board because the picture 
showed Negro and white children at play 
together in school. Subsequently, both 
United Artists, distributors of the film, and 
the Motion Picture Association of America 
went to court in the matter. 

The Tennessee Supreme Court, while hold- 
ing the Memphis censor was wrong in for- 
bidding the “Curley” showing on racial 
grounds, nevertheless passed over the ques- 
tion of the constitutionality of film censor- 
ship and limited its findings to the decision 
that United Artists had no standing in the 
state since it was not an exhibitor and that 
the company therefore could not raise the 
issue. 

An announcement from Eric Johnston, 
MPAA president, and Edward C. Raftery, 
counsel for United Artists, this week said 
an appeal from the decision of the Tennes- 
see Court in the “Curley” case would be 
taken to the U. S. Supreme Court. The 
appeal, they said, would be filed shortly. 

Commented Mr. Johnston, “Freedom of 
expression is the heart of democracy. Cen- 
sorship is its enemy. Censorship imperils 
all the freedoms we hold so precious in 
America. It has no place in our country. 
We contend the motion picture has the same 
rights under the Constitution as the press 
and other media of expression.” 


November Shows Decrease 
In Studio Employment 


A slight decrease in studio employment 
during November was indicated last week 
in figures issued by the California Labor 
Statistics Bureau. The November figure 
was 71.9 per cent compared to 72.3 in 
October. The figures are based on a 1940 
average of 100. The weekly wage earnings 
also showed a dip, from $100.21 to $97.16. 





TICKET TAX FOURTH 
IN EXCISE RANKING 


Of the 44 Federal excise taxes col- 
lected by the Treasury Department 
the levies on admissions rank fourth, 
according to a breakdown of figures 
for the fiscal year ended June 31, 
1949. The 20 per cent Federal ad- 
mission tax is exceeded only by the 
excises on alcohol, tobacco and 
gasoline. For fiscal 1949 the admis- 
sions excise collected from theatres, 
concerts and sporting events total 
$385,843,793; from alcohol, $2,210,- 
607,168; from tobacco, $1,321,874,- 
769, and from gasoline, $503 ,647,470. 











BAD PUBLICITY GOOD, 
COLUMNIST CHARGES 


Dorothy Kilgallen, columnist for the 
New York Journal-American, said last 
Saturday in a feature article that 
Hollywood producers “don’t give a fig 
about the morals of their stars as long 
as the stars pull customers to the box 
office.” Miss Kilgallen listed the name 
of Mary Astor, Humphrey Bogart, 
Charlie Chaplin, Ingrid Ber gman, 
Robert Mitchum, Gene Krupa, Rita 
Hayworth, the late Carole Landis, Rex 
Harrison, Robert Walker and Errol 
Flynn, citing the publicity they re- 
ceived and how the studios allegedly 
capitalized on the front-page head- 
lines. The article concludes: “The 
next time I hear the cliche ‘the public 
won’t stand for that sort of thing’ I 
hope you will pardon me if I yawn.” 











20th-Fox Withdraws From 


Television Broadcasting 
Washington Bureau 

Twentieth Century-Fox for the time being 
plans to withdraw from the television broad- 
casting field. 

Late this week, the company’s attorneys 
were to have asked the Federal Communica- 
tions Commission to dismiss without preju- 
dice all five of its pending applications for 
television stations. 20th-Fox planned to tell 
the commission that it wanted to withdraw 
in order to concentrate on theatre television 
experimentation. The company has applied 
for stations in Kansas City, San Francisco, 
Seattle, St. Louis and Boston. It planned 
to spend close to $5,000,000 on the five sta- 
tions. 

The 20th-Fox petition was to have 
stressed the company’s long experimental 
record in the large screen television field 
and its role in getting the FCC to hold the- 
atre television hearings. Among the factors 
influencing the 20th-Fox decision to with- 
draw also were said to be the continuing 
FCC freeze on station applications and the 
commission’s insistence on considering the 
question of the 20th-Fox status in the light 
of the Paramount case decision. 


Eagle Lion Sets Distribution 
For "Hansel and Gretel" 


Eagle Lion has obtained the world wide 
distribution rights for “Hansel and Gretel” 
going into production January 30 in Ger- 
many. The film will be in three languages, 
English, Italian and German, and Eagle 
Lion has the rights for all three versions in 
all countries except Germany, Austria and 
Switzerland. 


Columbia Votes Dividend 

Columbia Pictures Corp. board of direc- 
tors Monday announced a quarterly dividend 
of $1.06% per share on the $4.25 cumulative 
preferred stock. The dividend is payable 
February 15 to stockholders of record Feb- 
ruary 1. 


Monogram 
Plans 36 


Monogram is planning to produce 387 | 
films this year, marking an increase of six 
over the previous year, it was stated in New | 
York this week by Steve Broidy, president, 
who arrived from Hollywood to line up re” 
lease plans on “Blue Grass of Kentucky?” 
and “Young Daniel Boone”, both the first 7 
Cinecolor films made by Monogram. ; 

Mr. Broidy said that six of the 38 films ] 
scheduled would be Westerns, and added — 
that second features of higher quality may 
be what the exhibitor is looking for. Mono. 
gram “intends to make the investment that 
is a prerequisite to finer second features”, 
he said. Mr. Broidy was accompanied in his 
trip from the coast by Harold Mirisch, vice- 
president. 

The exhibitor’s right to every considera- 
tion was stressed by Mr. Broidy. He 
pointed out, however, that any consideration 
must be consistent with good business prac- 
tices, and that more money could not be 
sought for films which were of the same 
quality. “The answer is better pictures”, 
he said. Mr. Broidy said that Monogram’s 
joint production deal with Associated Brit- 
ish Pathe would get under way in the near 
future, and that two screenplays, “The 
Highwayman” and “The Bishop’s Mantle” 
were now in preparation. 





ae 


Stars Go to Germany 


For ''Francis'' Opening 

A group of 10 motion picture stars and 
entertainers left California by air for Wies- 
baden Wednesday morning aboard a special 
C-54 Skymaster to be present at the world 
premiere of Universal-International’s “Fran- 
cis” in Germany Saturday. They will put 
on an hour-long show for the troops not 
only in Wiesbaden but also in other Ger- 
man towns where the picture is scheduled to 
open-with all the Hollywood trimmings, The 
tour will wind up in Brussels and Antwerp, 
with the. group returning to the U. S. Jan- 
uary 31. Among those making the trip are 
Donald O’Connor and Patricia Medina, stat 
and leading lady of “Francis.” 

“Francis” was to play at the Academia 
theatre in Washington, the de luxe house 
operated by the Motion Picture Association 
of America, on Thursday. Howard Me- 
Grath, Attorney General, and Mrs. Me- 
Grath, were to be hosts at the special show- 
ing attended by the White House staff and 
Government officials. The film was sched- 
uled to be screened at the National, Press 
Club the following evening. 


Trust Case Hearing May | 

The $750,000 anti-trust suit filed against 
the major distributors last year by Ethel 
Sullivan, operating the 600-seat Rhodes 
theatre in Chicago, has been set for heat: 
ing May 1. Also named in the suit are 
Balaban and Katz. It is charged that the 
theatre was forced to play foreign product 
because of discriminatory practices. 
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Columbia 


HOSTESS: Ross Ford, Gloria Henry—A_ very 
cae aegram picture which was doubled with “Caro- 
lina Moon” (Republic). I enjoyed average gross 
which was better than I expected with the playdate 
so close to Christmas. The picture seemed to please 
all who saw it. Played Saturday, December 17.—Fred 
G. Weppler, Colonial Theatre, Colfax, Ill. 


ONLY ANGELS HAVE WINGS: Cary Grant, Rita 
Hayworth—Lack of good advertisement made this a 
terrific flop. It’s a good airplane film with about 
nine good stars but you’d never guess it from the 
trailer or stills. Played Tuesday, Wednesday.—Ralph 
Raspa, State Theatre, Rivesville, West Va. 


SWEET GENEVIEVE: Jean Porter, Jimmy Lydon 
—This is an oldie I picked up from Columbia for my 
free Christmas show this year. Had many favorable 
comments on the picture. Do not_know if it was 
just because it was free or not. Thanks, Columbia, 
for letting me pick up the picture. It was good for 
the kids. Played Tuesday, December 20.—Fred G. 
Weppler, Colonial Theatre, Colfax, Til. 


Crown 


CLANCY STREET BOYS: Noah Beery, Sr., East 
Side Kids—Did only average business, but I am 
satisfied. It was very funny and had the kids in the 
aisles through most of it. Played Friday, Saturday.— 
Ralph Raspa, State Treatre, Rivesville, West Va. 


HIGH SEAS: Glenn Ford, Evelyn Keyes—An oldie 
with new advertisement much to the advantage of the 
feature. It pleased most who came and I broke even. 
Played Tuesday, Wednesday.—Ralph Raspa, State 
Theatre, Rivesville, West Va. 


Eagle Lion 


PAROLE, INC.: Michael O’Shea, Turhan Bey—Not 
a very good drawing card. I think I’ll lay off these 
cops and robbers pictures for a while. Be sure to 
double bill this. Played Friday, Saturday.—Ralph 
Raspa, State Theatre, Rivesville, West Va. 


RED SHOES: Anton Walbrook, Moira Shearer—This 
film was held up owing to a train wreck and was late 
in delivery. As a result, many who had planned to 
see it had New Year parties arranged and could not 
get away. However, we still came out on the right 
side of the ledger and the crowd that came had a 
splendid treat. Comments excellent. A really splendid 
feature in all respects with marvelous color and danc- 
ing. Definitely superior. Played Saturday, Dec. 31.— 
Fred J. Hutchings, Community Theatre, Leader, 
Saskatchewan, Canada. 


Metro-Goldwyn-Mayer 


SCENE OF THE CRIME: Van Johnson, Gloria 
DeHaven—This picture did not draw very well but 
it was not the fault of the picture, as it was well- 
made and interesting from start to finish. The title 
could have been better. The few who came were very 
pleased with the picture. Played Tuesday, Wednesday, 
Thursday, November 15-17.—L. T. Hawkins, Rogers 
Theatre, Rogers City, Michigan. 


SCENE OF THE CRIME: Van Johnson, Uloria 
DeHaven—The midweek before Christmas plus the 
title killed this one for me and that is a crime. 
It’s a fine picture from Leo, the Lion, and I’m glad I 
Played it. Van Johnson is tops in the picture—a new 
and different role for him. Played Wednesday, De- 
paer 21.—Fred G. Weppler, Colonial Theatre, Colfax, 


SECRET GARDEN, THE: Margaret O’Brien, Dean 
Stockwell—Even extra advertising didn’t help this 
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picture in my situation. It gave me my lowest mid- 
week gross in 10 weeks. The special sequences in 
Technicolor were really something, but the type of 
picture was no good for my average run of patrons. 
There were few favorable comments from my paying 
customers and few, few customers. Played Wednesday. 
Thursday, December 14, 15.—Fred G. Weppler, Colonial 
Theatre, Colfax, Ill. 


THAT FORSYTE WOMAN: Greer Garson, Walter 
Pidgeon—I would call this a woman’s picture. The 
majority of the women patrons raved about the cast, 
story, acting and Technicolor. It is lavishly produced 
with very beautiful Technicolor. Some people thought 
it a trifle slow but they were in the minority. I 
would say tuat Errol Flynn walked away with the 
acting honors. Played Sunday, Monday, November 
20, 21.—L. T. Hawkins, Rogers Theatre, Rogers City, 
Michigan. 


THAT MIDNIGHT KISS: Kathryn Grayson, Mario 
Lanza—A very well-made Technicolor musical picture. 
The new singer, Mario Lanza, has a wonderful voice. 
This picture had only a fair draw as opera singing is 
not too popular in this small city. I personally en- 
joyed the picture and I’m anything but a “highbrow.” 
Played Sunday, Monday.—L. T. Hawkins, Rogers 
Theatre, Rogers City, Michigan. 


Monogram 


BOWERY BOMBSHELL: Bowery Boys—Doubled 
with “Vacation Days’? (Monogram) to one of my 
biggest midweek dates in some time. These are both 
oldies which I picked up to play midweek. My last 
midweek double feature flopped like a lead balloon 
so I was afraid of this one, but it clicked. Of course, 
the kids are all on vacation from school now. Played 
Wednesday. Thursday, December 28, 29.—Fred G. 
Weppler, Colonial Theatre, Colfax, [Il. 


Paramount 


GERONIMO: Robert Preston, Ellen Drew—These 
reissues are fairly acceptable but rental is too high 
for a feature we have already played. Think this 
would do extra. business if played at an opportune time. 
Played Wednesday, Thursday. December 28, 29.—Lee 
Brewerton, Capitol Theatre, Raymond, Alta, Can. 


PALFACE, THE: Bob Hope, Jane Russell—I ex- 
pected big things from this picture on New Year’s 
Eve, but something happened. I enjoyed average gross 
and I think the foggy weather kept most people at 
home. This picture has Bob Hope at his best and 
Jane Russell. An ideal picture for the small town. 
Played Saturday, December 31.—Fred G. Weppler. 
Colonial Theatre, Colfax, Ill. 


TRAIL OF THE LONESOME PINE, THE: Fred 
MacMurray, Sylvia Sydney—This re-release is still 
as good and as well liked as it was when it was 
first released. Patrons were few since it played Fri- 
day, Saturday (Christmas Eve) and most of the 
churches had their programs those nights. The picture 
is still tops and should do business in any situation. 
Played Friday, Saturday, December 23, 24.—Fred G. 
Weppler, Colonial Theatre, Colfax, Ill. 


Republic 


CAROLINA MOON: 
‘Air Hostess’? (Columbia) to average gross which was 


Gene Autry—Doubled with 


better than I expected so close to the holidays. Gene 


’ 


Autry is a favorite here—almost on equal terms with 
Roy Rogers. These re-releases are well liked because 
of Smiley Burnett. Played Saturday, December 17.— 
Fred G. Weppler, Colonial Theatre, Colfax, Ill. 


FIGHTING SEABEES: John Wayne, Dennis 
O’Keefe—Pulled this out of midweek and gave it “A” 
time with satisfactory results. The picture is a 
war show and action-packed. Has also a love story 
and three good star names. Played Sunday, Monday, 
December 25, 26.—Ralph Raspa, State Theatre, Rives- 
ville, West Va. 


PHANTOM OF THE PLAINS: Bill Elliott—Elliott 
was terrific again as he usually is for his action fans. 
Business was average and the trailer was very good. 
Played Friday, Saturday, December 16, 17.—Ralph 
Raspa, State Theatre, Rivesville, West Va. 


SHERIFF OF CIMARRON: Sunset Carson—Good 
Western with plenty of action, but Sunset Carson 
has little drawing power here. Business was average. 
Played Friday, Saturday.—Ralph Raspa, State Theatre, 
Rivesville, West Va. 


WAKE OF THE RED WITCH: John Wayne, Gail 
Russell—A fine picture with everything a showman 
desires except patrons in my situation. Played Sun- 
day and Monday before Christmas to my lowest 
Sunday, Monday gross in months. It wasn’t the pic- 
ture’s fault—just the playdate. I wish more people 
could have seen it since, in my estimation, it’s tops. 
Played Sunday, Monday, December 18, 19.—Fred 
G. Weppler, Colonial Theatre, Colfax, II. 


RKO Radio 


ADVENTURE IN BALTIMORE: Shirley Temple, 
Robert Young—Played this feature somewhat late, 
but some said not late enough. We thought it a 
pretty fair little show, but way over-priced. Played 
Monday, Tuesday, January 2, 3.—Lee Brewerton, Capi- 
tol Theatre, Raymond, Alta, Can. 


GUN LAW: George O’Brien, Rita Oehmen—The 
usual Western of this type. All right for the bottom 
half of a double bill. Plenty of riding and fighting to 
please action fans. Good for its type. Played Satur- 
day, Dec. 17.—Fred J. Hutchings, Community Theatre, 
Leader, Saskatchewan, Canada. 


PRIDE OF THE YANKEES: Gary Cooper, Teresa 
Wright—True entertainment from that master, Sam 
Goldwyn. No business for I played it much too late. 
It’s tops for baseball fans, family trade, or any other 
show-goer. Played Tuesday, Wednesday, December 
13, 14.—Ralph Raspa, State Theatre, Rivesville, West 
Va. 


ROUGHSHOD: Robert Sterling, Claude Jarman— 
Had no drawing power at all. No. stars for the 
marquee and not enough action. Comments were di- 
vided. Played Sunday, Monday.—Ralph Raspa. State 
Theatre, Rivesville, West Va. 


Screen Guild 


FALSE COLORS: Bob Mitchum, Bill Boyd—Even 
the name of Robert Mitchum didn’t help this Western. 
No pull whatsover which may have been due to its 
co-feature. Western was fair. Played Friday, Satur- 
day.—Ralph Raspa, State Theatre, Rivesville, West Va. 


RETURN OF WILDFIRE: Richard Arlen, Mary 
Beth Hughes—Good Western but it couldn’t buck the 


(Continued on following page) 
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Christmas slump, Can easily be single-billed in a 
small town. Played Friday, Saturday, December 23, 
24.—Ralph Raspa, State Theatre, Rivesville, West Va. 


TANKS A MILLION: William Tracy, Joe Sawyer— 
Swell Comedy about the Army that pleased all. Busi- 
mess was average. Ideal double feature this time. 
Played Friday, Saturday.—Ralph Raspa, State The- 
atre, Rivesville, West Va. 


Twentieth Century-Fox 


APARTMENT FOR PEGGY: Jeanne Crain, Wil- 
liam Holden—This I consider one of the top features 
of the year. My only regret is that our crowd wasn’t 
larger, but you can’t buck snow and cold weather 
regardless of the picture. After a slow beginning, 
this develops into a moving dramatic film. One of 
the top features for my money. Played Friday, De- 
cember 23.—Fred J. Hutchings, Community Theatre, 
Leader, Saskatchewan, Canada. 


CHICKEN EVERY SUNDAY: Dan Dailey, Celeste 
Holm—I thought the title of this one would make a 
good show for Christmas Day. I’m proud I played 
it because it is a wonderful show. I beamed my radi- 
ance all over the place. My second night was almost 
as good as my first. Played Sunday, Monday, De- 
cember 25, 26.—Fred G. Weppler, Colonial Theatre, 
Colfax, Ill. 


COME TO THE STABLE: Loretta Young, Celeste 
Holm—Protestants and Catholics alike praised this 
show. Had a better than average crowd to this pic- 
ture. It is very good and was a pleasure to show. 
I talked to the priest and he put a notice in the 
church bulletin and also let church out early the 
last night so the people could see the film. Played 
Tuesday, Wednesday, Thursday, November 1-3.—L. T. 
Hawkins, Rogers Theatre, Rogers City, Michigan. 


CRY OF THE CITY: Victor Mature, Richard Conte 
—Not as good as some of the other Fox semi-docu- 
mentaries. Not a great deal of suspense and the story 
is slow-moving. However, it is average for its group. 
Our crowd was fair. Played Monday, Dec. 26.—Fred 
J. Hutchings, Community Theatre, Leader, Sas- 
katchewan, Canada. 


DOWN TO THE SEA IN SHIPS: Richard Wid- 
mark, Dean Stockwell—This is a vigorous picture 
which will appeal to the masculine trade but definitely 
not women. Business off terribly. Played Friday, 
Saturday, December 30, 31.—Lee Brewerton, Capitol 
Theatre, Raymond, Alta, Can. 








Short Product in 


NEW YORK—Week of Jan. 16 


ASTOR: Counterfeit Cat.......... Columbia 


———. 


First Run House; 


RIVOLI: Aquatic Health Party... .Paramoy 
Feature: Samson and Delilah Paramou 


ROXY: Dancing Shoes...... 20th Century.fy, 











Feature: Battleground ................-.. MGM Midwest Metropolis. ......20th Centy 
CAPITOL: Pest Control (Pete Smith Feature: Whirlpool ............ 20th Century-Fy, 
Specialty) ........... Seen ehs.eb ae MGM STRAND: Rabbit Hood........ Warner Bro, 
Feature: Adam's Rib..................... MGM_~ Happy Holiday .............. Warner Bros. 
Grass Is Always Green..... -. Warner B 
CRITERION: Snow: Carnival. ...Warner Bros. . res, 
For Scent-imental Reasons..... Warner Bros. Renner the: Saiperien SRN. Warner Bio, 
Feature: South Sea Sinner............. Universal CHIC AGO—Week of Jan 16 
GLOBE: Cafe Society............. Columbia GRAND: F ds hony... 
My Favorite Duck........ ....Warner Bros. Feature: The ys po , shed tid ‘he 2 
Jewels of the Baltic...... 20th Century-Fox A sche: 
Feature: Red Light UA GARRICK: Marriage Wows...... Paramous} 
; 10 2055 Be eeaaamncadacesie SA? delet ocr Southward Ho Ho.............. Paramow 
MAYFAIR: Bare Feat..... ...-Warner Bros. Feature: An Act of Murder............ Universal 
Feature: Sands of lowa Jima........... Republic ROOSEVELT: Ragtime Bear........ Columbig 
PARAMOUNT: Aquatic Health Party Feature: Mrs. Mike. ..600.0. 2 cose 0 cee UA 
Paramount STATE LAKE: Bare Feat....... Warner Bros, 
Feature: Samson and Delilah.......... Paramount Feature: Hasty Heart.............. Warner Bros, 
. h. Col Id h i i 
Universal Played Monday, January 2—Fved 7, Huschouc a 


LIFE OF RILEY: William Bendix, William Glea- 
son—Swell family picture that couldn’t pull them in 
during the Christmas slump. This would make a good 
series if they can be made as economical as this first 
one. Played Sunday, Monday.—Ralph Raspa, State 
Theatre, Rivesville, West Va. 


Warner Bros. 


COLORADO TERRITORY: Joel McCrea, Virginia 
Mayo—This is a top class Western with an excellent 
cast. However, owing to the bitter cold, it only 
drew a fair crowd. Those who came seemed pleased 
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PROTECTING THE THEATRE—FIRST PLACE IN ENTERTAINMENT 





munity Theatre, Leader, Saskatchewan, Canada. 
LOOK FOR THE SILVER LINING: June Haye 


Ray Bolger—An excellent musical picture in Techni. 
color. This is the first time that many of my 
patrons saw Ray Bolger on the screen. He was th 
hit of the show. Had an average draw for this typ 
of picture. Played Tuesday, Wednesday, Thursday 
November 8-10.—L. T. Hawkins, Rogers Theatre, 
Rogers City, Michigan. 


WHITE HEAT: James Cagney, Virginia Mayo- 
Cagney was really red hot in this’ one. Mayh 
Warners will be able to bring him to the top again 
Reasonable rental and average gross made me com 
out in the black for a change. Played Sunday, Mon. 
day.—Ralph Raspa, State Theatre, Rivesville, West Va. 


Shorts 
Metro-Goldwyn-Mayer 


CITY OF CHILDREN: Passing Parade—A very 
good short about Mooseheart. I hate seeing the Pass. 
ing Parades taken from the list of short subjects from 
MGM. They were all good.—Fred G. Weppler, Colonial 
Theatre, Colfax, Ill. 


CLUES TO ADVENTURE: Passing Parade—An un- 
usual Passing Parade subject—a nursery rhyme, ao 
iron mask, and _an old newspaper are the basis for 
this subject. Why have you dropped the Passing 
Parades from your list, Leo? They are good!—Fred 
G. Weppler, Colonial Theatre, Colfax, Ill. 


FOOTBALL THRILLS, NO. 12—Pete Smith Special- 
ty—Pete’s boys must spend a lot of time at football 
games getting some of these previous shots. How d 
they do it? This football issue of Pete’s each year 
is the best by far in the series.—Fred G. Weppler, 
Colonial Theatre, Colfax, Il 


Twentieth Century-Fox 


FUTURE CHAMPS: A good short subject on 
champions in the making. The kids are good too— 
Fred G. Weppler, Colonial Theatre, Colfax, II. 


NEPTUNE’S PLAYGROUND: The _ underwater 
shots in this short are really good and how those 
on gee !—Fred G. Weppler, Colonial Theatre, 
‘olfax, i 


Universal 


SCREWDRIVER, THE: Woody Woodpecker cat- 
toon—Very good cartoon and Woody is always in de- 
eg eat G. Weppler, Colonial Theatre, Col 
ax, Ill. 


Heads Circuit Division 

Robert Kesner has been appointed direc- 
tor of advertising and head of the United 
Artists Theatre Community Service De 
partment, it was announced last week by 
Pat DeCicco, head) of ‘the California group 
of United Artists Theatres. 






MOTION PICTURE HERALD, JANUARY 21, 1950 


J 
D 


Jol 
prodt 
Pres! 
He v 

Hi 
for 7 
“Fatl 
tiful 

On 
he be 
ing b 
yario 
ville } 
motio 
bit pl 
pictur 
and ] 
rectin 

Mr 
ly ass 
many 
“Mag 
Life,” 
direct 
Gracie 

He 
Stahl ; 
and a 


Brist 
Exhik 
Bris 
tor wh 
Elkin 
1919, 
in Abe 
deen < 
a proj 
a men 
His tw 


Geor 

One 
tre ow 
80, die 
pital. 
tre in 
he ope 
Washii 
his wif 
childre 


Fred | 

Fred 
for mo 
his hor 
films o: 
been as 
tury-F¢ 
daughte 


Paul J. 
Paul 
died at 
For sev. 
sion of | 
Mr. Sc! 
Muskeg. 


MOTION 





ae iH 


#8 SF 2252 e888 PHL SE 


John Stahl 
Dies at 63 


John M. Stahl, veteran film director and 
producer, died January 12 at Hollywood 
Presbyterian Hospital of a heart ailment. 
He was 63. 

His latest efforts were a series of films 
for Twentieth Century-Fox which included 
“Father was a Fullback,” “Oh, You Beau- 
tiful Doll” and “The Foxes of Harrow.” 

One of the pioneers of the film industry, 
he began his theatrical career in 1909, play- 
ing bit parts on the legitimate stage and in 
yarious stock companies. Then came vaude- 
ville and, in 1913, he first made contact with 
motion pictures, appearing as an extra and a 
bit player. One day, during the filming of a 
picture in Canada, the director became ill 
and Mr. Stahl took over. He had been di- 
recting and producing ever since. 

Mr. Stahl, who for many years was close- 
ly associated with Louis B. Mayer, directed 
many outstanding talking films, including 
“Magnificent Obsession,” “Imitation of 
Life,” “Seed” and “Back Street.” He later 
directed “Leave Her to Heaven” and the 
Gracie Fields comedy, “Holy Matrimony.” 

He is survived by his wife, Mrs. Roxana 
Stahl; a daughter, Mrs. Roxana Fletcher, 
and a son, Ray Stahl. 


Bristow Elkin, Veteran 
Exhibitor, Was 51 


Bristow Elkin, 51, widely known exhibi- 
tor who with his two brothers operated the 
Elkin theatres at Aberdeen, Miss., since 
1919, died suddenly January 9 at his home 
in Aberdeen. Mr. Elkin was born in Aber- 
deen and he entered the film industry as 
a projectionist while still a youth. He was 
a member of Theatre Owners of America. 
His two brothers and two sisters survive. 


George E. Marr 

One of Saginaw, Michigan’s pioneer thea- 
tre owners and operators, George E. Marr, 
80, died January 7 at Saginaw General Hos- 
pital. Mr. Marr opened his first film thea- 
tre in Saginaw in 1911. During later years 
he operated the Paloma, Dreamland, Marr, 
Washington and Family theatres. He leaves 
his wife, three sons, one daughter, 15 grand- 
children and 12 great grandchildren. 


Fred Delavan 

Fred Delavan, 60, newsreel cameraman 
for more than 30 years, died January 10 at 
his home in Philadelphia. Noted for his 
films of the Dempsey-Willard fight, he had 
been associated with Paramount, 20th Cen- 
tury-Fox and Pathe News. His wife and a 
daughter survive. 


Paul J. Schlossman 

Paul J. Schlossman, 73, circuit owner, 
died at his Muskegon, Mich., home, Jan. 6. 
For several years he headed the theatre divi- 
sion of the state March of Dimes campaign. 
Mr. Schlossman operated four theatres in 
Muskegon and one in Grand Haven, Mich. 
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IN NEWSREELS WCC to Hear 





MOVIETONE NEWS—Vol. 33, No. S—Russia walks 
out over China issue at U._N. meeting. U. S. tanks 
sent to Formosa. White House renovation. Jewel 
collection. Air crash tests for safe flying. Golf come- 
back for Ben Hogan. Silver skates. 

MOVIETONE NEWS—Vol. 33, No. 6—16,000,000 service 
men to get insurance checks. March of Dimes drive 
opened. British submarine disaster. Refugees flee 
to Indo-China. Greek blessing of the waters. Ex-King 
Leopold of Belgium awaits plebiscite. Ski jumping. 
Ice boating. 

NEWS OF THE DAY—Vol. 21, No. 239—Reds walk out 
over China. Reinfocements for our Asiatic fleet. 
Gifts for Rome cops. Boy Scout jamboree in Japan. 
Jewel display. Ben Hogan comeback. Turf thrills. 

NEWS OF THE DAY—Vol. 21, No. 240—Submarine 
tragedy. Three faiths unite at infamous Dachau. Vets 
receive insurance checks. Ski record. Beauty queens. 
California: Operation gold rush. President opens 
March of Dimes drive. Princess Elizabeth sees her 
horse win. ; 

PARAMOUNT NEWS—No. 42—Ben Hogan returns. 
Names in the News: Mrs. Truman, Mrs. Barkley, 
Emperor Hirohito, Mrs. Perle Mesta. Air crash 
experiments. Soviet delegate walks out at U. N. 
on China situation. Ski champions from Norway. 

OUN WS—No. 43—All-American air 

maneuvers held in Miami. March of Dimes drive 
opens. Submarine disaster in England. The tide of 
events in the Far East. Ski jumping. 
ELENEWS DIGEST—Vol. 4, No. 2-B—Floods sweep 
Middle West. Johnson defends arms budget. Trolley 
workers’ strike in Hong Kong causing Communist- 
inspired fears. Philip Jessup in Japan to see Mac- 
Arthur. Acheson defends President’s “hands-off” 
policy in Formosa. Russia walks out on U. N. meet- 
ing. Italy: Baptismal rites. Britain’s Cabniet meets. 
Argentine president Peron and wife play “Mr. and 
a Claus.’”’ Kidnapped child home from 
srael. 

TELENEWS DIGEST—Vol. 4, No. 3-A—England: 
Submarine rescue fails. Indo-China: French camps 
for Nationalists. Indonesia: New leader in Asia. Mid- 
can flood toll mounts. Miami: All-American air 
show. 

UNIVERSAL NEWS—Vol. 22, No. 317—Reds walk out 

over China issue. White House gets its face lifted. 

Air force safety tests. Golden gloves. Ski jumpers. 

Water ski thrills. Ben Hogan in comeback. 

NIVERSAL NEWS—Vol. 22, No. 318—British sub- 

marine disaster. March of Dimes campaign opens. 

End show in Florida. Sport car races. Ice boatifg. 
iing. 

WARNER PATHE NEWS—Vol. 21, No. 44—U. N. 
on China. People in the News: Philippine President 
Quirino, Perle Mesta, Doris Day, Irving Horowitz 
and son. Air news. Silver skates. Golf. 

WARNER PATHE NEWS—Vol. 21, No. 45—Sub- 
marine rescue. Japanese war prisoners, Operation 
gold. Premiere of ‘Montana.’ People in the News: 
March of Dimes, King Leopold, Princes Elizabeth 
at the races. Bathing beauty fashions. Air show. 
Road race cars. Ski jump. 


U 





Legion Approves Nine of 


10 Pictures Reviewed 

The National Legion of Decency this 
week approved nine of 10 new pictures, 
placing four—‘“Francis,” “The Nevadan,” 
“Pioneer Marshal” and “Storm Over Wy- 
oming”—in Class A-1, morally unobjection- 


able for general patronage; five—“The 
Amazing Mr. Beecham,” “The Black 
Hand,” “Blonde Bandit,” “Borderline” and 
“Three Came Home”—in Class A-2, morally 
unobjectionable for adults ; and one—“Dako- 
ta Lil”—in Class B, morally objectionable 
in part for all because of “excessive brutali- 
ty and suggestive lines.” 


Look Applauds Myrna Loy 

Look Magazine in its latest edition issued 
Tuesday, cites Myrna Loy in the “Look Ap- 
plauds” section for her work with UNESCO 
and “furthering world peace.” Look says: 
“Miss Loy is now helping launch a UNES- 
CO film program. Her aim: to remove mis- 
understanding and prejudice among couun- 
tries.” 


Film to Open in February 

Roberto Rossellini’s “Woman” will have 
its U.S. premiere at the Rialto theatre 
in New York some time in February, it has 
been announced by Canton-Weiner. 


Theatre Bids 


Washington Bureau 


Paramount Television Productions, Inc., 
and Fabian Enterprises, Inc., were the first 
this week to inform the Federal Communica- 
tions Commission of their intention to testi- 
fy at the Commission’s proposed hearings on 
film industry requests for theatre television 
frequencies. 

The FCC announcement said time and 
place of the hearings would be set later, but 
observers predicted that the Commission 
could not possibly get around to them until 
May and that the industry would be lucky 
to obtain a definite decision by the end of 
the year. 

Requests for such FCC hearings had 
been submitted from many parties within 
the industry, notably Theatre Owners of 
America, the Motion Picture Association 
of America, Twentieth Century-Fox and 
Paramount. It is expected that the industry 
will be fully represented when the FCC 
hearings get under way. 

Among the questions to be settled by FCC 
ruling are whether theatre television needs 
special frequencies and where in the spec- 
trum they should be allocated; how pro- 
grams would be made available and whether 
units engaged in furnishing such service 
should be classed as common carriers and 
how large screen television would be shown 
and relayed. 


Edmund Reek Again Chairman 
Of MPAA Newsreel Committee 


Edmund Reek, head of Fox Movietone 
News, was reelected chairman of the Motion 
Picture Association of America’s newsreel 
committee, at a meeting in New York last 
week. The committee discussed plans for 
distribution of the following trailers: “The 
Heart Association,” February 9; “Brother- 
hood Week,” February 13; “The American 
Red Cross, February 23, and “The American 
Cancer Society” in March. The release of 
these trailers must be approved by national 
and regional exhibitor organizations. 


Construction Is Started 
On Disputed Drive-ins 


Construction already has begun on the 
drive-ins in Boston which have been the 
subject of bitter dispute in recent weeks. 
Despite efforts on the part of various groups 
to have the new Mayor Hynes revoke the 
permits issued by ex-Mayor Curley, it be- 
came evident this week that there was little 
that could be done by those that objected, for 
the time being anyway. Mayor Hynes ad- 
mitted that the board of censorship could not 
legally revoke the permits unless there was 
evidence of immorality on the premises. 
Mayor Hynes also said he was consulting 
the city’s law department for a decision on 
what other action could be taken. Paid 
newspaper ads, in favor of the drive-ins, 
were still appearing. 








PICTURE 


GROSSES 


A statistical compilation and 
comparison of Box Office Per- 


formance in first run theatres 





Figures directly below picture title compare estimated dollar gross with average gross 
and show relative percentage of all engagements tabulated. 


Figures opposite theatre names represent percentage of tabulated grosses to average 
weekly business based on the six months’ period ending October 31, 1949. 
SYMBOLS: (DB) Double Bill—associate feature title; (SA) Stage Attraction; (MO) Move- 
Over Run; (AA) Advance Admission. 





BATTLEGROUND 
First Report: 
Total Gross Tabulated 
Comparative Average Gross 
Over-all Performance 





ATLANTA—Grand, ist week 
ATLANTA—Grand, 2nd week 
CLEVELAND-—Stillman, Ist week 
CLEVELAND —Stillman, 2nd week 
CLEVELAND=—Stillman, 3rd week 
LOS ANGELES—Egyptian, Ist week 
LOS ANGELES—Egyptian, 2nd week 
LOS ANGELES—Egyptian, 3rd week 
LOS ANGELES—Egyptian, 4th week 
LOS ANGELES—State, Ist week 
LOS ANGELES—State, 2nd week 
LOS ANGELES—State, 3rd week 
LOS ANGELES—State, 4th week 
NEW YORK—Astor, Ist week 
NEW YORK-—Astor, 2nd week 
NEW YORK-—Astor, 3rd week 
NEW YORK-—Astor, 4th week 
NEW YORK-—Astor, 5th week 
NEW YORK—Astor, 6th week 
NEW YORK—Astor, 7th week 
NEW YORK—Astor, 8th week 
NEW YORK-Astor, 9th week 

ST. LOUIS—State . Se 


(MGM) 


SANDS OF IWO JIMA (Rep.) 


First Report: 
Total Gross Tabulated 
Comparative Average Gross 
Over-all Performance 


BALTIMORE—Mayfair, ‘Ist ‘week 
BALTIMORE—Mayfair, 2nd week 
CHICAGO—Roosevelt, Ist week 
CHICAGO—Roosevelt, 2nd week 
DETROIT—Palms . . ‘ 
INDIANAPOLIS—Indiana 

KANSAS CITY—Tower : 
KANSAS CITY—Uptown . ‘ 
LOS ANGELES—Carthay Circle, "Ist 


$303,100 


week 


LOS ANGELES—Carthay Circle, 2nd week 


PITTSBURGH—Fulton, ist week 
PITTSBURGH—Fulton, 2nd week 
SAN FRANCISCO—Fox, Ist week 
(DB) Belle of Old Mexico (Rep.) 
SAN FRANCISCO—Fox, 2nd week 
(DB) Belle of Old Mexico (Rep.) 


164,700 
184.0%, 


PRINCE OF FOXES— (20th-Fox) 


Final Report: 
Total Gross Tabulated 
Comparative Average Gross 
Over-all Performance 


BALTIMORE—New, Ist ‘week 
BALTIMORE—New, 2nd week 
BALTIMORE—New, 3rd week 
BOSTON—Astor, Ist week 
BOSTON—Astor, 2nd week 
BUFFALO—Center, Ist week 
BUFFALO—Center, 2nd week 
CHICAGO—State Lake, Ist week 
CHICAGO—State Lake, 2nd week 
CHICAGO —State Lake, 3rd week 
CINCINNATI—Albee. . 
CLEVELAND —Allen, Ist week 
CLEVELAND —Allen, 2nd week 
DENVER—Denver 

(DB) Holiday in Havana ‘(Col.) 


40 


$970,600 


681,200 


142.4%, 


150.0% 
132.6% 
112.2% 
289.1% 
210.8%: 
151.0% 





DENVER—Esquir ; 192.8% 
(DB) Holiday in enabe (Col. ) 

DENVER—Rialto . . ‘ 173.1% 
(DB) Holiday in Havana (Col. ) 

DENVER—Webber d 208.3% 
(DB) Holiday in Havana (Col. ) 

DETROIT—Fox, Ist week .. . 114.1% 

DETROIT—Fox, 2nd week 3 . 102.3% 

INDIANAPOLIS—Circle  . 142.8% 

INDIANAPOLIS—Lyric, MO 1st week 100.0% 

KANSAS CITY—Uptown. . . : 105.2% 

LOS ANGELES—Chinese, 1st week 138.8% 
(DB) The Threat (RKO) 

LOS ANGELES—Chinese, 2nd week 94.4% 
(DB) The Threat (RKO) 

LOS ANGELES—Fox- Wilshire, 1st week 161.4% 
(DB) The Threat (RKO) 

LOS ANGELES—Fox- — 2nd week 84.8% 
(DB) The Threat (RKO 

LOS ANGELES—Los Angeles, Ist week 192.6% 
(DB) The Threat (RKO 

LOS ANGELES—Los a 2nd week 113.8% 
(DB) The Threat (RKO) 

LOS ANGELES—Uptown, Ist week 134.6% 
DB) The Threat (RKO) 

LOS ae tect RE 2nd week 98.9% 
(DB) The Threat (RK 

MINNEAPOLIS State : 157.4% 

NEW YORK—Roxy, ist week 194.8% 
(SA) Vic Damone, others 

NEW YORK—Roxy, 2nd week 149.3% 
(SA) Vic Damone, others 

NEW YORK—Roxy, 3rd week 80.0% 
(SA) Vic Damone, others 

OMAHA—Paramount . 130.5% 

PITTSBURGH—Harris, Ist week 191.3% 

PITTSBURGH—Harris, 2nd week 113.0% 

SAN FRANCISCO—Fox, Ist week ‘ 168.6% 
(DB) Hollywood Varieties (Lippert) 

SAN FRANCISCO—Fox, 2nd week ‘ 81.6% 
(DB) Hollywood Varieties (Lippert) 

TORONTO—Eglinton, 1st week me 139.6% 

TORONTO—Eglinton, 2nd week 98.4% 

TORONTO—Eglinton, 3rd week 84.1% 

e 

ON THE TOWN (MGM) 
Final Report: 

Total Gross Tabulated $1,326,700 

Comparative Average Gross 1,070,600 

Over-all Performance 123.9% 

BALTIMORE-—Century, ist week 123.2% 

BALTIMORE—Century, 2nd week 91.5% 

BOSTON—Orpheum, Ist week . 176.8% 

BOSTON—Orpheum, 2nd week . 84.0% 

BOSTON-—State, Ist week 190.4% 

BOSTON-—State, 2nd week 103.1% 

BUFFALO—Buffalo . . 109.3% 

BUFFALO—Teck, MO Ist "week 117.0% 

CHICAGO—Palace, Ist week 148.1% 
(DB) Prison Warden (Col.) 

CHICAGO—Palace, 2nd week 129.6% 
(DB) Prison Warden (Col.) 

CINCINNATI—Capitol, ist week 237.6% 

CINCINNATI-—Capitol, 2nd week 128.7% 

CLEVELAND-~—State 156.2% 

CLEVELAND—Ohio, MO Ist week 125.0% 

DETROIT—Downtown, Ist week 126.5% 
(DB) Black Midnight (Mono.) 

DETROIT—Downtown, 2nd week 111.4% 
(DB) Black Midnight (Mono.) 

INDIANAPOLIS—Loew’s, Ist week 177.5% 

INDIANA POLIS—Loew’s, 2nd week - 80.0% 

KANSAS CITY—Midland, ist week 150.3% 
(DB) Chinatown at Midnight (Col.) 

KANSAS CITY—Midland, 2nd week 76.1% 
(DB) Chinatown at Midnight (Col.) 

LOS ANGELES—Egyptian, 1st week . 175.9% 

LOS ANGELES—Egyptian, 2nd week . 138.8% 

LOS ANGELES—State, Ist week 145.4% 

LOS ANGELES—State, 2nd week 90.97% 

NEW YORK—Music Hall, 1st week 116.2% 


(SA) Radio City Music Hall Stage Presentation 
eek 


NEW YORK—Music Hall, 2nd wee 


(SA) Radio City Music Hall Stage Presentation 


120.1% 


NEW YORK—Music Hall, 3rd week . 
(SA) Radio City Music Hall Stage Presentation 
NEW YORK—Music Hall, 4th week . 
(SA) Radio City Music Hall Stage Presentation 
NEW YORK—Music Hall, 5th week .. 

(SA) Radio City Music Hall mage Presentation 
OMAHA—Paramount Bae’ 
PITTSBURGH—Penn, Ist week é 
PITTSBURGH—Penn, 2nd week . 
SAN FRANCISCO—Warfreld 
TORONTO —Loew’s, Ist week 
TORONTO—Loew’s, 2nd week 


iil FEE 


Eastman Has 
Satety Stock 
Salvage Plan 


With the major companies aiming af 
January 1, 1951, as the date when conversion 
from nitrate to acetate safety film will } 
complete, Eastman Kodak is working oq 
plans for the salvage of used prints, 

It is understood that Eastman will builg 
a factory and already has come up with, 
new development that will permit the gg 
of junked safety film as transparent plastic 
wrapping. Meanwhile Eastman is taking 
film off the hands of the companies, 

Inability to convert acetate film after jt 
has been junked has been one of the hand. 
caps encountered by Eastman and the com. 
panies in their projected turn to safety 
stock, which is proceeding slightly*ahead of 
schedule. 

While increasing amounts of safety posi- 
tive are becoming available from Kodak, 
DuPont laboratories also are known to be 
working on a new kind of safety stock. It 
is not known, however, to what extent these 
experiments have progressed. All of the 
ingredients used by Kodak in manufactur. 
ing its safety film are known and it is 
pointed out that anyone with the proper 
facilities could produce it. 

So far no one in the industry has seen the 
new DuPont stock, but it is believed that 
the company is determined to bring out an 
improved safety film. DuPont’s paper on its 
new color process, good for release printing 
only, will be published soon. It was pre 
sented during the last convention of the 
Society of Motion Picture Engineers on the 
coast late last year. 


STRICKLAND FILM (0. 


Now in their new and 
enlarged studio and 
Laboratory 








NEW ADDRESS 


220 Pharr Road N. E. 
Atlanta, Ga. 


NEW TELEPHONE NUMBER 
Cherokee 5317 














MOTION PICTURE HERALD, JANUARY 2!, 199 















tha 
dre 
cre 













wr Ge | «SsRake 8 EE 


n its 
pre- 


| the 











Walter Brooks, Director 


along Cassidy,” and star of many 

western pictures, paid a visit to New 
York this past week, but it wasn’t theatre 
business. His comic strip was starting in 
the Daily News and the newspaper, by’ way 
of promotion, invited young cowboys, age 
7 to 12 years, to come down to the News 
building on Saturday, to meet “Hopalong”’ 
in person and get a souvenir of the occasion. 
The News provided 50,000 gadgets as give- 
aways, of a type most theatre managers can 
imagine. But they reckoned without sufh- 
cient knowledge of the number of these 
small fry, and their terrific energy. 

Believe it or not, 350,000 kids (three hun- 
dred and fifty thousand) showed up, wait- 
ing expectantly, to see “Hopalong” and to 
get their present. The waiting line ex- 
tended, eight abreast, down Third Avenue 
from 42nd Street to 30th Street and back 
again on the other side of the street, more 
than twenty blocks of milling, eager chil- 
dren, all hoping to see their idol. To the 
credit of the News, every child who was 
there will get their gift; and to the credit 
of Bill Boyd, who stood at the head of that 
line from morning until night, determined 
to be on hand until the last youngster had 
gone home, satisfied. Stout fellow! 

We’ve been promoting the idea of Gene 
Autry Day, and the Roy Rogers Riders 
Club, and .now,. it’s-also.“‘Hopalong Cassidy” 
on a Saturday morning “club” basis, 
whereby your own youth audience will be 
able to belong to another great national or- 
ganization of square shooters. There could 
be nothing better for film business, and 
maybe no better lesson that New York ex- 
hibitors can learn than from the promotional 
activity of a great newspaper. 

Perhaps it takes a bolt from the blue to 
awaken city showmen to the fact that there 
are a million young cowboys in the metro- 
politan area, all eager and waiting to be- 
come active members of a Saturday morn- 
ing fraternal club for youthful ranch hands 
and range busters. 


B ILL BOYD, better known as “Hop- 
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ADVANCEMENT 


From both sides of the Atlantic, comes 
news of the promotion of Round Table 
members to better positions, better towns 
and better theatres, in keeping with their 
better showmanship. We applaud the 
many British and American managers who 
have moved up, over the year-end, to sub- 
stantial rewards for their stewardship. 

It's a pleasant pre-occupation, keeping 
track of so many personal friends, across 
the seven seas. It's a pleasant reward for 
our own part in this international associa- 
tion of motion picture showmen, meeting 
regularly in the Motion Picture Herald, 
to know that those who qualify, move for- 
ward. We can visualize’ this progress. 

We can understand the trials and tribu- 
lations, the endless obstacles, the vicissi- 
tudes in this business of management, at 
the point-of-sale, for we've been through 
so much of it, at first hand. Comes a let- 
ter from England, with problems and prac- 
tical solutions, and not so different from 
conditions as we've known them in Penn's 
Woods. There's a relationship across the 
seas that is worth careful nurturing, and 
when we can imagine the familiar scene, 
with a friend sitting in a managerial posi- 
tion that we've known over the years. 





Cute little item received from. man- 

ager William Trambukis, of Loew’s 
Strand theatre, Syracuse, in the style of a 
theatre ticket, announces “I’m a New Girl” 
weighing in at 7 pounds, 4 ounces, with 
backstage reception at home, after January 
llth, the management reserving the right to 
cancel personal appearance if the star is 
asleep. Ticket is good for one bedside seat 
at Syracuse Memorial Hospital, for the 
premiere showing. 


q We have said there was something 

pretty unusual about the run of “The 
Red Shoes” at the Bijou theatre, on 44th 
Street, near Broadway and opposite the 
Hotel Astor. That theatre had been given 
up as a goner, until Robert W. Dowling 
rescued it, with his City Investing Co., (re- 
lated more or less remotely to Joseph P. 
Kennedy, once of film business). Mr. 
Dowling believes in paint, and then more 
paint, plus new fixtures, new equipment 
and an atmosphere of well being about a 
theatre property. Now, he has outdone 
himself, by offering a bid of $100,000 for all 
the remaining weeks of the run of this at- 
traction in the same theatre. It has com- 
pleted 63 weeks for a gross of more than a 
million dollars, on a sharing basis. Thus, 
Mr. Dowling will gamble a hundred grand 
that it will run another year, which gives 
him the picture for only $2000 a week, two 
performances a day, at advanced prices. A 
very reasonable gamble, under the prevailing 
showmanship, and he can be in the clear 
before midsummer. 


MN 


Betty LaVerne, Milwaukee corre- 

spondent for the Herald, while prowl- 
ing her newsbeat recently, happened into 
the Fox Palace theatre and reports she found 
a group of men gathered .arownd_.a. table 
with stacks of papers and the atmosphere of 
something deep and impressive in the plan- 
ning stage. She says it is going to be Mil- 
waukee’s biggest campaign for a motion 
picture. Participants in this “hassle” were 
Louis Orlove,* ubiquitous exploiteer for 
Metro-Goldwyn pictures, Rudy Koutnik, 
manager of the Palace theatre and friend 
of the Round Table, Sal Gordon, district 
manager for Fox theatres, and representa- 
tives of the Wisconsin veterans of the 101st 
Airborne Division, who will be official 


sponsors of “Battleground” in its Milwaukee 
premier. We are to expect pictures and 
story to follow. 


—Walter Brooks 
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Master Sergeant J. Huron of the Marine Corps, answers 
questions in the lobby of the Mayfair theatre, on Broadway, 
in this exhibit for "Sands of Iwo Jima." 
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John Mitckes, projectionist at the Apollo theatre, Belvidere, 
Ill., contrived the art work for this display in addition to his 
regular job. John is planning his future to include a course in 
art school plus first-hand knowledge of theatre management. 


Merwyn Sargent, manager of Warner's Latonia theatre, Oil’ 
City, Pa., built a timely display to show what Santa was bringing 


his patrons for the year ahead. 


John Di Benedetto, relief manager at Loew's Broad theatre, 
Columbus, Ohio, put his staff in western costume as ballyhoo for 
"Fighting Man of the Plains." 


Abe Ludacer, manager of Loew's Valentine theatre, Toledo, 
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Ohio, built this animated display, with the central figures 
really jumping, for “On The Town." 
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Celebrated 
In Alberta 


We've just learned how things are in 
PiNcher Creek, Alberta, and manager Del 
Fox, of the Fox theatre, in that Canadian 
border town, takes us to task for spelling it 
“Pitcher Creek” in one of our reportings. 
He says he is faced with trouble from the 
Chamber of Commerce, who resent having 
their town misspelled, and would be just as 
happy if we abbreviated it right down to the 
first initial Things are booming up there 
in the natural home of “Rudy the Red-nosed 
Reindeer,” and the Christmas season has 
been a success. 

Del tied in with MGM’s 25th anniversary, 
to add prestige and importance to his own 
first anniversary, celebrated simultaneously. 
Two dozen window cards around town pro- 
claimed the event, with an all MGM pro- 
gram over three changes in the weck, The 
regular monthly program calendar didn’t 
mention these titles, just to arouse curiosity. 
Del’s program is printed in red and green 
and sponsored by cooperative advertisers. 
A thousand heralds, to follow up in the 
countryside, announced “Easter Parade,” 
“Any Number Can Play” and “The Strat- 
ton Story.” 

A lobby set-up was built with photographs 
to indicate past hits of the 25-year period, 
but a cake was left in the bakery widow 
until the night of the raffle. 1000 phoney 
bills, each one good for 25,000 smackers, 
reminded folks of “Any Number Can Play.” 
Metro’s decalcomania transfers of “Leo the 
Lion” decorated lobby doors. And the best 
thing of all, a window display of Christma: 
dolls, wearing homemade and authentic cos- 
tumes, left over from the run of “Little 
Women” was still on view in a house fur- 
nishing’s window, for the benefit of those in 
town for their Christmas shopping. 


Press Agent Promotes 
Screen Doubles 


Colonel Bill Shirley, a veteran of more 
than 50 years of publicity experience, sent 
to Buffalo by Columbia Pictures to promote 
“All The King’s Men” arranged with the 
Courier Express to search for doubles of 
Broderick Crawford, and found a local 
salesman who is a ringer for the star. By- 
line writer Frank Byron gave the stunt a 
two-column picture and story, crediting the 
idea as productive of both reader interest 
and public relations. 


Something to Crow About 

Arthur Hallock, manager of the Para- 
mount theatre, Baltimore, Md., provided a 
special stage presentation of the Martinaire 
Glee Club as a Christmas feature attraction, 
which he says was something to crow about, 
since his stage room is only six feet deep. 
Campaign in conjunction with “She Wore A 
Yellow Ribbon” resulted in extra business. 
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Stephen Barber, manager of the Para- 
mount theatre, Palm Beach, Florida, records 
his change of address and nominates his.as- 
sistant, Donald Fermd, for membership in 
the Round Table. 

v 

Guy Hevia, city manager for Walter 
Reade’s theatres in Asbury Park, N. J., uses 
a massive “walking book” as street ballyhoo 
for his “Children’s Film Library” morning 
shows. 

v 

Richard DeBow, manager of the Trans- 
Lux theatre on Madison Avenue at 60th 
Street, in New York City, had a Scotch 
kilt costume with jewels worth $9,000 as dis- 
play for “Tight Little Island.” 


Silver Raley, manager of the Swiss thea- 
tre, Tell City, Indiana, had 2,500 large cir- 
cus-type heralds for “Red Menace” printed 
and distributed at no cost to the theatre by 
union members who are opposed to Com- 
munism. 


Universal’s Milt ° telling folks 
the story of “Francis,” the talking mule, 
and relishing the comedy with each retelling. 
It promises to be the surprise comedy of the 
year. 


Fred Greenway mnie a suit of armor 
from an antique shop, and had a medieval 
night as street ballyhoo for “Prince of 
Foxes” at Loew’s Poli-Palace, Hartford. 


Ernie Dorau, sie of the Middlesex 
theatre, Middletown, Conn., used a display 
ad of coming attraction as a promise of 
your best entertainment for the year ahead. 


v 
Bob Case, city manager of Walter Reade’s 
theatres in Kingston, N. Y., built a fireplace 
setting and had stockings “hung by the man- 
tle with care” to indicate new picture titles. 


D. W. Smith, seine of the Casino thea- 
tre, Halifax, N. S., used a Randolph Scott 
promotion for “Fighting Men of the Plains” 
as an aid to the local Good Fellows Club, 
providing 735 free dinners for needy fam- 
ilies. 


Dick Feldman turns in his usual compre- 
hensive campaign on “The Prince of Foxes” 
at the Paramount theatre, Syracuse, N. Y., 
with March of Time’s “Fight for Better 
Schools” on the same bill. 


v 
Bill Harwell, manager of the Palace thea- 
tre, Lorain, Ohio, writes to say we'll be 
hearing from him soon. The Warner Ohio 
zone theatres are getting up steam for a 
spring drive. 
v 
Bill Elder, manager of Loew’s Penn thea- 
tre, Pittsburgh, promoted a free pound of 
coffee for every newly wed couple during the 
run of “Mrs. Mike,” wherein a bride’s cof- 
fee making figures in the plot. 


Allen W. H. Sterry, manager of the 
Ridgefield Playhouse, Ridgefield, Conn., 
used the RKO short film, “Square Dance 
Tonight” to cement a neighborhood public 
relations activity. 

v 

Leo Raelson, manager of College theatre, 
College Point, L. I., promoted a loan of 
a Polaroid camera (which takes and de- 
velops a finished picture in one minute) to 
photograph 200 lady patrons, as a lobby 
stunt. 

v 

Lou Cohen getting good by-line publicity 
out of Denise Darcel’s personal appearance 
at Loew’s Poli theatre, Hartford, an assign- 
ment several other Loew managers haven’t 
found too hard to take. 

v 

Bob Cox, city manager for Schine’s Lex- 
ington theatres, Lexington, Ky., starts the 
New Year right by sending in samples of 
his showmanship, with the remark that he 
frequently borrows from the Round Table 
and thinks he should repay in kind. 


Harold Heller had M “lucky number” cou- 
pon contest to advertise “Everybody Does 
It,” at the RKO Dyker theatre, Brooklyn, 
with a local merchant putting up $500 in 
prizes and $98 for expenses. 


James G. Bell, aiiiatae of the Penn thea- 
tre, New Castle, Pa., obtained a valuable 
co-op newspaper ad for the Metro short 
film, “City of Little Children,” from the 
local Moose lodge. 


Nate Wise went a after teen-agers and 
mass audience in his selling of “The Red 
Shoes” at popular prices, following the pre- 
release in Cincinnati. Sixteen local indus- 
tries with 27,500 employees cooperated in 
mass coverage. 


Wayne R. Page, iis of the Lyric 
theatre, Stuart, Florida, becomes a member 
of the Round Table and submits samples of 
his weekly program. 


Carl Rogers, pa of Loew’s Ohio 
theatre, Columbus, obtained newspaper pub- 
licity for “On the Town” and 1950's first 
baby born in the city. 


Ray MacNamara, manager of the Allyn 
theatre, Hartford, Conn., launching a cook- 
ing school on stage with the cooperation 
of Swift & Co., local merchants and utility 
companies. 

v 

Salvatore Adorno, Sr., owner of the Pal- 
ace theatre, Middletown, Conn., joining with 
Drew Pearson and the American Legion 
in their “Tide of Toys” for tots in Europe. 

Vv 

Harold Grott’s offset programs from the 
Rialto theatre, Baltimore, continue to be the 
best examples of this sort of thing to reach 
the Round Table desk. 











Ohio Zones 
Big-3 Drive 


J. Knox Strachan, director of theatre ad- 
vertising and publicity for Warner’s Ohio 
zone houses, sends in a sample of the port- 
folio of news and suggestions provided to 
managers in the launching of their “Big 
Three” drive, for the months of January, 
February and March. Device contains 
numerous showmanship “fliers” and a cor- 
responding space in which to file activities 
and results. Frequent question asked, be- 
tween the lines, is “What Are You Doing?” 
Prizes are offered for evidence accumulating 
in this department. 

A tip sheet with 25 showmanship sugges- 
tions for the handling of “Hasty Heart” is 
featured, and a product lineup lists the com 
ing attractions from various companies. 
Early bird reports include an excellent radio 
promotion by Paul Montavon, manager of 
the Sherman theatre, Chillicothe, a coopera- 
tive with Scottish societies arranged by Ed- 
die Miller, manager of the Hippodrome, 
Cleveland, a dance tieup with Fred Astaire 
studios by Howard Higley, manager of the 
Allen theatre, Cleveland, the use of an Ii- 
dianapolis speedway roadster for “The Big 
Wheel” by Julius Lamm, manager of the 
Uptown, Cleveland, and promotion of young 
cowboy and cowgirl costumes for “The Girl 
Who Took The West,” done by Paul Ja- 
cobs, manager of the Columbia theatre, 
Portsmouth, Ohio. 


Zeva Yovan Entertains 
500 Orphan Children 


Feature of Zeva Yovan’s campaign for 
“Challenge to Lassie” at Loew’s Orpheum 
theatre, St. Louis, was the invitation to 500 
orphan children to visit the theatre on one 
of the opening days. The Cooperative Club 
arranged with Public Service to provide ten 
busses to transport the youngsters, and a 
local poster printer donated twenty large 
banners. A particularly attractive street 
ballyhoo was created with the use of a 
young girl in Scotch costume, leading a fine 
collie. A slow-moving vehicle traveled 
downtown streets with two 24-sheet posters 
mounted on A-boards. Newspaper advertis- 
ing ranged from large display space down 
to many smaller sizes. 


Sign up now for Brotherhood Week 
observance at your theatre, Feb. 19-26. 








HENRY 
R. 
ARIAS 


PURCHASING AGENT 
Foreign and Domestic 
Film Distribution 


729 7th Ave., N. Y. 19, N. Y., Clirele 5-4574 


Serving the Ind Since 1913. N ations in A 
. CABLE: HENARIASS N.Y. a 
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John Mitckes, projectionist at the Apollo 
theatre, Belvidere, Ill., puts in his forty hours 
in the projection booth, drives 300 miles per 
week to attend art school classes in Chicago 
and still finds time to create original displays 
for his theatre, at this work desk, close by 
his machines. For an example of his skill, see 
this week's Round Table picture page. 


Printing His Own 
Throwaway Paper 


Larry Levy, manager of Loew’s Colonial 
theatre, Reading, Pa., sends a current issue 
of “Loew’s News”’—a four-page tabloid 
newspaper containing publicity for attrac- 
tions playing through the holiday season. 
Ten thousand copies were distributed, door- 
to-door. The issue is made up of publicity 
and ad mats from pressbooks, and could 
contain somewhat more personalized ma- 
terial since it is printed locally. Also, use of 
scenes showing the same character in the 
same pose makes for a feeling of repetition. 


Denver Sells 
The °**Bride*’ 


W. T. Hastings, manager of the RKO 
Orpheum theatre, Denver, submitted an un- 
usually complete campaign for “Bride For 
Sale” as an entry for the Quigley Awards, 
The exploitation was obtained, for the most 
part, without cost to the theatre, from co- 
operating sponsors. The bride’s “Hope 
Chest” was displayed in the theatre lobby, 
and a nearby jewler provided seven prizes, 
including a $500 ring, and paid for news- 
paper advertising, plus the distribution of 
keys which opened the chest to lucky win- 
ners. A bridal dress, from another sponsor, 
was also displayed in the lobby, as part of 
the “Hope Chest” promotion. 

One of the most extensive radio cam- 
paigns was obtained, gratis to the theatre. 
The NBC outlet in Denver gave tii pic- 
ture free time which would ordinarily cost 
$464 and the Columbia network station sup- 
plied 52 gratis announcements. A bride in 
full bridal dress walked on downtown 
streets, and a picture of a local model, 
labeled “Bride For Sale,” landed in both 
Denver newspapers. A small classified ad, 
with a strong headline, “Bride For Sale,” at- 
tracted attention. Contest space, gratis in 
both newspapers, amounted to more than 
paid lineage. 


Three theatres in Meriden, Conn., Loew’s 
Poli-Palace, the Capitol and the Meriden, 
participated in the American Legion “Tide 
of Toys” campaign for European children. 





Courtesy pays off for three employees of Walter Reade's theatres in Plainfield, N. J. 
From left to right, above, Robert Harroll, usher, receives a gift from Ann DeRegon, 
manager of the Paramount; city manager Harold Martz presents an award to cashier 
Agnes Letostak, most courteous employee of the Strand, and Paul Pine, manager of the 
Oxford, rewards his chief usher, Joseph Maher, for courtesy recognized by patrons. 
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gULES OF THE 


QUIGLEY 
AWARDS 


TWO Grand Award plaques will be 
g awarded annually to the two theatre 
managers or theatre publicity men whose 
exploitation and promotion campaigns are 
Tged best throughout the year, one in 
smaller situations, where the manager is 
"on his own"—the other in larger cities, 
where there may be circuit cooperation. 


Every three months, a committee of 
judges will appraise the campaigns sub- 
mitted by contestants during the preced- 
ing quarter period and select two show- 
men to receive the Quarterly Awards for 
outstanding achievement. The next seven 
best will receive Scrolls of Honor. Cita- 
tions of Merit will be awarded to forty 
theatre men whose work is outstanding. 


Consistency of effort is of paramount 
importance. Single submissions are not 
eligible for awards, which are made on 
the premise of sustained effort, but these 
may have news value in the Round Table. 

V 

No fancy entries are necessary. Costly 
and time-wasting "gingerbread" decora- 
tion are not encouraged. 


In addition to exploitation on feature 
pictures, entries may be made on short 
subjects, serials, stage shows, or institu- 
tional and civic promotions. 

V 

Evidence proving authenticity of each 
entry should be submitted, such as photos, 
tear sheets, programs, heralds, etc. 

V 

The Round Table cannot undertake to 
prepare campaign books for submission to 
the judges from material sent in without 
assembly at the source. 

V 

The Quigley Awards make no distinc- 
tion for size of theatre or community except 
the two classifications above. The judges 
make full allowance for individual show- 
manship displayed by comparing budgets, 
newspaper facilities and assistance from 
distributing companies. 

V 

In addition to the awards mentioned, 
special Certificates of Merit will be 
awarded quarterly and annually to show- 
men from outside the United States and 
Canada. The campaigns submitted by the- 
atre men abroad which are deemed of 
special merit shall be included in the annual 
competition. 


Address all entries to: 

QUIGLEY AWARDS COMMITTEE 
MANAGERS’ ROUND TABLE 

1270 Sixth Avenue, New York 20, N. Y. 



















Selling Approach 





DANCING IN THE DARK—20th Century- 
Fox. In color by Technicolor. There's 
nothing more exciting than dancing in the 
dark, as long as a love can live, a dream 
come true, a song linger on. It will stay 
in your heart forever. Posters are striking, 
with strong but simple pictorial values that 
will make unusually good cut-outs, in all 
sizes, the 24-sheet, and 6-sheet particularly. 
Don't fail to look at the 6-sheet for uses 
that it will immediately suggest to you. 
And the 24-sheet has both marquee and 
lobby possibilities. There is an exceedingly 
good series of teaser ads in 2-column 
width, five of them and all excellent. Many 
houses can concentrate on these teasers to 
sell the picture in novel, attractive style. 
Series has the virtue of being different in 
appearance and selling approach. It will 
stand out in contrast with what you have 
used before on newspaper pages. Small 
ads, for program and calendar use, are 
all satisfactory. There is a good herald, 
which keys your campaign, because it links 
up both poster and ad copy and shows 
you an advertising theme to follow. Cast 
includes William Powell, Adolphe Menjou, 
Mark Stevens, Betsy Drake, Jean Hersholt, 
and many others who will be well known to 
film fans. Picture is romantic, musical 
drama, and there are both music and 
dance tieups. The ever-ready-and-willing 
Fred Astaire Dance Studios in various 
cities are waiting to make cooperative 
deals to exploit the picture with you, and 
where there's no Fred Astaire, look for the 
same opportunity with any good local 
dnace studio. Pressbook illustrates a 
“dramatic dress" which will suggest mer- 
chandise tieups and window ideas for local 
stores. Build your exploitation along the 
lines of music and dancing, plus good cast 
and good acting. 


HASTY HEART—Warner Brothers. 1950's 
list of ten best pictures will start with 
“Hasty Heart." The kind of a picture 
with all those little things that become 
movie magic, things that are hard to label, 
but that you will remember as magic. 
Laughter, a tear, a touch of something so 
richly human, you'll treasure it. Six fellows 
and a girl, who suddenly become alive in 
your heart. Posters are all hand lettering, 
with very little pictorial value. There's 
nothing except the 6-sheet that would 
make a cut-out. No herald is listed, but 
you can approximate one by the use of 
an over-size newspaper ad mat, printing it 
locally. And there are several ad mats so 
over-sized as to be beyond any other use 
in a majority of situations. Some of the ad 
mats still contain references to the New 
York Strand that must be routed out. 
Teaser ad series has too much type and is 
made for the Strand and nobody else. 
However, look over small ads carefully be- 
cause there is a variety of forms, and 
some that may suit you. A new star, 
Richard Todd, is introduced with special ad 
mats. Picture was made in England with 
a Holywood cast, giving it the charm of 
overseas settings with an American flavor. 
Picture will gain word-of-mouth praise from 
critics and commentators, and since the 
pressbook mats include so many New York 
critics, try for some of your own local 
criticism through a preview for press and 
radio people. Music tieups are suggested, 
with the title song leading. A postcard 
mat looks attractive, sells the film as most 
raved about hit since "Johnny Belinda”. 
Scottish theme will be attractive to local 
Scots and you may find a piper's band for 
ballyhoo. Free 5-minute star interviews 
are available on a recording for radio use 
as well as a record of spot announcements. 
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Jack Sidney Goes All Out 
For "On the Town" 


Jack Sidney, publicist for Loew’s Balti- 
more theatres, sends tear sheets to show his 
campaign for “On The Town,” including a 
strong tie-in with the magazine “Screen 
Stories,” which had cooperation of the local 
distributor. Newspaper advertising was 
augmented with a particularly good break in 
free publicity and art. Radio advertising on 
four local stations featured prepared and 
transcribed interviews with Gene Kelly, Ann 
Miller and Vera Ellen as special broadcasts, 
and radio spots were obtained through a full 
range of daily programs. 
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Selects "Miss 1962" 

In examples of his recent showmanship, 
Al Meskis, manager of Warner’s Egyptian 
theatre, Milwaukee, submits details of his 
recent contest to select ‘Miss 1962,” with 
the sponsorship of the Upper Teutonia Ave- 
nue Businessmen’s Association. A young 
miss, four years of age, was the winner, and 
was escorted by “Miss Upper Teutonia” who 
won a contest for grown-up contenders. 
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Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





THEATRES 


SEATING 


USED EQUIPMENT 





THEATRES FOR SALE. WRITE FOR LIST. 
THEATRE EXCHANGE. Fine Arts Bldg., Portland, 
Ore. 





BOULEVARD DRIVE-IN THEATRE, FAYETTE- 
ville, N. C., and Hi-Y Drive-In Theatre, Henderson, 
Kentucky, for sale by owner. KEN BENSON, 150 Irby 
St., Florence, S. C. 


TWO-HUNDRED SEAT THEATRE FOR SALE. 
LANDOW, 108 Beachway, Keansburg, New Jersey. 








FOR SALE: ONE OF WESTERN VIRGINIA’S 
finest drive-in theatres. 400-car capacity. Illness is rea- 
son for desire to sell. Reply to owner. BOX 2404, 
MOTION PICTURE HERALD. 


THEATRE, YEAR OLD. SHOWING GOOD RE- 
turn. Excellent equipment and seats. Big payroll town 
in Fraser Valley. Seats 420. BOX 2405, MOTION PIC- 
TURE HERALD. 


STUDIO EQUIPMENT 


BLUE SEAL 335MM RECORDING EQUIPMENT, 
galvanometer, amplifier, cases, reasonably priced, write 
for further details. Hallen magnetic film recorder, 
synchronous for 16 and 35mm cameras, demonstrator 
model $1,100. Holmes portable 35mm sound projector, 
2,000’ film capacity, amplifier, speaker, lens, complete 
$375. Kodascope FS-10N 16mm sound projector com- 
plete in one case, like new $225. All 16-35mm produc- 
tion equipment bought, sold, reuted. THE CAMERA 
MART. INC., 70 West 45th St.. New York. 


FILMCRAFT STUDIO LIQUIDATION SALE — 
mole Richardson solar spots—wonderful shape including 
bulb, barn doors, diffusers, rolling stand—5SKW Seniors 
$189.50; 2KW Juniors $104.50; Juniors less stands $87.50; 
hundreds other lights, dimmers, cables, plugs, etc. 
Complete background process projection outfit including 
4 Selsyn motors, sound playback, lenses, screen, etc., 
worth $15,000, rebuilt $4,995; MR microphone boom with 
dolly, $395. Send for Bulletin Filmcraft. $.0.S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 


NEW BRIDGAMATIC AUTOMATIC PROCES- 
sors, $1595; new Cine Balowstar 1%” fl.3 lenses, $199; 
synchronous 35mm dubbing projectors, $695; new Cine- 
voice 16mm single system sound camera, $695; twin 
turret Eyemo, 6 fast lenses, motor, etc. $1,095; 35mm 
recorders from $495; new Auricon 33 minute camera, 
$1665. Send for Catalog Sturelab. S.O.S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 


SCHOOLS 




















CHAIR-ITY BEGINS AT S.O.S.. WE’RE PRAC- 
tically giving ’em away. 271 sturdy veneer folding 
chairs, $2.95; 293 rebuilt panelback spring cushion, only 
$4.95; 2000 late American 7-ply veneers, like new, $5.25. 
Send for Chair Bulletin for complete list. $.O.S. 
CINEMA SUPPLY CORP., 604 West 52nd St.. New 
York 19, 


REBUILT THEATRE CHAIRS. FULLY UPHOL- 
stered—panelbacks—veneer backs, with cushions and 
veneer seats. Also new chairs and new cushions. Slip 
covers. Thirty years’ of theatre chair maintenance. 
ALLIED SEATING COMPANY, INC., 234 West 44th 
St., New York City 18, N. Y. 


THE FINEST IN REBUILT THEATRE CHAIRS, 
upholstered and veneer. Write for descriptions and 
photos. BODELSON & CO., Box 324, Long Island City 
1, New York. 


THEATRE SEATS. 800 AMERICAN, GOOD CON- 
dition, whole or part. Reasonable. LIBERTY THE- 
ATRE, Providence, Rhode Island. 


978 NEW THEATRE CHAIRS. INTERNATIONAL 
Model 401 A. Privately owned. $10.50 per chair. A. L. 
pong «Sg UPTOWN THEATRE, 4938 Delmar, St. 
Louis, Mo 


THEATRE SEATS—UP TO 2400 AVAILABLE; 
good condition. HOWARD WILLIAMS, 842 So. Broad- 
way, Los Angeles 14, Calif. 


NEW EQUIPMENT 


SPLICERS, $3.95; FILM CABINETS $2.95 SEC- 
tion; changeovers with foot switches, $39.75; curtain 
controls, $74.50; Jensen 12” PM heavy duty speakers, 
$12.50; 60 ampere rectifiers, $285 pair. STAR CINEMA 
SUPPLY, 441 West 50th St., New York 19. 


DRIVE-INS — ORDER NOW — OPEN EARLY. 
Complete Dual 35mm outfits from $1595; Dual 16mm 
Ampro arcs $1795; No. 14 underground cable $55.45M 
(quantity discounts); marquee letters 35c up. Time 
Deals Invited. Write for details and Drive-In Catalog 
(now in preparation). S.0.S. CINEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 


NEW TOO? YESIREE! WITH COOPERATION 
of manufacturers S.O.S. has assembled latest booth 
equipments for theatres $2950; drive-ins $3950 actually 
50% of market price! Time Deals and Trades Too! 
S.0.S. CINEMA SUPPLY CORP., 604 West 52nd St., 
New York 19. 
































LEARN MODERN MANAGEMENT, HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
ae THEATRE MANAGERS INSTITUTE, Elmira, 





HELP WANTED 


WANTED: EXPERIENCED MANAGER, GOOD 
situation. City of 2,000, located in Illinois. Include photo 
with qualifications, first letter. BOX 2403, MOTION 
PICTURE HERALD. 


THEATRE MANAGERS, ASSISTANT MANAGERS 
and Drive-In Managers wanted. Permanent positions 
in New York-New Jersey area; salary open. State 
experience, age, references and availability. Write 
BOX 2407; MOTION PICTURE HERALD. 











STRETCH YOUR DOLLARS AT S.O.S. HERE’S 
value extraordinary: rectifier bulbs, 15 amp. $4.95; 6 
amp. $2.95; carbon savers 77c; Snaplite II coated 
lenses $75 (liberal trade ins); coin changers $149.50; 
intercommunication telephones $9.95 pair; crystal pick- 
ups $1.75; marquee letters 35c up; beautiful stage set- 
tings $277.50; wall and ceiling lighting fixtures 45% 
off. (send for brochure). S.O.8. CINEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 





POSITIONS WANTED 


POSITION AS MANAGER, FOURTEEN YEARS’ 
experience in all departments. Sober. Capable of 
buying and booking. References, Large or small 
theatre. Must be within commuting distance of 
Springfield, Mass. BOX 2406, MOTION PICTURE 
HERALD. 








PAIR E-7 MECHANISMS, REBUILT, $1,200; Rca 
PG201 16 mm. equipment, $315; DeVry Projectors 
complete, rebuilt, $550 pair; Ashcraft D lamphouses, re. 
built, $450; Simplex BB movements, rebuilt, $4459 
Motiograph HU soundheads, motors, rebuilt, $149.5) 
pair; Simplex rear shutter mechanisms, latest features, 
rebuilt, $235 each; complete drive-in equipment with 
new amplifier and rectifiers, $2,125.25; Simplex M Dede. 
stals, $125 pair. What do you need? STAR CINEMA 
SUPPLY, 441 West 50th St., New York 19, 


FOR THE PREVIEW ROOM, REBUILT NAvVy 
DeVry projectors, $550, Pair. Renewed Navy DeVry 
amplifiers, $65. Holmes Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 


LOOKS NEW—OPERATES NEW. BUT IT’S RE. 
built! That’s the $.0.S. way. Holmes Educators $559. 
Simplex Acme $795; Simplex SP or Standard $995—alj 
dual equipments with 2000’ magazines, lenses, amplifier 
speaker, etc. Available on Time Payments. $.0$) 
CINEMA SUPPLY CORP., 604 West 52nd St. New 
York 19. 











BUSINESS BOOSTERS 


COMIC BOOKS AGAIN AVAILABLE AS PRE. 
miums, giveaways at your kiddy shows. Large variety, 
latest 48-page newsstand editions. COMICS PREMI. 
UM CO., 412% Greenwich St., N. Y. C 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD. 
UCTS, 354 West 44th St.. New York 18, N. Y. 


BUSINESS OPPORTUNITIES 


WILL BUY, BOOK PICTURES FOR ANY 
theatre in New England. Write for appointment if 
interested. Box 2400, MOTION PICTURE HERALD, 


WILL INVEST CAPITAL AND SERVICES IN 
established foreign cinema organization. Must own 
proven rights and valid distribution connections. BOX 
2408, MOTION PICTURE HERALD. 


BOOKS 


MAGIC SHADOWS—THE STORY OF THE ORI. 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50 QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 20, N. Y. 


RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
pe agg Special bpd te Pg —s inn 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New yee, N. Y. 


INTERNATIONAL MOTION PICTURE AL- 
manac — the big book about your business — 1949-50 
edition. Contains over 12,000 biographies of important 
motion picture personalities. Also all industry statis- 
tics. Complete listing of feature pictures 1944 to 
date. Order your copy today, $5.00, postage included. 
Send remittance to QUIGLEY BOOKSHOP, 12% 
Sixth Avenue, New York 20, N. Y. 
































Warner Plans to Produce 
Two Reel Short on Canada 


Warners will produce a two-reel Techni- 
color film, “Canada the Beautiful” as one 
in the series of six public service shorts, 
it was learned this week. In addition, War- 
ner plans to extend its newsreel coverage of 
Canada. The short will be a trip through 
various cities in Canada, which Felix Laza- 
rus, the Pathe cameraman in Canada, will 
film. Warner Bros. is one of the few com- 
panies which has its own newsreel camera- 
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man in Canada. Gordon Hollingshead will 
produce the short and Owen Crump will do 
the screenplay. 


Economics Cartoon Set 

MGM's cartoon in Technicolor on wages 
and prices, “Why Play Leap Frog?” will be 
nationally released February 4. This is the 
third in a series of cartoons dealing with the 
various phases of American democracy. 
The other two were “Make Mine Freedom” 
and “Meet King Joe.” 


Chicago Police Censor Board 


Reviews 95 Films in December 

Ninety-five motion pictures containing 
418,000 feet of film were reviewed in De- 
cember by the Chicago Police Censor Board. 
“Women of Casbah,” distributed by Screen 
Guild, was taken from the rejected cate- 
gory and placed in the adults only classi- 
fication. “Reign of the Gangster” (Mexican- 
Aztec) and “Venus of’ Paris” were classi- 
fied for adults only. 
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Coca-Cola scores a hit with theater patrons because it 
adds refreshment to entertainment. It scores a bigger 
hit with exhibitors because it adds welcome profits 
to the total take, as thousands of theater owners 
know. All you need is a few square feet of 
space and your choice of bottle vending 
equipment. For details, write The Coca-Cola 
Company, P. O. Box 1734, Atlanta, Georgia. 


COPYRIGHT 1950, THE COCA-COLA COMPANY 























FREE— 
THEATRE SALES 


SER VICE 


Want information about any product named 
in this issue? Or about any other merchandise, 
machine or selling equipment? Just name the 
product or use the index number of the items 
you are interested in on the card below. No 


postage is necessary. 


SALES ITEMS SALES EQUIPMENT 
Inquiry No. Inquiry 

1. Biscuits 0. Butter Dispenser 

3. Books 2. Counters or Showcases 
5. Candy 4. Coin Changers 

7. Cigarettes 6. Drink Dispensers — Manual 
9. Coffee 8. Popcorn Machines 

11. Cookies 10. Popcorn Scoops 

13. Corn Twisters 12. Vending Carts 

15. Frozen Custard 14. Soda Fountains 

17. Gum 16. Trailer Stands 

19. Ice Cream Vending Machines For: 
21. Novelties 18. Biscuits 
23. Nuts 20. Candy 
25. Popcorn 22. Coftee 
27. Potato Chips 24. Soft Drinks 
29. Pretzels 26. Gum 
31. Sodas 28. Ice Cream 
33. Soft Drinks — Bottle 30. Nuts 
35. Soft Drinks — Syrup 32. Popcorn 


For further information concerning products referred 
to on this page, write corresponding numbers, and 
your name and address, in spaces provided on the 
postcard attached below, and mail. Card requires 
no addressing or postage. 
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To THEATRE SALES Service Department: 
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Please have literature, prices, etc., sent to me as indicated by the following 
reference numbers: 
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NAME 
THEATRE or CIRCUIT 








STREET ADDRESS 
City STATE 











































Sales Equipment listed on the pre- 
ceding page is available from 
suppliers whose advertising and 
trade announcements have ap- 
peared in recent and current issues 
of this service section, including: 


BEVERAGE DISPENSERS 
Stewart Products Corp., 315 W. Putnam Ave., Greenwich, Conn. 


CANDY 
Henry Heide, Inc., 313 Hudson Street, New York, New York. 


Lamont, Corliss & Co., 60 Hudson St., New York City 
Ridleys, 159-171 Carlton Avenue, Brooklyn 5, New York. 
Switzer's Licorice Company, 612 No. First Street, St. Louis 2, Mo. 


COUNTERS OR SHOWCASES 
Supurdisplay Incorporated, 233 East Erie Street, Milwaukee, Wis. 


POPCORN MACHINES 
C. Cretors & Company, 606 W. Cermak Rd., Chicago 16, Ill. 
Manley, Inc., 1920 Wyandotte Street, Kansas City 8, Missouri. 
National Theatre Supply Company, 92 Gold St., New York 7, N. Y. 


POPCORN SCOOPS 
Speed-Scoop, 109 Thornton Avenue, San Francisco 24, Cal. 


POPPING OIL 
The Best Foods, Inc., | East 43rd Street, New York 17, New York. 
C. F. Simonin's Sons, Inc., 2550 E. Tioga St., Philadelphia, Pa. 


SOFT DRINKS 
The Coca-Cola Company, 515 Madison Avenue, New York. 
Canada Dry Ginger Ale, Inc., 100 East 42nd Street, New York 


VENDING CARTS 
Acton Mfg. Co., Inc., 605 S. Summit St., Arkansas City, Kansas 





FIRST CLASS 
PERMIT No. 8694 
(Sec. 510, P. L & RK) 
NEW YORK, N. Y. 




















BUSINESS REPLY CARD 


No Postage Stamp Necessary if Mailed in the United States 















Postage will be paid by — 
QUIGLEY PUBLISHING COMPANY 
ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 
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MACHINES 


The big sparkling bright Manley Popcorn Machine 
looks so clean, so appetizing, so colorful that it attracts 
more eyes . .. more money! Its big capacity and many 
automatic features make it easier to serve big crowds. 
It’s quality built throughout for years of trouble-free 
service. If something should go wrong, you get service 
in a jiffy from a nation-wide network of service rep- 
resentatives, 


2. Manley MERCHANDISE 


Manley preston is grown and quality controlled by 
Manley formula to pop out bigger, fluffer, to create 
more profit for you. Manley seasoning has flavor plus 
that brings your customer back, again and again. 
Never turns rancid . . . never gets stale! Manley Pop- 
corn Salt is of a super fine grain’that uniformly flavors 
each and every kernel to further please the palate of 
your customers. Also . . . serve your Manley Popcorn 
in the famous red and white striped Manley bags and 
boxes: America’s best known Popcorn Package. 


3. Manley mernoos 


Yes, Sales Promotion is important in the Popcorn 
business, too! Manley reveals the trade secrets that 
have made hundreds of thousands of dollars for pop- 
corn operators everywhere, in a new 64-page book 
that is now ready for you. (Send coupon below). 





The only national advertising campaign 
aimed to sell MORE popcorn at YOUR 
machine. 


Don’t make the mistake of investing good money 
in anything but the best machine—the one that 
has big capacity—is trouble-free—returns a high 
profit—in other words, 
a Manley. Make your 
deal with Manley the 








Only Manley DELIVERS 
THE “COMPLETE PACKAGE’ 




































“biggest name in popcorn’’ and the ONLY com- 
pany that can deliver the ‘‘complete package’’ 
of Machine, Merchandise, Methods AND nation- 
wide advertising to increase sales at your Machine. 
Send for your 64-page book now and “‘talkitover’’ . 
with a Manley representative sgon. 





















MANLEY, INC., Dept. MPH 1-21-50 
1920 Wyandotte St., Kansas City 8, Mo. 


Please send me your booklet, ‘‘How to 
Make Big Profits from Popcorn.” 















a a a. eeeeeresrere 


OOS Te Teer 





FROM HERE 





















PERATION Vending has come to be 

O one of the most important adjuncts 
of theatre operation, and the mer- 
chandise offered the patron-customer in the 
film theatres of the United States becomes 
in consequence of vital importance to every 
exhibitor. Theatre Sales, this year again, has 
conducted an exhaustive study to determine 
which of the innumerable brand items for 
sale at refreshment stands attract most of 
the reaching, coin-laden hands of the pat- 
rons. There are three categories: Sweets, Soft 
Drinks and Popcorn, and Others, the last 
named that miscellaneous melange of taste- 
tickling comestibles which draw a dime— 
and sweeten a ledger. Following, by groups 
and alphabetically, are the nominees for se- 
lection. From this lengthy list in the next 
and succeeding issues of Theatre Sales, will 
be registered the results, the final record of 
the Movie Best Sellers of 1949, for the guid- 
ance of the multitude of exhibitors, small 
and large, who find in the refreshment coun- 
ter a happily profitable addition to opera- 


tional procedure. 


SWEETS 


ALMOND JOY 
ALMOND PREVUE 
BABY RUTH 

BEICH PRODUCTS 
BIG HUNK 

BIT O HONEY 
BLACK CROWS 
BOLSTER 

BROCKS ASSORTMENT 
BUTTERFINGER 
BUTTERSCOTCH 
CANDIED CORN 
CARAMELS 
CARDINET PRODUCTS 
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NOMINATIONS 








CHARMS 

CHASE ASSORTMENT 

CHOCOLATE DROPS 

CHOCOLATE PEPPERMINTS 

CHOCOLATE RAISINS 

CHOCOLATE SPONGE 

CHUCKLES 

CLARK BAR 

COCOANUT BAR 

CRACKERJACK 

CURTISS PRODUCTS 

DOTS 

EUCLID PRODUCTS 

FIFTH AVENUE 

GIANT BAR 

GOOBERS 

GOOD & PLENTY 

HEIDE PRODUCTS 

HERSHEY PRODUCTS 

HOLLOWAY PRODUCTS 

HOLLYWOOD PRODUCTS 

JOHNSON PRODUCTS 

JUJUBES 

JUJYFRUITS 

LAVISH McTAVISH 

LICORICE PASTILLES 

LICORICE TWIST 

LIFE SAVERS 

LOVE NEST 

LUMMIS PRODUCTS 

M & M's 

MARS PRODUCTS 

MARSHMALLOW BAR 

MASON MINT 

MASON, AU & MAGENHEIMER 
PRODUCTS 

MILK DUDS 

MILK PODS 

MILKY WAY 

MINT MALLOW 

MOUNDS 

NABS 





for the 1949... .. 


NATIONAL LICORICE PRODUCTS 


NEW ENGLAND PRODUCTS 
NESTLE'S ALMOND BAR 
NESTLE'S CHOCOLATE BAR 
NESTLE'S CRUNCH 

NIBS 

"O.C." BAR 

OH HENRY 

ORANGE DROPS 

PEAKS 

PEANUT CHEWS 

PETER PAUL PRODUCTS 
PEPPERMINT PATTIES 
PEANUT BUTTER CUPS 
PLANTERS PRODUCTS 

POM POMS 

PRIZE BOX CANDY 
QUEENS 

RAINBOW WAFERS 
RAISINETTES 

RIDLEY PRODUCTS 

ROOT BEER DROPS 
SHOTWELL PRODUCTS 

SKY BAR 

SNICKERS 

SPEARMINT LEAVES 

SPICE DROPS 

SUCHARD ALMOND BAR 
SUCHARD CHOCOLATE BAR 
SUCKERS 

SUGAR DADDY 

SUGAR WAFERS 

SWITZER PRODUCTS 

THREE MUSKETEERS 
TOOTSIE ROLLS 

U-NO 

WHIZ 

WILBUR SUCHARD PRODUCTS 
WILD CHERRY DROPS 
ZIEGLER PRODUCTS 








IN THE THREE following issues of Theatre Sales will be recorded the choices of the 
exhibitors of the nation in the matter of the Movie Best Sellers, those items of salable 
merchandise which make up the refreshment counter stock. Which are the best selling 
sweet items? Which are the best selling soft drinks and what's what with Popcorn? In 
the February 18 issue the Sweets Best Sellers will be named, in the March 18 issue the 
Soft Drink and Popcorn matter will be settled. It's Theatre Sales’ Second Annuel 
record, and it's told in terms of gross dollars—and profits. Then, in the March 25 issue 
will be the Manual Edition, with its complete tabulation of the entire United States. 
Three issues, each answering some important questions with dollars and cents finality. 
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SOFT DRINKS 


Movie Best Seller 























CANADA DRY 
COCA COLA 
DR PEPPER 
GRAPETTE 
HIRES 


~ MISSION ORANGE 


NEDICK'S ORANGE 
NESBIT ORANGE 
PEPS! COLA 
ORANGE CRUSH 
SEVEN-UP 


OTHER 


ASPIRIN 

APPLES 
BEECHNUT GUM 
BOOKS 
BROMO-SELTZER 
CHICLETS 
CIGARS 
CIGARETTES 
COUGH DROPS 
COOKIES 

COFFEE 
CARAMEL CORN 
CHEESE CORN 
DOUGHNUTS 
ESKIMO PIE 
FRITOS 

FROZEN CUSTARD 
GUM 
HAMBURGERS 
HOT CHOCOLATE 
HOT DOGS 

ICE CREAM 

ICE CREAM BARS 
ICE 

MILK 

NUTS 

PEANUTS 

POPS 

POPSICLES 
POTATO CHIPS 
PRETZELS 

PUZZLES 
SANDWICHES 
SNO KONES 
TAMALES 

TODDY 

TUMS 

WRIGLEY'S GUM 
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IT MAY BE CORN, CANDY OR 
DRINKS — BUT IT AIN'T HAY 


When an exhibitor in a typical Midwestern town of 3,100, in a 575-seat theatre, 
takes a total profit, based on actual figures for the year 1948, of $7,047 on the sale 
of candy, soft drinks and popcorn, and when that represents an average profit 
percentage of something like 50 per cent, Brother Exhibitor, that’s news! Here’s 
how it looks, making like a bookkeeper: 




















kes gk ny vic'e beanie eh die bes wnatnle He 3,100 
Total attendance ..................... 192,546 in year; 3,703 each week 
a a St aad ak ac ae gigs Gee hae PER AA ole i a aah eRe 575 
rr 6.43 per seat per week 
eee 
Sales Gross—Candy (year) ........ $3,877.16.... $74.56 per week 
Soft Drinks (6 mos.).  $1,024.10.... $39.39 per week 
Popcorn (year) ...... $9,393.05.... $180.64 per week 
$14,294.31.... $294.59 
Profit—Candy (year) .............. $1,018.14.... $19.58 per week 
Soft Drinks (6 months) .... $472.11.... $18.16 per week 
Popcorn (year) ............ $5,557.70.... $106.88 per week 
$7,047.95.... $144.62 
a a 26% of sales 
Pe OOP TE TPG «ng 5 og on oe ec vec ceen. 46% of sales 
Fe eee ee 59% of sales 
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From here to here—clear across the face of the country—the profits 
are in theatre sales, from the smaller units (upper left} such as in the 
Caswell theatre, Yanceyville, N. C., owned by G. A. Holt, to the 
Loew's theatre installation (below) in Akron, Ohio. 


TO HERE 





























Coverybody bves SWITZER'S on Fashioned LICORICE 


. : (7 





Grouped around the display for Switzer's Licorice Company of S#. Louis at the Vending 


Machine Convention last month in Atlantic City, N. J., are: Joseph F. Switzer, St. Louis, 
and Al Travis, Philadelphia, executives of the company; E. F. Aubuchon, sales manager; Jack 
Sane, eastern representative, and Mrs. Sane. Switzer's Licorice, currently distributed through 
10,000 jobbers, is being promoted in the largest campaign in the company's history. 


SuperVend Is Marketing 
New Three-Flavor Unit 


The SuperVend Corporation of Dallas, 
Tex., is currently marketing its three-flavor 
cup dispensing vendor. Standing five feet 
eight inches high, two feet, one inch deep 
and two feet, nine inches wide, the cabinet 


is metal with a baked enamel finish. It has 
three syrup drums which may be filled with- 
out removing from the cabinet and which 
serve the carbonated drink at a 35 degree 
temperature. All servicing of the unit is 
from the front and the four major units— 
carbonator, compressor unit, coin changer 


and cup dispenser—are convenient. 





POPSIT PLUS is always liquid at indoor tempera- 
tures ... no pre-heating, no scooping, no splat- 
tering ... just pour into the measuring cup and 
pop the sellin’est corn you've ever tasted! 


rere 


POPPING OIL SPECIALISTS TO THE NATION 
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POPCORN AND PICTURE 
DELINQUENCY CURB 

Popcorn and a free Saturday 
morning film matinee have been 
combined effectively to combat po. 
tential juvenile delinquency in Den- 
ver, Bde. Victor Spouse, manager of 
the Roundup theatre, hit upon the 
idea after reading of the lack of rec. 
reational facilities for children in the 
downtown residential area of that 
city and arranged for the Saturday 
children's shows. The local police are 
cooperating by passing out free 
tickets to the theatre while Popcorn 
Enterprises provides the added at- 
traction by passing out a bag of 
popcorn to each child. The project is 
also another example of excellent 
community relations on the part of 
the theatre. 





Mason Now Operating at 
Mineola Office and Plant 


The Mason, Au & Magenheimer Confec- 
tionery Manufacturing Company, manufac- 
turers of Mason Mints, Black Crows, Co- 
coanut Bar and Dot, which recently moved 
to its new headquarters at Mineola, Long 
Island, N. Y., has started manufacturing its 
products at its $1,500,000 factory there. A 
one-story building, the office and factory em- 
braces 12 acres across the road from Roose- 
velt air field. There is a large parking field 
beside the plant and four large facsimiles 
of Mason candies dominate the entrance. The 
plant includes new machinery, special cool- 
ing tunnels, air conditioning, an employees’ 
cafeteria, and a six-car railroad siding at 
the warehouse to facilitate shipping. 


A. E. Wilson Heads Mills 


Ice Cream Freezer Line 

With the introduction of their new 1950 
line of counter ice cream freezers, Mills 
Industries, Inc., Chicago, has announced the 
return of A. E. Wilson as sales manager of 
the freezer division. Mr. Wilson is one of 
the pioneers in the counter freezer industry, 
having.spent 18 years in charge of sales pre- 
vious to 1949 with Mills Industries. The 
company now has a line of counter ice 
cream freezers with features not previously 
offered. The leading model produces con- 
tinual flow of frozen custard and other soft 
products as well as conventional ice cream. 


Orange-Crush Names Young 


Fountain Branch Manager 

John O. Young, Jr., has been appointed 
sales manager of the fountain department 
of the Orange-Crush Company, it has been 
announced in Chicago by R. M. Horsey, ex- 
ecutive vice-president and general mana- 
ger. Mr. Young was formerly associated 
with the Coca-Cola Company and was sales 
manager of the beverage vending machine 
division of the Hupp Manufacturing Com- 
pany of Cleveland, Ohio. 
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~ | Let Popeorn p VEAK oF ACHIE| Chay 
Bill 
Pay Bills. 4 
y Pd 
n e LARGE and SMALL THEATRES all over é 
. Pad Pp rot its America report record results and improved 
, operation with SUPURDISPLAY ‘“sales-styled” 
| When it comes to divulging figures on equipment...tailored EXCLUSIVELY for Sering 
2 refreshment sales, exhibitors, understand- th . ae 
c 3 5 . * eatres by experienced theatre merchandisers! 
| ably, just aren’t talking: But something hap- AMERICA’S FINEST 
, pened to spread the vending in theatres of 
t popcorn and beverages, and information ob- THEATRES 
y tainable confidentially gives me one control- 
: ling reason—profits big enough to make the Akron ........ sii, Akron, Ohio 
investment in equipment and the cost of Broadway ........ Omaha, Neb. 
, maintenance more than worthwhile. H Bufalon =. 2.20... Buffalo: N.Y. 
; “Tt took a lot to sell me on the idea of Capitol ........ ylilford, Mass. 
‘i hie ned bhaenh. ae | CGB =e ee Classic ....... atertown, Wis. 
popcorn,” said one exhibitor, and thereby Coolidge b Warstere Srouitinn: Mass. 
voiced an original attitude pretty typical of gla SS 
exhibitors in sections of the country where Edina ...... Minneapolis, Minn. 
popcorn wasn’t a long-established article of Elmwood ...... Hartford, Seen 
a ee ee ee ot ee Gransde ..... Clevelandy Ohio 
maa been brought into the theatre; the need to Granada .......... Racine, Wis. 
7" remove gum wads was an old story. But Hollywood 21... Lacrosse, Wis: 
popcorn bags, boxes and grease! Too much Jefferson eee New York, NY. 
of a mess. .'. .And then statistics of pop- ‘Sellers ieee 4a Cheese, IN. 
corn profits began to mount, often coming ie LARGE .. . Custom-built for downtown Loew's voce. ce ccoc, Akron, Ohio 
fec- straight from exhibitors who had once re- theatre in metropolitan city. ae Stevens Point, Wis. 
fac- sisted stubbornly themselves. As one small Maleric | ceeeenee ——. i 
Co. | town operator put it: ee «~~, mona as 
Vv “Maybe to some big outfits, the profit of BOIS ose «diate eee Cleveland, Ohio 
ved y = ps itani Hackensack, N. J 
ong a few thousand dollars a year is nothing to aa Green. bay, Wis. 
i. get excited about, but my little popper Orpheum me ‘nettaalison. Wis: 
.A bought me a new car the first year and iio ...... St. Paul, Minn. 
oe ee Se a ee ae iia 
it takes up only about four [RR 9) 050i = oj pa) ee Me Pan ........ Mi lis, Minn. 
8e- daughter. And it takes up only about four Pan saeee serge aye inn. 
ield feet of space. Bahia tenes Appleton, Wis. 
iles An actual case history given in confidence ee cearsores** * be‘ 
The is that of a 500-seat house in the Far West. Shawano ........ Shawano, Wis. 
n0l- Gross popcorn sales for one year were $8,- eal Cleveland,” Ohio 
ees’ 100. Supplies, consisting in corn, boxes, ‘inee’ aan 
at seasoning and salt, ran to $3,500. A girl to DE ny eccas Milwaukee, Wis. 
operate and take care of the popcorn ma- ane neces gs —— 
chine and handle sales got $60 a month, or 2 Ne Taunton, Mass. 
i i Surf .... West Palm Beach, Fila. 
$720 for the year. The bill for electrical ; MUNUMANES 5. oo 30 Chicago, Ill. 
power amounted to $5 a month, or $60 a i SMALL ... Designed for 500-seat theatre BE oa scncass «iy Cigagey, Il 
year. These charges add up to $4,280, leav- in town of 2000 population. Warner’... Mitwackee, Wis. 
: : phe P Wausau ......... Wausau, Wis. 
950 ing a profit (not counting depreciation of Westgate ... Minneapolis, Minn. 
ills the equipment) of $3,820. =-—s—s§§s§»§»§n«VX Y . A WOOS .. 5.5... Chicago Ill. 
the It is pointed out that installation of old- and mang others 
- of style equipment, or a machine too small for STANDARD SUPURDISPLAY 
of the potential demand, should be avoided. a @ | 
ry, ‘There’s no percentage in trying to save a De Luxe RY: ] (3 Combination! 
re- jew dollars on a machine that isn’t suited 
rhe — job”... “Y ou're going to have it for 599 Improve your business NOW with this sales- 
es — oa, 00 ee nbe good machine while stimulating 8-ft. candy-popcorn combination! 
sly youre at it”... . “If the equipment doesn’t 
on- make tasty popcorn, don’t invest in it”— silt —_ aI REN 
2 : : @ Brilliant ‘Zr «a . — { @ Spectacular 
oft so runs the advice. ILLUMINATION ~ Emme te a wot. en ANIMATION 
se: @ 3 Spacious = ond e gilt 
Walky Company Develops GLASS SHELVES i IO et | SYSTEM 
° e rye | eer. Love eS. 
Mobile ''Buffeteria" Unit —, Ty | oe 
The Walky Service Company of Wichita, Sica: ce . i. id 
ted Kansas, has developed a mobile cart for use e fe " high Cae : eh ue ” 4g" high, 24° 
ent in drive-in theatres and other places of pub- dite: 4 deep 
2eNl lic assembly to facilitate the sale of confec- ih | 
eK: tions. Made of steel and finished in baked Single Price, $425 - '/ Single Price, $595 
na- enamel and chrome, the unit has a capacity : ° 4 
ted of 80 popcorn boxes, 120 hot dogs, 50 bot- Aupwidisplay 
les tles of pop, 120 ice cream bars and a special INCORPORATE D 
ine fountain on top for hot or cold drinks. It We Build Equipment ps nee ae Write, Wire or Phone 
m- s called the Buffeteria Model “D” and sells to Fit ANY Theatre! Hor MILWAUKEE: WISCONSIN Your Requirements! 
for $340 plus crating expenses. 
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FULL PRODUCTION 
ON DISPENSER 


FULL PRODUCTION on the Majestic 
refrigerated beverage dispenser, Model 120, 
is now under way, according to A. Pernetti, 
president of Majestic Enterprises, Inc., at 
Beverly Hills, Cal. Prime feature of the 
model is its transparent Plexiglas bowl, 
inside of which is a stainless steel revolv- 
ing paddle that keeps the beverage in con- 
stant motion and assures uniform full-bod- 
ied drinks. The bowl, with a capacity of 
five gallons, keeps the beverage in full view 
of the customers. 


Na DW VW 


THE RYAN. Candy Company, Ltd., this 
month will distribute through brokers and 
jobbers the Hopalong Cassidy chocolate 
Coconut candy bar. Weighing 1% ounces 
annd retailing for five cents, the bar wrapper 
carries a picture of film and television star 











since (88S 
Your Assurance of The Finest 


POPCORN MACHINES 


* Experience 
* Quality 
* Integrity 


With 65 years experience in the manu- 
facture of corn-popping machines, the 
CRETORS name-plate is your assur- 
ance of quality workmanship, trouble- 
free performance and maximum earn- 
ing power. Buy Cretors and you buy 
the best ! 


Distributors in all principal cities 


C. CRETORS & CO. 


606 W. Cermak Rd. Chicago 16 [~ 
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A DEPARTMENT PERTAINING TO MEN 
AND MERCHANDISE ESTABLISHED BY 
MOTION PICTURE HERALD IN 1941. 


INARA INTIS 


William Boyd and the promotion will tie in 
with his motion pictures, comic strips, tele- 
vision and radio programs. A premium 
coupon is included as an additional factor in 
merchandising. 


DN GD WW 


JAMES E. McGUIRE, a pioneer in the 
small popcorn warmer field in the Chicago 
territory, has been appointed distributor for 
the Korn-Krib Popcorn Warmer in that ter- 
ritory, the Korn-Krib sales Company of 
Kansas City, Mo., has announced. In addi- 
tion to this product Mr. McGuire is also as- 
sociated with Popcorn Specialties Company 
of Chicago which will enable him to supply 
popped corn to operators who do not do 
their own popping. 


MN TW VW 


THE COOK CHOCOLATE COMPANY 
of Chicago has completed installation of spe- 
cial equipment which will enable them to 
produce a more finely milled Microfine 
Cocoa. It is said to be especially good in 
making such products as chocolate syrups, 
dairy drink chocolate, bottled drinks and 
bakery products. It is available in natural 
process and dutch process and in any cocoa 
butter content which would vary from nine 
to 16 per cent. 


Ni GD WM 


MELSTER CANDIES, Inc., Cambridge, 
Wis., is introducing to the trade its 1950 
line of Creme Eggs wrapped and displayed 
in an Easter motif. The eggs are available 
in three flavors: cherry, maple nut and co- 
conut, and each egg is covered with milk 
chocolate. The product is packed in 24- 
count display packages and is also avail- 
able in the 100-count vending pack. 


NS GD DW 


A SMALL creamer unit which is designed 
for theatre soda fountain use has been added 
to the soda fountain line of the Bastian- 
Blessing Company, Chicago. Called the 


Fast-Serv, the unit has a 30-gallon ice cream 
capacity, and is designed for ease of opera- 
tion since the ice cream containers are all 
in front and slanted toward the operator 





Vending New 
Protit Field 
For Canada 


The recent elimination of a two cents per 
bottle tax on carbonated beverages by the 
Canadian Government, and the reduction of 
the bottle price to five cents, has resulted ip 
the installation of automatic beverage ma- 
chines in many theatres in the Atlantic proy- 
inces, with many more planned for the com- 
ing months. 

Development of greater demand for soda 
pop via machine vending is predicted during 
the spring, summer and autumn of this year, 

One of the first theatres to install a ma- 
chine was the Regent in St. John, N. B, 
which offers only one flavor. At other the- 
atres various flavors are to be available on 
the assumption that variety will increase 
sales. In some cases where there is insuf- 
ficient space in theatre lobbies for the in- 
stallation of the machines, walls have been 
broken to provide the space without cutting 
down the lobby space. 

Meanwhile, the finance and executive com- 
mittee of Halifax, N. S., has assigned the 
city solicitor to draft a by-law allowing op- 
eration of coin venders in that city. About 
nine years ago the City Council banned the 
use of the venders when retailers complained 
of candy venders in theatre lobbies cutting 
into the business of local stores. 

The Finance and Executive Committee 
has had so many applications for the use of 
the venders, particularly beverage machines, 
a decision was made to ask for preparation 
of legislation repealing the law. Before the 
ban can be lifted the proposed legislation 
must be approved by the City Council of 
which all the Finance and Executive Com- 
mittee are members. 

The indications are that many Halifax 
theatres will install the beverage machines 
if and when the restrictive measure is re- 
moved. 

Just outside Halifax the vending machines 
have become a profitable investment in the- 
atre lobbies, especially in the towns of Dart- 
mouth, Bedford and Spryfield. 








for easy dipping. A roomy storage section, 
raised for easy access, extends along the 
rear, and its sliding lids serve as extra work 
space for the operator. The all-dry system 
of refrigeration is employed and all coils are 
concealed. 


MN BH BW 


VENDING EQUIPMENT and _ supplies 
for drive-in theatres are pictured and ex- 
plained in an eight-page brochure recently 
distributed by the National Theatre Sup- 
ply Company, New York. The booklet 
pictures the various vending carts and 
stands, popcorn fountains, stationary and 
mobile ice cream vending units, and the 
electric coffee sandwich and gril machines 
available from the company. 


MOTION PICTURE HERALD, JANUARY 21, 1950 














— ald eee a. dee ee “eee 


= - =e of ee =O 










ut 
‘he 
ied 
ng 
tee 


es, 
on 
he 


on 


m- 


on, 
the 
tk 
em 
re 


2X- 
tly 
1- 
let 
nd 
ind 
the 
nes 











Pty & pet 


PROVIDENCE STAND NO 





LONGER A SIDELINE 


The attractive, well-stocked vending stand at the Strand theatre in Providence. Prominence 
is also given to beverages and popcorn. 


The Strand theatre in Providence, R. I., 
opened its first candy stand in 1938. It failed. 

Last year a new and modern stand did 
a $50,000 gross. 

Between this saga of failure and success is 
a story of persistency, and a story of theatre 
merchandising in getting hesitant patrons 
to buy refreshments. 

Twelve years ago the late Edward L. 
Reed, then manager of the busy Strand on 
bustling Washington Street in the heart of 
Providence, set up a small candy booth in 
the inner lobby and offered boxes of choco- 
lates and a few nationally advertised candy 
bars. 


Then an Innovation 


An innovation in that area at the time, 
there were no formulas or yardsticks to 
guage the volume of business, nor any local 
experience in the operation of such a busi- 
ness to call upon. On top of that the public 
refused to accept anything out of the ordi- 
nary with their motion picture entertainment. 

Despite its failure the first stand pro- 
vided the management with a wealth of ex- 
perience and plans were immediately drawn 
fora much more pretentious operation to 
be located in the center of the inner lobby 
where every patron had to pass. The new 
unit was opened late in 1941. 

Eight feet in length, it stocked all popu- 
lar candy bars, mints, gums and cough 
drops. Merchandising paid off. In its first 
year it grossed $21,000. Enlarged, refurb- 
ished and beautified since that time, and 
with the addition of beverages, popcorn and 


THEATRE SALES, JANUARY 21, 1950 


other items, the business has. grown until 
it is now a $50,000 annual operation. 

On either side of the stand are Spacarb 
drink vending machines, while a Pronto 
popcorn warmer is prominently displayed 
in back or the sales counter. The pre-popped 
popcorn and all confections are supplied by 
the Theatre Candy Supply Company of Bos- 
ton, while the stand was built by the Boston 
Showcase Company. 

Last year was the first full year that pop- 
corn was dispensed and Albert Siner, the 
present manager, reports that 150,000 boxes 
of the puffed delight passed over the counter. 
This, he said, has increased the annual gross 
about $5,000. 

Currently, the stand averages 5,000 in- 
dividual sales daily and while one trained 
girl can handle the normal matinee business, 
it is often necessary to put on an extra at- 
tendant in the evening and on Saturdays, 
Sundays and holidays. 


Buy on Way Out 


Mr. Siner, questioned on unusual phases 
of his business, said that he was surprised 
at the large number of purchases made by 
patrons leaving the theatre. He made it a 
point to check at both matinees and evening 
performances, and noted that a great many 
people stopped at the stand long enough to 
pick up a few candy bars, salted nuts and 
especially the larger boxes of chocolate, be- 
fore departing. 

“Tt is no longer a sideline,” he said. “The 
refreshment stand business is a mighty im- 
portant factor in theatre operation.” 


hmmm) 0 ea A a a a a 


PERFORMANCE 


DEPENDABLE 






POPPING 


Packed in 
50-lb. pails and drums 


Packed in 
38-Ib. pails and drums 


MADE BY ONE OF 
AMERICA’S LARGEST 
REFINERS 


the BEST FOODS, Inc. 


1 East 43rd Street 
New York 17, New York 
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Black Hand 


MGM—thriller About the Mafia 


At the turn of the century, the Italian immi- 
ts in New York were experiencing a crisis 
all their own at the hands of a gang of extor- 
tionists and murderers who used the name of 
Mafia, or Black Hand, the secret society from 
the old country. Around this period of gang- 
sterism and violence, William H. Wright, pro- 
ducer and Richard Thorpe, director, have built 
an exciting, dramatic film that never falters in 
its unrelenting pace. “Black Hand,” although 
by no means the most pleasant kind of enter- 
tainment, is nevertheless filled with enough ten- 
sion and suspense to make a hit with audiences 
in all situations. 

An additional interest in the picture, of 
course, is that it gives Gene Kelly a chance to 

play his first dramatic role—no songs or danc- 

ing—just a straight interpretation of a young 
immigrant who swears to avenge his father’s 
murder. And although Kelly does an excellent 
job, it is J. Carrol Naish who walks away with 
the acting honors. As the Italian cop on the 
beat who later graduates to detective, working 
continuously against the gangsters, Naish’s 
role requires depth, pathos, humor and heroism 
without heroics. This fine actor delivers in all 
departments. 

Luther Davis has turned in a Grade A 
screenplay based on a story by Leo Townsend, 
and he has threaded through the entire film the 
theme that these people came to American. 
shores in quest of freedom and democracy and 
it was their right to achieve it. The picture 
never lapses into preaching or moralizing, but 
the message is there nevertheless, delivered in 
an effective if somewhat indirect manner. 

“Black Hand” opens with excellent atmo- 
spheric shots of the then “Little Italy” in the 
early 1900’s. Kelly is a young lad and his 
father is murdered by the Mafia for going to 
the police instead of paying up. Returning to 
Italy where his mother dies, Kelly comes back 
to America some years later determined to 
wipe out this scourge. He is threatened, dis- 
couraged and beaten, but finally persuades 
Naish to work with him. The detective re- 
turns to Italy to study the Naples police files, 
since he is convinced that the Mafians are fugi- 
tive Italian criminals who are fattening on the 
fears and ignorance of the immigrants. He 
finds what he is looking for and is shot after 
sending the information back to Kelly. 

The climax finds Kelly in the hands of the 
criminals, but he is freed in an exciting se- 
quence which results in the death of the ring- 
leaders. Teresa Celli in the feminine lead regis- 
ters with a sensitive performance, while the 
other supporting roles in the hands of Marc 
Lawrence, Frank Puglia, Barry Kelley and the 
others are very well performed. 

“Black Hand” has the usual MGM polish in 
Settings and camera work as well as in musical 

round. 

Reviewed at the MGM screening room in 
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New York. Reviewer's Rating: Excellent.— 
Cuar_Es J. LAzarus. 


Release date, March 17, 1950. Running time, 93 min- 
utes. PCA No. 14100. General audience classification. 
Johnny Columbo Gene Kelly 
PU EE cnkigies a voansis c'eee oe'eae vee J. Carrol Naish 
Isabella Gomboli Teresa Celli 
Caesar Xavier Serpi....................Mare Lawrence 
Benny Denetta Mario Siletti 
Barry Kelley, Carl Milletaire, Peter Brocco, Eleonora 
Mendelssohn 


Blue Grass of Kentucky 


Monogram—turf Triumph 


Showmen who've been led to believe that “In 
Old Kentucky” and “Three Men on a Horse,” 
with their variants, exhausted the possibilities of 
Thoroughbred racing as a subject of screen en- 
tertainment can acquit themselves of that under- 
standable error now and instruct their customers 
to come and discover the folly of any such con- 
clusion. For here is a horse-racing picture that 
neither takes, begs, borrows nor steals anything 
from any other horse-racing picture, but tells a 
better, more credible, convincing and satisfying 
story of the Thoroughbred and the people who 
breed, train, race and love King Horse than the 
screen and its audience have experienced in far 
too many years. It’s a picture a showman can 
play straight across the board with complete 
confidence of collecting a juicy mutuel. 

Strictly on billing points, and sight unseen, the 
attraction lacks marquee ammunition compara- 
ble to that provided in behalf of other recent 
pictures in general kind. But the worst that 
means is that it will take a bit of doing for ex- 
hibitors to get the picture off to a big opening 
attendance. After he’s done that, or even if he 
doesn’t do it, the attraction can be depended 
upon to thrive and grow by benefit of word-of- 
mouth. It has what it takes to overtake the 
front runners in the stretch and win going away. 

The picture was produced by Jeffrey Bernerd, 
who gave the trade a pretty satisfactory kind of 
race-horse picture in “Black Gold,” which can 
be regarded now as merely a training workout 
for this Derby effort. It was directed by William 
Beaudine, whose past works in a long career 
number a greater total than even he can tell 
you, and his direction of this one goes back to 
his best and betters it. And the script, an orig- 
inal—in the literal as well as the craft sense of 
the word—is by W. Scott Darling, a writer 
whose knowledge of horses, horse people and the 
race course in general is as deep as a lifetime 
of fond attention to the subject implies. 

Together these three have turned out, in bril- 
liant Cinecolor, a straight, plain, credible ac- 
count of the interesting way in which a colt 
named Blue Grass came to be born in Kentucky 
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and brought up to the winning of a Kentucky 
Derby, and how all this affected the lives, for- 
tunes and romances of the people associated 
with the colt’s career. Bill Williams and Jane 
Nigh are the principals in the accompanying 
romance, which follows none of the worn chan- 
nels, and Ralph Morgan and Russell Hicks are 
their parents, the neighboring horse farm owners 
whose only differences are those of economic 
status and whose competition, on the track and 
off, is impeccably sportsmanlike. The story, a 
natural, leisurely, completely gratifying narra- 
tive, is a thing to see, not a thing to synopsize. 
Previewed at the studio. Reviewer's Rating: 
Excellent—_Wttut1aAm R, WEAVER. 


Release date, January 22, 1950. Running time, 72 
minutes. PCA No. 14206. General audience classifica- 


tion. 
Bill_ Williams 


Lin Mclvor 
Pat Armistead Jane Nigh 


Ralph Morgan, Russell Hicks, Robert (Buzz) Henry, 
Ted Hecht, Dick Foote, Jack Howard, Bill Terrell, 
Stephen S. Harrison, Pierre Watkin 


Backfire 
Warner—Slick Cops-and-Robbers 


Producer Anthony Veiller and director Vin- 
cent Sherman have gone a bit out of the way 
to get a different kind of treatment for what 
would otherwise be a pretty routine murder 
mystery. However, “Backfire” has a sufficient 
amount of gloss and polish, plus the presence 
of Virginia Mayo, Gordon MacRae and Ed- 
mond O’Brien for marquee value, and thus pro- 
vide an hour-and-a-half of interesting entertain- 
ment and suspense. 

he film starts at a veterans’ hospital in 
California where MacRae is a patient and 
Miss Mayo a nurse. The former has made 
plans with a wartime buddy to go into the 
ranching business, but when he leaves the hos- 
pital, he finds his friend missing and accused 
of murder. 

MacRae, with Miss Mayo’s help, proceeds to 
do some detective work on his own determined 
to clear his friend, although suspecting he has 
met with foul play. Before the picture has 
gone far, the veteran finds himself involved in 
a complicated story of villainy and intrigue 
which takes him from cheap hotels, to swanky 
night clubs, to a mortuary, and finally to the 
home of another wartime acquaintance, who, it 
turns out, is a mad killer spurred by revenge 
and jealousy. 

“Backfire? has some exciting moments 
which audiences will find easy to take. There 
is liberal use made of the flashback and the 
film runs a bit long but that does not seem to 
be any major fault since an edge-of-the-seat 
pace is maintained all the way through. 

The players all do satisfactory jobs although 
Miss Mayo appears somewhat out of place in 
the woman-in-white who has turned amateur 
detective. However, she looks well and han- 
dies her‘lines credibly enough. MacRae, play- 
ing opposite Miss Mayo, has some _ scenes 
which point up a sharp acting talent, while Ed- 
mond O’Brien, Dane Clark, Viveca Lindfors 

(Continued on page 163) 
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(Continued from page 161) 
and the others in supporting parts register with 
what is required of them. 

Larry Marcus, Ivan Goff and Ben Roberts 
have turned in a solid script, while the pho- 
tography, musical background and other com- 
ponents are off the top shelf. 

Reviewed at the Warner Bros. home office 
screening room in New York. Reviewer's Rat- 
ing: Good—C. J. L 

Release date, February 11, 1950. Running time, 91 
minutes. PCA No. 13360. General audience classifica- 
tion. 
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Ed Begley, Frances Robinson, Richard Rober, Sheila 
Stephens 


Bells of Coronado 


Republic—Roy Rogers Saves Uranium 


This time Roy Rogers and Trigger, billed 
as the “smartest horse in the movies,” have 
climbed on the band wagon going after stakes 
which are much more important these days 
than cattle rustlers: a foreign power in ca- 
hoots with unpatriotic Americans who are steal- 
ing uranium ore and smuggling it out of the 
country. 

The film is a very pleasant affair with plenty 
of action and beautiful camera work in Tru- 
color. The story, with a little different twist 
from the usual Westerns, is simple and easy to 
follow, and the songs by Rogers, Dale Evans 
and the Riders of the Purple Sage are easy to 
listen to and satisfying diversions from the 
action. 

Rogers is appointed by an insurance company 
to find out the true facts of the disappearance 
of large quantities of ore. Suspecting the origi- 
nal owner of the uranium mine was murdered, 
Rogers seeks a job with a power company. 

Before he can get his sights on one suspect, 
another comes into the picture and he is almost 
continuously involved in fisticuffs and gunplay. 
It finally turns out that the town doctor is the 
leader of the conspiracy and in an exciting 
climax the gang is rounded up while attempting 
to place the stolen mineral aboard a plane. 

William Witney, the director, and Edward J. 
White, associate producer, keep a nice pace 
and lightweight tone through the picture. Rog- 
ers is still the clean-cut hero, while Dale Ev- 
ans, playing opposite, displays plenty of person- 
ality. Pat Brady, Grant Withers and Leo 
Cleary are some of the supporting players. 

Reviewed at the Republic screening room in 
New York. Reviewer's Rating: Good—C.J.L. 
Release date, January 8, 1950. Running time, 67 
— PCA No. 14093. General audience classifica- 
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SIE es scstdovsnerseaaacees Grant Withers 

Revd aa Clifton Young, Robert Bice, Stuart 
a 


PRODUCT DIGEST SECTION, JANUARY 21, 1950 


Radar Secret Service 


Lippert—I|maginative Melodrama 


An unseen narrator opens this imaginative 
little melodrama with a statement to the audi- 
ence that radar worked wonders in war time 
and has been developed since to a point from 
which something like the incidents to follow 
may take place in the world. This opening is 
designed to free the beholder from responsibility 
of crediting the Buck Rogers-type goings-on 
which take place, and the producers from need 
of making what happens seem real. Children and 
other theatre-goers addicted to the kind of 
phenomenal gadgets and activities utilized in the 
more fantastic variety of serials are the sub- 
ject’s natural audience. Others need not apply. 

The script by Beryl Sachs pretends that 
radar has been developed to such an extent that 
law enforcement bodies seated in their head- 
quarters can twist appropriate dials and bring 
in, on a small screen, a picture of a roving truck 
carrying atomic materials, following likewise 
the car occupied by the crooks who hijack the 
truck and the cop car which pursues them. Odd- 
ly, though this can be done only when the 
atomic material is in motion, a provision which 
allows the criminals opportunity to run out a 
standard tale of double crossings, personal bat- 
tles, etc., before a helicopter finally takes to the 
air and, after locating their hideout by radar, 
hounds them to their capture. 

Barney Sarecky, producing for executive pro- 
ducer Robert L. Lippert, and director Sam 
Newfield, having started with gadgetry as their 
principal item, give their major attention to the 
mechanical gimmick and let the players step 
through their paces as they will. John Howard, 
Adele Jergens, Tom Neal, Myrna Dell, Sid 
Melton, Ralph Byrd and Pierre Watkin do what 
they can under those circumstances. 

Previewed at the siudio. Reviewer's Rating: 
Fair.—W. R. W. 


Release date, January 28, 1950. Running time, 59 
minutes. PCA No. 14287. General audience classifica- 
tion. 

MEN aera cigar ease esc gin eater wae eee John Howard 
I I ey Pee mr eee Adele Jergens 


Tom Neal, Myrna Dell, Sid Melton, Ralph Byrd, Pierre 
Watkin, Robert Kent, Tristran Coffin, Riley Hill, Bob 
Carson, Marshall Reed, John McKee, Holly Bane 


The Gay Lady 


Eagle Lion—British Musical Comedy 


Although this light-hearted bit of nonsense 
from the Rank studios undoubtedly has consid- 
erable entertainmnt value for British audiences, 
its potential success with the average Amer- 
ican patron would appear somewhat dim. Exe- 
cuted m gay Technicolor, and acted with a 
great deal of exuberant spirit, this is a British 
film that has limited appeal even for the art 
houses. 

It is somewhat difficult to understand why, 
with a wealth of material to chose from, this 
of all pictures should have been picked by the 


Rank Organization for American distribution. 
It’s a rags-to-riches story that probably holds 
many sentimental memories for British oldsters 
and possibly their offspring who will enjoy 
the takeoff on aristocratic ways of thinking 
and living, but its jokes are likely to fall 
somewhat flat in this country. 

Jean Kent is good but tends to overact in her 
part as the music hall girl who loses her heart 
to a balloonist but finally marries a lord. James 
Donald does his best to appear aristocratic and 
seems to think that keeping a stiff jaw is the 
best way to do it. Bill Owen, Mary Hinton 
and Andrew Crawford all do well in support- 
ing roles. 

George Pitcher was the associate producer 
and Brian Desmond Hurst directed from a 
screenplay written by C. Denis Freeman. The 
picture is dotted with song numbers, most of 
which are unknown in this country. Most of 
the humor is based on the conflict—so popular 
in British pictures these days—between the 
“common” girl and the aristocracy. 

Seen at a New York screening room. Re- 
viewer's Rating: Fair—Frep H1rr. 

Release date, December, 1949. Running time, 95 
gaa PCA No. 13349, General audience classifica- 
ion, 

Teattie. True... 2.6.00 
Digby, Lord Landon.. ...James Donald 
PEGUPIGE .OCROTADIN oo0<cccccieiccvcessctones Hugh Sinclair 
Lana Morris, Andrew Crawford, Michael Medwin, 


Mary Hinton, Joan Young, Harold Scott, Mary 
Jones, Anthony Halfpenny 


SHORT SUBJECTS 


RHYTHM OF THE MAMBO (Univ.) 
Name-Band Musicals (4313) 

Clark Dennis, young singing star of radio and 
recordings, comes to the screen with Carlos 
Molina and his orchestra. The background of 
the film is Latin-American with singing and 
dancing set to the same tempo. 
Release date, October 26, 1949 


HERMAN'S HERD (Univ.) 
Name-Band Musicals (5301) 

Popular Woody Herman and his orchestra 
star in this musical featurette assisted by the 
Mello-Larks, Terry Gibbs, Patricia Lynn, Mar- 
garet Brown, Peggy Castle. Produced and di- 
rected by Will Cowan. 

Release date, November 2, 1949 15 minutes 


BOUNDARIES UNLIMITED (UNIV.) 
Variety Views (5341) 

An outstanding example of how nations can 
get along together is the more than 3,000 miles 
of undefended frontier between the United States 
and Canada. The common boundary is marked 
by an imaginary line from the Atlantic to the 
Pacific. There is a golf course in North Da- 
kota. On the ninth hole the tee is in Canada, 
but the green is in the United States. Part of 
the course is in Central time and the rest in 
Mountain time. Other strange facts are cited. 
Release date, November 7, 1949 9 minutes 
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Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 162-163, issue of January 21, 1950. 

Feature product listed by Company on page 147, issue of 
January 7, 1950. For complete listing of 1948-49 Features by 
Company, see Product Digest, pages 4732-4733, issue of August 


27, 1949. 


TITLE—Production Number— Company 


ABANDONED (707) Univ. 
Abbott & Costello Meet the Killer, 

Boris Karloff (702) Univ. 
Across the Rio Grande (4863) Mono. 
Adam and Evalyn (Brit.) Univ. 
Adam's Rib (7)* MGM 


Adventures of Ichabod & Mr. Toad, The 
(color) (093) RKO 


Africa Screams UA 
Against the Wind (Brit.) (965) EL 
Air Hostess (120) Col. 
Alias the Champ (817) Rep. 
Alimony (931) EL 
All the King's Men Col. 
Always Leave Them Laughing (908)* WB 
Amazing Mr. Beecham, The EL 


Ambush MGM 


And Baby Makes Three - Col. 
Angels in Disguise (4818 Mono. 
Anna Lucasta (148) Col. 
Any Number Can Play (930)* MGM 
Apache Chief (4824) Lippert 
Arctic Fury (011 RKO 
Arctic Manhunt (695) Univ. 
Arson, Inc. (4819) Lippert 
BACKFIRE (915) WB 
Bagdad (color) (903)* Univ. 
Bandit King of Texas (867) Rep. 
Bandits of El Dorado (268) Col. 
Barbary Pirate (212) Col. 
Barkleys of Broadway, The (color) 

(925)* MGM 
Battleground (Special) MGM 


Beautiful Blonde From Bashful Bend, The 
(color) (916) 2 


Fox 


Bells of Coronado (color) (4941) Rep. 
Beyond the Forest (906) WB 
Big Steal, The (00!) RKO 
Big Wheel, The UA 
Black Book, The (926) EL 

(form. Reign of Terror) 

Black Hand MGM 
Black Magic UA 
Black Midnight (4805) Mono. 
Black Shadows (944) EL 
Blazing Trail, The (162) Col. 
Blind Goddess (Brit.) Univ. 
Blondie Hits the Jackpot (205) Col. 
Blood on the Moon (909) RKO 
Blue Grass of Kentucky (color) 

(4901) ono. 
Blue Lagoon (Brit.) (color) (704) Univ. 
Bodyhold (216) Col. 
Bomba on Panther Island (4807) Mono. 
Border Incident (5) MGM 
Borderline Univ. 
Brand of Fear (4864) Mono. 
Bride for Sale (068) RKO 
Bride of Vengeance (4816) Para. 
Brimstone (814) (color) Rep. 
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Stars 
Dennis O'Keefe-Gale Storm 


Abbott-Costello-Karloff 

Jimmy Wakely-Cannonball Taylor 
Stewart Granger-Jean Simmons 
Spencer Tracy-Katharine Hepburn 


Walt Disney Feature 

Bud Abbott-Lou Costello 
Robert Beatty-Simone Signoret 
Gloria Henry-Ross Ford 

Robert Rockwell-Barbara Fuller 
John Beal-Martha Vickers 
Broderick Crawford-Joanne Dru 
Milton Berle-Virginia Mayo 
Cecil Parker-A. E. Matthews 


For exploitation see Managers’ Round Table section. 


THE RELEASE CHART 


* following a title indicates a box office Champion. 


Picture ratings under National Groups are estimates } 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—chi, 
dren (ages 8 to 12). Legion of Decency Ratings: A-| 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemned. 


(S) before a page number indicates advance synopsis, 


Release 
Date 


Oct.,'49 


Aug.,'49 
May 15,'49 
Not Set 
Nov. 18,'49 


Oct. 1,'49 
May 27,'49 
Sept.,'49 
Aug. 25,49 
Oct. 15,'49 
June 11,'49 
Jan.,'50 
Nov. 26,'49 
Not Set 


Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 


Robert Young-Barbara Hale 

Leo Gorcey-Huntz Hall 

Paulette Goddard-Oscar Homolka 
Clark Gable-Alexis Smith 

A. Curtis-R. Hayden-C. Thurston 
Del Cambre-Eve Miller 

Mike! Conrad-Carol Thurston 
Robert Lowery-Anne Gwynne 


Virginia Mayo-Gordon Mac Rae 
M. O'Hara-P. Christian-V. Price 
Allan “Rocky” Lane-Eddy Waller 
Chas. Starrett-Smiley Burnette 
Donald Woods-Trudy Marshall 


Fred Astaire-Ginger Rogers 
Van Johnson-John Hodiak 


Betty Grable-Cesar Romero 

Roy Rogers-Dale Evans 

Bette Davis-Joseph Cotten 
Robert Mitchum-Jane Greer 
Mickey Rooney-Thomas Mitchell 
Robert Cummings-Arlene Dahl 


G. Kelly-J. C. Naish-T. Celli 
Orson Welles-Nancy Guild 
Roddy McDowall-Damian O'Flynn 
African Travelogue 

Charles Starrett-Smiley Burnette 
Eric Portman-Anne Crawford 
Penny Singleton-Arthur Lake 
Robert Mitchum-Jane Greer 


Bill Williams-Jane Nigh 

Jean Simmons-Donald Houston 
Willard Parker-Lola Albright 
Johnny Sheffield-Allene Roberts 
George Murphy-Ricardo Montalban 
Fred MacMurray-Claire Trevor 
Jimmy Wakely-Gail Davis 

Robert Young-Claudette Colbert 
John Lund-Paulette Goddard 

Rod Cameron-Adrian Booth 





Dec.,'49 
Sept. 25,'49 
Aug.,'49 
July,'49 
Nov. 4,'49 
Oct. 1,49 
May,'49 
June 24,'49 


Feb. 11,'50 

Nov.,"49 
Aug. 29,'49 
Oct. 20,'49 
Nov. 10,'49 


May,'49 
Jan. 20,'50 


June,'49 
Jan. 8,'50 
Oct. 22,'49 
July 1,'49 
Nov. 4,'49 
Aug.,'49 


Mar. 17,'50 
Aug. 19,'49 
Oct. 2,'49 
July 29,'49 
July 5,'49 
June,'49 
Oct. 6,'49 
July 1,'49 


Jan. 22,'50 
Aug.,'49 
Not Set 
Dec. 18,'49 
Oct. 28,'49 
Feb. 9,'50 
July 10,'49 
Nov. 12,'49 
May 6,'49 
Aug. 15,'49 


Running 
Time 


79m 


84m 
55m 
92m 
101m 


68m 
79m 
95m 
6im 
60m 
7im 
109m 
116m 
85m 
89m 
84m 
63m 
86m 
102m 
60m 
bim 
69m 
65m 


9Iim 
82m 
60m 


65m 


109m 
118m 


77m 
67m 
96m 
Tim 
92m 
89m 


93m 
105m 


62m 
56m 
88m 


88m 


72m 
10im 
63m 
70m 
92m 
88m 
56m 
87m 
9im 
90m 





c— REVIEWED — 
(S) = synopsis 

Issue Page 
Oct. 8 4) 
Aug. 6 4706 
May 7 (S)4600 
Nov. 26 98 
Nov. 5 73 
Aug. 27 4730 
May 7 4597 
May 28 4626 
Aug. 13. (S)4715 
Oct. 29 66 
June 25 4659 
Nov. 5 73 
Nov. 26 97 
Dec. 31 137 
Dec. 24 129 
Dec. 3 105 
Nov. 26 98 
July 16 4682 
June 4 4633 
Oct. 22 59 
Oct. | 34 
May 7 (S)4600 
May 7 4598 
Jan. 21 161 
Nov. 26 97 
Oct. 8 41 
Nov. 5 (S)75 
Aug. 13 4714 
Apr. 16 4573 
Oct. | 33 
May 28 4626 
Jan. 21 163 
Oct. 22 59 
June 18 4649 
Nov. 5 73 
May 21 4617 
Jan. 21 161 
Aug. 20 4721 
Sept. 10 (S)it 
Oct. | 34 
* Aug. 13 4714 
July 2 4666 
Oct. 8 (S)42 
Nov. 13 4382 
Jan. 21 161 
Aug. 6 4706 
Dec. 24 130 
Jan. 14 153 
Aug. 27 4730 
Jan. 14 153 
July 9 (S)4675 
Oct. 22 58 
Apr. 2 4557 
Aug. 20 4722 


-———— RATINGS ——_. 


Nat'l 
Groups 


A 


AY 
AYC 


A or AY 
AYC 


AYC or AY 
AYC 


Aor AY 
AYC 
AYC 


A 
AYC 


AYC 


AYC 
AYC 
AY 


AYC 
AY 


AY 


AY 
AY 


AYC 
AYC 


AYC 
AY 


AY 
AY or A 
AYC 


L.of D. Review 


A-2 
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Herald 


Good 
Fair 


Good 
Excellent 


Excellent 
Good 
Good 


Good 
Fair 
Excellent 
Very Good 
Good 
Very Good 
Average 
Fair 
Very Good 
Gooa 
Fair 
Good 


Good 


Good 
Good 
Good 


Fair 


Excellent 
Superior 


Fair 
Good 
Average 
Fair 
Very Gov 
Good 


Excellent 
Very Good 


Average 
Good 


Fair 


Good 


Excellent 
Good 

Fair 
Good 
Very Good 
Good 


Good 
Good 
Good 
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TITLE—Production Number— Company 

CALAMITY Jane and Sam Bass (color) 
(699) Univ. 

Canterbury Tale, A (Brit.) (959) EL 


ain China (4911) Para. 
ue Lightning (905) WB 
Challenge to Lassie (color) (10) MGM 
Champion* UA 
Chicago Deadline (4905)* Sara: 
Chinatown at Midnight Col. 
Christopher Columbus (Brit.) ; 
(color) (708) Univ. 
Cinderella (color) RKO 
City Across the River (694)* Univ. 
C-Man FC 
Colorado Territory (824)* WB 
Come to the Stable (922)* 20th-Fox 


irator (Brit.) MGM 
cy sad the Indians, The (184) Col. 
Cowboy and the Prizefighter, The anu 
956 
Hag Dsctee's Diary, The (109) Col. 


DANCING in the Dark (color) - =“ 


Dangerous Profession, A (014 (e) 
Davy Crockett, Indian Scout UA 
Daybreak (Brit.) Univ. 
Deadly Is the Female UA 
Dear Wife (4912) Pera. 


Dedee (French) EL 


Deputy Marshal (4905) Lippert 
Bee Henchmen, The (110) Col. 
D.0.A. UA 
Doctor and the Girl, The (3) MGM 


Don't Take It to Heart (Brit.) (939) EL 


Doolins of Oklahoma, The (147) Col. 
Down Dakota Way (843) (color) Rep. 
Down Memory Lane (005) EL 


EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Easy Living (003) RKO 
Easy Money (Brit.) (962) EL 
Edward, My Son (Brit.) (926) MGM 


Everybody Does It (926) 20th-Fox 
FALLEN Idol, The (Brit.) SRO 
Fan, The (914) 20th-Fox 
Farewell to Arms (909) WB 
Father Was a Fullback (925) 20th-Fox 
Feudin' Rhythm (252) Col. 
Fighting Kentuckian, The (4902) Rep. 
Fighting Man of the Plains (930) 

color 20th-Fox 


Fighting Redhead, The (955) (color) EL 
File on Thelma Jordon (See Thelma Jordon) 


Flame of Youth (816) Rep. 
Flaming Fury (812) Rep. 
Flying Saucer, The FC 


Follow Me Quietly (006) RKO 
Forbidden Street, The (Brit.) (904) 20th-Fox 


Forgotten Women (4813) ono. 
Fountainhead, The (827)* WB 
Francis Univ. 
Free for All (901) Univ. 
Frontier Investigator (865) Rep. 
Frontier Outpost Col. 
GAL Who Took the West, The 

(color) (706) Univ. 
Gay Amigo, The UA 


on Lady, The (Brit.) (013) EL 


From Jones Beach, The (828)* WB 
Girlin the Painting, The (Brit.) (723) | Univ. 
Give Us This Day (Brit.) EL 
Slass Mountain, The (Brit.) (012) EL 
Golden Stallion, The (color) (844) Rep. 
Grand Canyon (4822) Lippert 
Great Dan Patch, The UA 
Great Gatsby, The (4820)* Para. 
Great Lover, The (4909)* Para. 
Great Rupert, The EL 
Great Sinner, The (923) MGM 
Guilty Bystander FC 
Guilty of Treason EL 
HAMLET (Brit.) (Spcl.)* U-l 
Hasty Heart, The (913) WB 
Hatchet Man, The (910) WB 
Haunted Trails (4843) Mono. 
Heiress, The (4821) Para. 
Hellfire (color) (811) Rep. 


PRODUCT DIGEST SECTION, JANUARY 21, 


Release 
Sters Date 

Yvonne DeCarlo-Howard Duff July,'49 
Eric Portman-Kim Hunter June,'49 
J. Payne-G. Russell-J. Lynn Feb.,'50 
Humphrey Bogart-Elearor Parker Feb. 26,'50 
Edmund Gwenn-Donald Crisp Dec. 16,49 
Kirk Douglas-Marilyn Maxwell May 20,'49 
Alan Ladd-Donna Reed Nov. 11, '49 
Hurd Hatfield-Jean Willes Jan. 19,'50 
Fredric March-Florence Eldridge Oct.,'49 
Walt Disney Characters Mar. 11,'50 
Peter Fernandez-Al Wilks May,'49 
Dean Jagger-John Carradine May,'49 
Joel McCrea-Virginia Mayo June 11,'49 
Loretta Young-Celeste Holm Sept.,'49 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 
Gene Autry-Sheila Ryan Sept.,'49 
Jim Bannon-Don Kay Reynolds Dec.,'49 
Warner Baxter-Stephen Dunne June 9,'49 
W. Powell-M. Stevens-B. Drake Jan.,'50 
Geo. Raft-Pat O'Brien-Ella Raines Nov. 26,'49 
George Montgomery-Ellen Drew Jan. 7,'50 
Eric Portman-Ann Todd Not Set 
John Dall-Peggy Cummins Jan. 21,'50 
William Holden-Joan Caulfield Feb.,'50 
Bernard Blier-Simone Signoret Aug.,'49 
Jon Hall-Frances Langford Oct. 28,'49 
Warner Baxter-Mary Beth Hughes Sept. 15,'49 
Edmond O'Brien-Pamela Britton Not Set 
G. Ford-C. Coburn-G. De Haven Sept. 23,'49 
Richard Greene-Patricia Medina June,'49 
Randolph Scott-George Macready July,'49 
Roy Rogers-Dale Evans Sept. 9,'49 
B. Crosby-W. Fields-G. Swanson Aug.,'49 
John Payne-Rhonda Fleming Apr.,'50 
James Mason-Barbara Stanwyck Feb. 10,'50 
Victor Mature-Lucille Ball Sept. 3,'49 
Jack Warner-Greta Gynt Aug.,'49 
Spencer Tracy-Deborah Kerr June,'49 
Paul Douglas-Linda Darnell Nov.,'49 
Ralph Richardson-Michele Morgan Nov.,'49 
Jeanne Crain-George Sanders May,'49 
Helen Hayes-Gary Cooper (reissue) Dec. 10,'49 
Fred MacMurray-Maureen O'Hara Oct.,'49 
Eddy Arnold-Gloria Henry Dec.,'49 
John Wayne-Vera Ralston Oct. 5,'49 
Randolph Scott-Jane Nigh Dec.,'49 
Jim Bannon-Peggy Stewart Oct.,"49 
Barbara Fuller-Ray McDonald Sept. 22,'49 
Roy Roberts-George Cooper July 28,'49 
Mikel Conrad-Pat Garrison Jan.,'50 
William Lundigan-Dorothy Patrick July 14,'49 
Dana Andrews-Maureen O'Hara June,'49 
Elyse Knox-Edward Norris July 17,'49 
Gary Cooper-Patricia Neal July 2,'49 
Donald O'Connor-Patricia Medina Feb.,'50 
Robert Cummings-Ann Blyth Nov.,'49 
Allan "Rocky" Lane-Eddy Waller May 2,'49 
Charles Starrett-Smiley Burnette Dec. 29,'49 
Yvonne De Carlo-Chas. Coburn Sept.,'49 
Duncan Renaldo-Leo Carrillo May 13,'49 
Jean Kent-James Donald Dec.,'49 
Ronald Reagan-Virginia Mayo July 16,'49 
Mai Zetterling-Robert Beatty Aug. 20,'49 
Sam Wanamaker-Lea Padovani Jan.,'50 
Valentina Cortesa-Dulcie Gray Nov.,'49 
Roy Rogers-Dale Evans Nov. 15,'49 
Richard Arlen-Mary Beth Hughes Aug. 12,'49 
Dennis O'Keefe-Gail Russell July 22,'49 
Alan Ladd-Betty Field Aug. 5,'49 
Bob Hope-Rhonda Fleming Dec. 28,'49 
Jimmy Durante-Terry Moore Feb.,'50 
Gregory Peck-Ava Gardner Aug. 5,'49 
Zachary Scott-Faye Emerson Jan.,'50 
C. Bickford-P. Kelly-B. Granville Feb. 8,'50 
Laurence Olivier-Jean Simmons Not Set 
Ronald Reagan-Patricia Neal Jan. 14,'50 


Edw. G. Robinson-Lor. Young (reissue) Dec. 10,'49 
Whip Wilson-Andy Clyde Aug. 21,'49 
Olivia de Havilland-Montgomery Clift Jan.,'50 
William Elliott-Marie Windsor June 26,'49 


1950 


Running 
Time 


85m 
93m 
97m 


76m 
99m 
87m 
67m 


104m 
75m 
90m 
75m 
94m 
94m 
87m 
70m 


59m 
6Im 


92m 
79m 
7im 
.82m 
87m 
88m 
90m 
72m 
69m 
83m 
98m 
90m 
90m 
67m 
72m 


108m 
77m 
94m 
112m 
98m 


94m 
79m 
78m 
84m 


100m 


94m 
55m 


60m 
60m 
69m 
59m 
9Iim 
65m 
114m 
91m 
83m 
60m 
65m 


84m 
62m 
96m 
78m 
90m 
120m 
90m 
67m 
65m 
94m 
9Iim 
80m 
86m 
110m 


86m 


153m 
102m 
74m 
60m 
120m 
90m 


-— REVIEWED — 
(S) = synopsis 
Issue Page 
June 4 4633 
Jan. 29 4478 
Nov. 5 74 
Sept. 10  (S)10 
Oct. 22 58 
Mar. 19 4537 
Aug. 13 4713 
Nov. 26 98 
Oct. 15 49 
Dec. 17 121 
Mar. 5 4523 
Apr. 23 4581 
May 21 4617 
June 25 4657 
Oct. | (S)35 
Nov. 5 75 
Jan. 14 154 
Mar. 26 4550 
Nov. 5 74 
Oct. 22 59 
Jan. 14 153 
July 9 4673 
Nov. 5 74 
Nov. 12 81 
May 14 (Her.)39 
Oct. 15 49 
Oct. 29 66 
Dec. 31 137 
Sept. 17 17 
Jan. 22 4470 
June 4 4633 
Sept. 10 10 
Sept. 17 17 
Dec. 17 (S)123 
Dec. 17 122 
Aug. 20 4722 
Feb. 12 4493 
Apr. 30 4589 
Sept. 3 | 
Oct. 8 4l 
Apr. 2 4557 
Dec. 10 115 
Aug. 20 4721 
Dec. 17 (S)123 
Sept. 17 18 
Oct. 15 50 
Oct. 8 42 
Oct. | 34 
July 16 4681 
Jan. 14 154 
July 16 468! 
May 7 4597 
July 16 468! 
June 25 4658 
Dec. 17 121 
Nov. 5 75 
May 28 4627 
Dec. 17 (S)123 
Sept. 17 18 
May 28 4627 
Jan. 21 163 
June 25 4658 
July 30 4897 
Dec. 17 122 
Jan. 7 146 
Oct. 29 65 
Sept. 3 2 
July 23 4689 
Apr. 30 4591 
Sept. 17 17 
Jan. 7 145 
July 2 4665 
Dec. 31 (S)138 
Jan: 7 146 
July 3 Herald(17) 
Dec. 10 113 
Dec. 10 115 
Aug. 13 (S)4715 
Sept. 10 9 
June I! 4641 





cr RATINGS 
Nat'l Herald 
Groups’ L.of D. Review 
AY B Good 
A-2 Fair 
A-2 Very Good 
A-2 
AYC A-| Good 
A B Very Good 
AY A-2. Good 
AYC or AY A-2_ Fair 
AYC Good 
Excellent 
A A-2. Good 
B Good 
A B Good 
AY A-| Very Good 
AYC or AY A-2 
AYC A-| Good 
Good 
Average 
AYC A-2. Very Good 
A A-2 Fair 
Good 
B Fair 
A B Good 
A-| Very Good 
Cc 
A-| Good 
A-2 Fair 
A-2 Excellent 
A A-2 Very Good 
AY A-| Fair 
AY A-2. Good 
AYC A-| Good 
A-! Very Good 
A B Good 
A-2. Good 
B Good 
A B Very Good 
AYC A-2 — Exceilent 
AY B Very Good 
A A-2. Good 
B 
AYC A-2 Very Good 
AYC A-I 
AYC A-2. Good 
AY B Good 
Pair 
AYC A-2 Average 
A-| Good 
Fair 
AYC A-2 Fair 
A B Good 
B Average 
A B Good 
A-| Excellent 
AYC A-| Average 
A-| Average 
AYC A-1 
AY A-2 Fair 
Average 
Fair 
AY B Very Good 
AY A-| Very Good 
A A-2. Good 
Good 
AYC A-| Very Good 
A-| Good 
AYC B Good 
A B Average 
AYC or AY A-2 Very Good 
Very Good 
A A-2. Very Good 
A-| Very Good 
AY A-2 
AY A-! Excellent 
AYC A-! 
Aor AY A-2 Superior 
AY A-2. Good 
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-— REVIEWED — ———— RATINGS —___ 
Release Running (S) = synopsis Nat'l Herald 
TITLE — Production Number — Company Stars Date Time Issue Page Groups L.of D. Review ntl 
Her Man Gilbey (Brit. Univ. Michael Wilding-Lilli Palmer June,'49 77m June 11 4641 Fair 
Hidden Room, A fee) (O11) EL Robert Newton-Sally Gray Oct.,'49 93m Jan. 14 154 A A-2 Good My F 
Hold That Baby (4817) Mono. Leo Gorcey-Huntz Hall June 26,'49 64m Aug. 13 4714 AYC A-| Good My 
Holiday Affair (013) RKO Robert Mitchum-Janet Leigh Dec. 24,49 87m Nov. 19 89 AYC A-! Very Good Myste 
Holiday in Havana (217) Col. Desi Arnaz-Mary Hatcher Oct. 13,49 73m Oct. 8 (S)42 AYC B 
Holiday Inn (4907) Para. Bing Crosby-Fred Astaire (reissue) Dec. 2,'49 101m Nov. 19 91 NAN 
Hollywood Varieties (4916) Lippert Rob't Alda-Peggy Stewart & others Jan. 14,'50 60m Jan. 7 146 Fair Navaj 
Home in San Antone (152) Col. Roy Acuff-Jacqueline Thomas Apr. 15,49 62m Mar. 19 (S)4542 A-| Nept 
Home of the Brave* UA Douglas Dick-Steve Brodie June 17,'49 85m Apr. 30 4590 AYorA A-| Excellent Never 
Homicide (817) WB_ Robert Douglas-Helen Westcott Apr. 2,49 77m Mar. 12 4530 A-2 Good Night 
Horsemen of the Sierra (163) Col. Lucille Ball-William Holden Sept. 22,49 56m Dec. 3 (S)106 AYC Not \ 
House Across the Street, The (902) WB Wayne Morris-Janis Paige Sept. 10,'49 69m Aug. 20 4722, AYC A-2 Average 
House of Strangers (919) 20th-Fox Richard Conte-Susan Hayward July,49 10Im June 18 4649 A A-2 Excellent ° 
co 
ICHABOD and Mr.Toad (See Adventures of) Oliver 
| Cheated the Law (905) 20th-Fox Tom Conway-Steve Brodie Apr.,'49 64m Jan. 15 4461 A-2 Average Omoc 
Illegal Entry (698) Univ. Howard Duff-Marta Toren June,'49 84m June II 4641 AY A-| Good Once 
| Married a Communist (008) RKO Laraine Day-Robert Ryan Jan. 14,50 73m Sept. 24 26 AY A-2 Good Once 
Impact UA Brian Donlevy-Ella Raines Apr. 1,49 Ii lm Mar. 19 4538 AY B Good One | 
Inspector General, The (color) (912) WB Danny Kaye-W. Slezak-Barbara Bates Dec. 31,'49 102m Nov. 19 89 AYC A-| Very Good One 
In the Good Old Summertime* On th 
(color) (932) MGM _— Judy Garland-Van Johnson July,'49 102m June 25 4657. AYC A-| Excellent Outce 
Intruder in the Dust (9) MGM David Brian-Claude Jarman, Jr. Dec. 2,49 87m Oct. 15 49 AY A-| Very Good fF Outle 
It Happens Every Spring (917) | 20th-Fox Ray Milland-Jean Peters June,'49 87m May 7 4597. AYC A-|  VeryGood — Outp 
It's a Great Feeling (color) (831)* WB Dennis Morgan-Jack Carson Aug. 20,'49 85m July 30 4697 AYC A-2 Very Good 
| Was a Male War Bride (923)* 20th-Fox Cary Grant-Ann Sheridan Sept.,"49 105m Aug. 13 4713 A B Very Good PAID 
Passpi 
JIGGS & Maggie in Jackpot Jitters Pinky 
(4812) Mono. Joe Yule-Renie Riano Sept. 11,'49 67m Sept. 3 1 AYC A-| Good Pione 
Joan of Arc (color) (963)* RKO Ingrid Bergman-Jose Ferrer July 29,50 145m Oct. 30 4366 AY A-1 Superior Pirate 
Joe Palooka in Counterpunch (4808) Mono. Joe Kirkwood-Leon Errol Aug. 14,'49 74m July 9 (S)4675 AYC A-| Place 
(form. Return Bout) Please 
Joe Palooka Meets Humphrey (4911) Port « 
(form. Honeymoon for Five) Mono. Joe Kirkwood-Leon Errol Feb. 5,'50 Dec. 31 (S)138 Portra 
Johnny Allegro (146) Col. George Raft-Nina Foch June,'49 = 8im May 28 4626 AY A-2 Good Post ¢ 
Johnny Holiday UA William Bendix-Allen Martin, Jr. Feb. 18,50 94m Dec. 17 122 Powde 
Johnny Stool Pigeon (700) Univ. Howard Duff-Shelley Winters July,'49 = 75m July 16 4681 AY A-2 Good Prince 
Jolson Sings Again (color)* (221) Col. Larry Parks-Barbara Hale Not Set 96m Aug. 13 4713 AYC B Very Good B Prince 
Judge Steps Out, The (924) RKO Alexander Knox-Ann Sothern June 11,49 = 91m May 14 4610 AYorA A-2 Fair Prison 
Projec 
KAZAN (102) Col. Stephen Dunne-Lois Maxwell July 14,49 65m June 25 4658 AY A-2 Very Good 
Kid f: 1m Cleveland, The (4901) Rep. George Brent-Lynn Bari Sept. 5,'49 89m Sept. 10 9 AY A-| Good QUAI 
Kiss for Corliss, A UA Shirley Temple-David Niven Apr. 8,50 88m Oct. 22 58 AYC B Very Good Ouicl 
Knock on Any Door (141)* Col. Humphrey Bogart-John Derek Apr.,'49 100m Feb. 26 4513 A-2 Very Good { 
LADY Eve, The (4908) Para. Barbara Stanwyck-Henry Fonda (reissue) Dec.2,'49 95m Oct. 8 42 RAD/ 
Lady Gambles, The (693) Univ. Barbara Stanwyck-Robert Preston May,'49 99m May 14 4609 A A-2 Good Range 
Lady Takes a Sailor, The (911) WB = Jane Wyman-Dennis Morgan Dec. 24,49 99m Dec. 3 105 AYC B Very Good _— 
Laramie (183) Col. Charles Starrett-Smiley Burnette May 19,'49 55m Oct. 29 66 AYC A-| Fair ty 
Last Bandit, The (color) (806) Rep. William Elliott-Adrian Booth Apr. 25,49 80m Mar. 12 4530 A-2 Good Red [ 
Lawless Code (4866) Mono. Jimmy Wakely-Cannonball Taylor Dec. 4,49 58m Oct. 8 ($)42 A-| Red , 
Law of the Barbary Coast (115) Col. Gloria Henry-Stephen Dunne July 21,49 = 65m July 2 (S)4667 A-2 Red' | 
Law of the Golden West (852) Rep. Monty Hale-Gail Davis May 9,'49 60m May 28 4627 A-| Average Red r 
Leave It to Henry (4827) Mono. Raymond Walburn-Walter Catlett June 12,49 57m May 28 4626 AYC Good Red § 
Legion of Lost Flyers Realart Wm. Lundigan-Jack Carson (reissue) Sept.,'49 63m Dec. 10 115 Re 
Letter of Introduction, A EL Edgar Bergen-Adolphe Menjou (reissue) Oct.,'49 103m Nov. 19 91 Rider 
Little Women (color) (922)* — J. Allyson-M. O'Brien-E. Taylor Apr.,'49 121m Feb. 26 4514 AYC A-| Good Rider 
Lone Wolf and His Lady (123) Col. Ron Randell-June Vincent Aug. 11,49 60m Apr. 9 4566 Average Rider 
Look for the Silver Lining (color) (829)* WB June Haver-Ray Bolger July 30,'49 106m June 25 4658 AYC A-| Very Good Rider 
Lost Boundaries* FC Beatrice Pearson-Mel Ferrer Aug.,.49 97m July 2 4665 AYC A-| Very Goos Ri 4 ce 
Lost One, The (La Traviata) Col. Nelly Corradi-Cino Mattera May,'49 84m Apr. 17 4125 AY A-2 Good Rim 
Lost Tribe, The (144) Col. Johnny Weissmuller-Myrna Dell May,'49 72m Apr. 30 4591 A-| Average Rin ‘ 
peg _ The FC Charles Ruggles-Peggy Ann Garner Apr. 15,'49 74m Apr. 2 4558 A-2_ Fair Rock 
Love H UA Marx Bros.-Ilona Massey Aug. 5,'49 91m Sept. 24 26 AYC B Fair Sane 
Lust ‘shy Gold (145) Col. Ida Lupino-Glenn Ford June,"49 90m May 28 4625 AY B Good si 
MA and Pa Kettle (692) Univ. Marjorie Main-Percy Kilbride Apr. 1,49. 75m = Apr. 2 «4557. = AYC A-| Good Rougt 
Madame Bovary (931)* MGM _ Jennifer Jones-Louis Jourdan Aug.,'49 115m Aug. 6 4705 A A-2 Good Rugge 
Make Believe Ballroom (105) Col. Jerome Courtland-Virginia Welles May 26,49 79m Apr. 30 4590 AYC A-| Fair Rustle 
Malaya MGM _ Spencer Tracy-James Stewart Jan. 6,'50 98m Dec. 3 105 AYCor AY Average Rusty’ 
Manhandled (4817) Para. Dorothy Lamour-Dan Duryea June 10,49 95m Apr. 16 4573 A B Excellent 
Man on the Eiffel Tower, The (color) RKO CC. Laughton-F. Tone-B. Meredith Feb.4,'50 97m Dec. 24 130 A Very Good — SAMS 
Mary Ryan, Detective Col. Marsha Hunt-John Litel Jan. 5,'50 67m Nov. 12 82 AYCorAY A-2_ Fair San A 
Masked Raiders (012) RKO Tim Holt-Marjorie Lord Oct. 15,'49 60m Oct. | 34 - AYC A-| Fair Sand 
Massacre River (AA9) Mono. Guy Madiscn-Rory Calhoun June 26,'49 78m Apr. 9 4566 AY A-2 Good Sands 
Masterminds (4819) Mono. Leo Gorcey-Huntz Hall Nov. 27,49 64m Jan. 14 154 A-| Good Sarab. 
Mighty Joe Young (06!) RKO Ben Johnson-Terry Moore July 23,49 94m May 28 4625 AY A-| Good Satan’ 
Miss Grant Takes Richmond (222) Col. Lucille Ball-Wm. Holden Oct.,'49 87m Oct. | 34 =AY A-2 Excellent Savag 
Mississippi Rhythm (4810) Mono. Jimmie Davis-Veda Ann Borg May 29,'49 68m May 14 (S)4611 A-| Scene 
Montana (color) (914) WB _ Errol Flynn-Alexis Smith Jan. 28,'50 76m Jan. 7 145 A-| Good Secre! 
Mother Didn't Tell Me (006) Secret 
{form. Oh, Doctor) 20th-Fox Dorothy McGuire-Wm. Lundigan Mar.,'50 Nov. 19 (S)9! Shado 
Mr. Belvedere Goes to College Shado 
(913)* 20th-Fox Clifton Webb-Shirley Temple May,'49 83m Apr. 9 4566 AYC A-2 Very Goot f Shame 
Mr. Perrin and Mr. Traill (Brit.) (924) EL Marius Goring-David Farrar July,'49 91m Dec. 25 4434 A-| Very Good She V 
Mr. Soft Touch (149) Col. Glenn Ford-Evelyn Keyes Sept.,'49 93m Aug. 6 4705 AYC A-| Good _ (06 
Mrs. Mike UA Dick Powell-Evelyn Keyes Dec. 23,'49 99m Dec. 24 129 A A-2 Very Goof Side § 
Mutineers, The (101) Col. Jon Hall-Adele Jergens Apr. 22,'49 60m May 7 4599 A-l| Fair Silent 
My Brother Jonathan (Brit.) (AAI3) Mono. Michael Denison-D ulcle Gray June 1,'49 102m June 4 (S)4634 AorAY A-2 Sty Di 
My Brother's Keeper (Brit.) (964) EL Jack Warner-Jane Hylton July,'49 97m Feb. 19 4506 A-2_ Fair Skyline 
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es 
rald 
view 
1ITLE— Production Nember—Compe 
| My Foolish Heart (069) er Stars R 
My Friend Irma (4903)* RKO Susan H lease Ranning —_ ie 
Good Mysterious Desperado, The (007) Para. John See 5 ype Andrews ° Time Pn ag synopels Nat'l RATINGS———_ 
RKO Tim Holt-Ri wi Lynn-Marie Wils Jan. 21,'50 99m Page Groups L Herald 
NANCY Goes to Rio (color) chard Martin on a 14,'49 103m Oct. 22 58 of D. Review 
sill ae Raiders (868) — A ded * ept. 10,'49 = bIm —_ 20 4721 aa B Excell 
wee pe aughter (color) (927)* a "Rocky" owell8 Sullivan - ug. 27 4731 AYC A-2 Very Ge 4 
Night Unto Ni ec ag lima ar. 10,'50 Ni ae > 
ght Unto Night (822) . oe. r Oct. 15,'49 Dec. 31 (S : 
Not Wanted WB sl ae ciate June,'49 = Oct. 22 (S$) 138 
fen FC Sally Fo indfors-Ronald Rea Jan.,"50 a May 21 4 59 ~AYC Al ; 
. lor) at Doll rrest-Keefe Brasselle May 1449 84m ae B  Goed 
color 27 July, 49 9 Apr. 23 ole} 
veg Cog 4 45 
- od a cine a Stevens-June H ‘ = ses Ay ty Good 
Once M . ° ohn H. ; e Flaver B Fai 
ad ot * Darling (703) — Ron Ad romang hiiadon Nov.,'49 93m + 
: One Last Fli ream (Brit.) (942) EL Robert Mont ene Not Set = 115m sagh 3 26 
AR ing (831) ae Corsi ecepomate hes Blyth June 10,49 58 June 26 (S)4219 AYC A2 
an Stor (Brit.) (697) iB Alexis oe an | te July 9 4673 Very Good 
A aa of the ae dash MGM Pe Todd-Clasde Rein ge 87m re " 4698 AY A-2 Fair 
utlaw, The (066) im, tae Kelly-F. Sinatra-Be ‘bee 64m Jul 4673 A A-2 Good 
a Outpost in Morocco = pay! a re y Garrett Pe = May 21 4817 x2 by 
6 Geo a Russell June 8,'49 oy Dec. 10 AY ‘ air 
od le Fl, (4915) rge Raft-Marie Windsor be 7,'50 ae — 3 ae AYC ae Paleo 
as : ay 2," ec. 
rnty® (931) see 2 oo y249 92m Mars 264548 2 hes F: 
ri Pioneer Marshal (49 20th-Fo Stanley Hollow gs-Lizabeth Scott 549 AY Poor 
lor Pirates of Capri 71) R x J. Crain-W ay-Betty Warren Mar.,'50 105 ? Good 
Place of One's O ro Monte Nk erg oe Barrymore Dec.,'49 Jim Dec. 24 130 
Please Believe M wn, A (Brit.) (961) Louis Hayw 4.8 Hurst Nov.,'49 102 Oct. 8 4 ; 
at of N e Me EL Margar y ard-Binnie Barnes Dec. 24.'49 4 m Oct. | 1 AYC Fair 
f New York (009) MGM Deborah Lockwood-Ja Dec. |,’ Om Jan. 33 AYCo Good 
| soy al Jennie ee ak Kerr-Van yew es Mason Sept, "49 94m Dec . 154 rAY A-2 Excellent 
ost Office Investigat Selznick cott Brady-Rich ee _ 94m . 113 A-| Good 
Powder Ri gator (815) Sermiter:t ard Rober Not Set Feb. 19 4 A2 ‘00 
} por meer Rustiers (49 Rep. r Jones-Joseph Dec.’ D 506 A Good 
Prince of Fi 61) Warren D ep Cotten ec.,'49 79 ec. 17 (Ss A-l 
Good “ oxes (929) Rep. Allan " ouglas-Audre Apr. 22,' m Dec. )123 Good 
eerily nal =" Seal <n ComeaSle Welles Need — ae ke | “aa A A2 
Project X- as (209) a Monte be ae ery Welles ic Nov. 25,'49 9m Sept. 3 I AY A2 Average 
Neng — Warnes ee Hurst _—— 107m _ 19 (s)91 AYC : — 
° Rita C -Anna Lee pr. 8,'49 ug. 27 3 oe 
Good Cadend (Brit.) (915) a Colton-Keith Andes Dec. 8,'49 pe Apr. 23 aa AY or AYC a 
Good cksan EL Basil R Oct. 4,'49 40m Oct. 29 : Al Excellent 
salhAh Seceet S UA idler Nebloete Bogarde ” Nov. 12 81 AY or AYC A-2 oe 
ecret Servi ey-Jeanne C May,' A- : 
Range Justice (48 ice (4917) Li e Cagney M y.49 120m ‘ 2 Fair 
Good Ranger of 55) ppert John H ar. 25,'50 eb. 26 451 
tag sete Strip (856) — Johnny pete gnc Jergens susie (s}138 ”" Bo Ve 
| ted Danube — ur (223) Rep. Monte Sash Sree Hae: Terhone Jan.28;50 59m J oun 
ed Desert (4914 MGM James Mamie urst ug. 7,'49 57m an. 21 163 
Red, Hot and en (4 Lippert W. Pidgeon-P. a = 4/49 60m July 16 (S)4682 AY Fair 
bud Red Light -— Para Don Barry-Tom Ne “i Barrymore O ae 49 82m a 81 AYG A-l 
. ic 
| tel Shown the fort) me Beli ahonhte Maire Roe Wis 1N9m Soph te Be AY  & 
Rene » The (Brit.) (color Rep. Ro ge _Raft-Virginia M Nov. 25,' Om Dec. 3 25 (AY Very Good 
| emcee Se Soge oy tet) ee ee psd nue ts ih? 137 A-|_ Very Good 
iders in the Sky (2 Col nton Walb ne Axman lg 83m 4666 -1 6G 
Rid y (250) ol. Ch rook-Mariu i Aug. |,’ Aug. AYC ood 
age iders of the Dusk Col aries Sterreft-Sent s Goring ig. 1,'49 87m g- 27 4731 A-2 Fai 
Ceo | Riders of the weal ome Gene At rett-Smiley Burn Not Set June 4 air-Good 
j ; -Glori otte N : 133m re) 4634 AY Fai 
Good Riders of the Whirl (016) RKO Whip Wilse ria Henry ov. 24,'49 ct. 23 3 A ir 
i “a Pi : " ‘ 57 “I 
te High (817) {KO Tim Haltsdecqueline Whi hae Nov. 12° (S)82 » ii Escel 
age im of the Canyo Par Gene Autry-Patri ne White v. 13,49 57m ec. 17 123 A A-I nt 
Ringside (4820 yon (186) a. Bing Crosb atricia White Nov. 19,49 6 Sept. 10 5 or AY A-| 
newts Wecheaed (486 eer a ain te Maya? 70m = May 7 Sy AY > a 
iden Gal ‘ 
ao ee ta worse lm Sa (ING cok Ge 
| Roughthod (926) (051) poe aor Loncath eDeaier Seyler se 14,'49 pe Sept. 10 ~ Ta 
ugged O'R: F er-Paul Henrei ept. 18," Jul ood 
tutor a The (907) br ca, ane — Sept. Me pes uly = (s)4682 xa eed 
9 Rusty's Birthday (211) aly Micheol terling-Glerie a - 20°49 89m July 2 prvi tag ve Good 
e| ° jo . J 
God | SAMSON and Col. Ted Holt Richard Mertn an.'50 78m May it 4809 A. B Good 
& and Delilah naldson-John Litel- May 14: m Dec. 609 A Good 
a ee Se Se 
Sa ' a ; " ep. arr-V. Mature- ‘ ” Dec. é eryG 
3 aah or, a Sand") p. Monte Hele-Paul “ker Sanders aliens ae ec. 3  (S)106 AYC oe Fain ood 
' olor . R : e 
ae fe wade sida sp- John Wayne-Adele Ma ota) sm Och iS 57 AYC 
song plendor (color UA ewart Granger-Joa ra-John Agar N dh, 50 AYC or AY A-2. Excell 
Secret 4 the Crime (eae RKO see Renaldo-Leo "Ce reenwood Mey a = § AI Fair 
ret Garde enis-Cotl 2 rrillo ay,'49 95 ec. 17 
Secret of § n, The (color) MGM V otlow Expediti Oct. 7: m M 121 
t. Iv (2) M an John oe 7,49 60 ar. 19 45 A-2 
Shadow on the Wa (103) GM Ma son-Gloria De H Sept. 17,'49 m Nov, 12 - Excellent 
Shadows n the Wall (for. Ope Col. Ri — O'Brien-Dean * ssw Aug 26," 60m July 82 AYC 6 Good 
Goo | Sham of the West (4842 n Door) MGM An ard Ney-Vanessa B 7 a eg y 23° 4689 AYC Fair 
SON Ge Woe evn MGM Ann Sothern-Zach me airy aa: a || Se A2 Ex 
ore ‘ . Whip Wi chary Scott une 30,'49 Apr. 30 AY cellent 
a _(067)* a Yellow Ribbon (color) EL Senor bi ag Clyde Not Set = Aug. 13 poss AYC _ Exceller:’ 
6 Side Street yan-Ray McDonald July 24,'49 a Nov. 12 nh rt Good 
Silent Dust ( Brit wane John Wa May,'49 Jim July 30 stains be Fair 
ee (4824) jc Farley nasa ° m Apr. 30 pon AYC - 
iner (4823) Mo : Stephen M oly 4 O'Donnel ct. 22,'49 | A 
no. Aurray-Be ° ell Apr. 10, 03m J -| S 
, 1a PRODUC ie Roland’ Winter Keys take Dee. 29°50 82m ef =“ A we 
T DIGEST SE ravis-Pamela Blake May 1,'49 2m Oct. 29 130 -1 Excellent 
CTION, JANUARY July 28,"4 64m Ma 6 A A-2 Good 
21, 1950 49° = 60m pen : 4598 B Geel 
; 4706 ‘ Good 
-| Good 
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TITLE—Production Number —Company 


Slattery's Hurricane (921) 20th-Fox 


Sleeping Car to Trieste (Brit.) (922) EL 
Son of Billy the Kid (4816) Lippert 
Song of Surrender (4904) Para. 
Sons of New Mexico Col. 
Sorrowful Jones (4818)* Para. 
South of Death Valley (164) Col. 
South of Rio (854) Rep. 
South Sea Sinner Univ. 
Special Agent (4819) Para. 
Spring in Park Lane (Brit.) (008) EL 
Square Dance Jubilee (4903) Lippert 
Stagecoach Kid (002) RKO 
Stampede (AAI4) Mono. 
Story of G. |. Joe (006) EL 
Story of Molly X, The (902) Univ. 
Story of Seabiscuit (color) (907)* WB 
Strange Bargain (010) RKO 
Stratton Story, The (929)* MGM 
Streets of Laredo (color) (4813)* — Para. 
Streets of San Francisco (810) Rep. 
Sundowners, The (color) EL 
Sun Never Sets, The Realart 
Susanna Pass (color) (842) Rep. 
Sword in the Desert (709) Univ. 
TAKE ME Out to the Ball Game 

(color) (921)* MGM 
Take One False Step (696) Univ. 
Tale of the Navajos (color) (920) MGM 
Task Force (903) (part color)* WB 
Tell It to the Judge (225) Col. 
Tension (8) MGM 
That Forsyte Woman (color) (6)* MGM 
That Midnight-Kiss (color) (1) MGM 
Thelma Jordon (4910) Para. 
There's a Girl in My Heart (AAI6) Mono. 
They Live By Night (009) RKO 
Thieves’ Highway (924) 20th-Fox 
Third Man, The (Brit.) Selznick 
Threat, The (015) RKO 
Tight Little Island (Brit. ) Univ. 


Tokyo Joe (224) Col. 


Too Late for Tears UA 
Top O' the Morning (4901)* Para. 
Tough Assignment (4915) Lippert 
Trail of the Yukon (4820) Mono. 
Trail's End (4853) Mono. 


Trapped (007) EL 


Treasure of Monte Cristo (4909) Lippert 
Trouble in Texas (064) RKO 
Tucson (915) 20th-Fox 
Tuna Clipper (4804) Mono. 
Twelve O'Clock High (004) 20th-Fox 
UNDER Capricorn (color) (904) WB 
Undercover Man (142) Col. 
Undertow Univ. 
WATERLOO Road (Brit.) (940) EL 
Weaker Sex, The (Brit.) (914) EL 
Western Renegades (4856) Mono. 
West of Eldorado (4854) Mono. 
We Were Strangers (143) Col. 


When Willie Comes Marching Home 


(003) 20th-Fox 
Whirlpool (002) 20th-Fox 
White Heat (901)* WB 
Will James' Sand (color) (918) 20th-Fox 
Window, The (925) RKO 
Without Honor UA 
Wolf Huntefs (4821) Mono. 
Woman Hater (Brit) (701) — 


Woman in Hiding (906) 


Woman in the Hall, The (Brit.) (960) a 
Wyoming Bandit (866) Rep. 
YES SIR That's My Baby (color) 

(705) Univ. 


Young Daniel Boone (color) (4902) Mono. 


Younger Brothers, The (color) (823) . WB 
You're My Everything (color) 

(920)* 20th-Fox 
You Were Never Lovelier Col. 
ZAMBA (004) EL 





Release 
Stars Date 

Linda Darnell-Richard Widmark Aug.,'49 
Jean Kent-Albert Lieven June,'49 
Lash LaRue-Fuzzy St. John Apr. 2,'49 
Wanda Hendrix-Claude Rains Oct. 28,'49 
Gene Autry-Gail Davis Jan.,'50 
Bob Hope-Lucille Ball July 4,'49 
Charles Starrett-Smiley Burnette Aug. 18,'49 
Monte Hale-Kay Christopher July 22,'49 
Macdonald Carey-Shelley Winters Jan.,'50 
William Eythe-Laura Elliot July 22,'49 
Anna Neagle-Michael Wilding Nov.,"49 
Don Barry-Mary Beth Hughes Nov. 11,"49 
Tim Holt-Richard Martin June,'49 
Rod Cameron-Gale Storm Aug. 28,'49 
B. Meredith-Robt. Mitchum (reissue) Sept.,'49 
June Havoc-John Russell Nov.,'49 
S. Temple-B. Fitzgerald-L. McCallister Nov. 12,'49 
Martha Scott-Jeffrey Lynn Oct. 22,°49 
James Stewart-June Allyson July,"49 
Macdonald Carey-William Holden May 27,'49 
Mae Clarke-Robert Armstrong Apr. 15,'49 
Robert Preston-Robert Sterling Jan.,'50 
D. Fairbanks, Jr.-B. Rathbone (reissue) Sept.,"49 
Roy Rogers-Dale Evans Apr. 29,'49 
Dana Andrews-Marta Toren Oct.,"49 
G. Kelly-Frank Sinatra-Esther Williams Apr.,'49 
Wm. Powell-Shelley Winters June,'49 
Native cast Not Set 
Gary Cooper-Jane Wyatt Sept. 24,'49 
Rosalind Russell-Robert Cummings Dec.,'49 
Audrey Totter-Richard Basehart Nov. 25,'49 
Greer Garson-Erro! Flynn Nov. 11,'49 
Kathryn Grayson-Jose Iturbi Sept. 2,'49 
Barbara Stanwyck-Wendell Corey Jan.,"50 
Lee Bowman-Elyse Knox Not Set 
Cathy O'Donnell-Farley Granger Nov. 5,'49 
Richard Conte-Valentina Cortese Oct.,"49 
Jos. Cotten-Valli-Orson Welles Jan. 15,50 
Virginia Grey-Michael O'Shea Dec. 1,49 
Basil Radford-Catherine Lacey Not Set 
H. Bogart-A. Knox-F. Marly Nov.,'49 
Lisabeth Scott-Don DeFore July 8,'49 
Bing Crosby-Ann Blyth Sept. 5,'49 
Don Barry-Marjorie Steele Dec. 24,'49 
Kirby Grant-Suzanne Dalbert July 31,'49 
Johnny Mack Brown-Max Terhune Apr. 3,'49 
Lloyd Bridges-Barbara Payton Oct.,'49 
Glenn Langan-Adele Jergens Oct. 14,49 
Tim Holt-Richard Martin Aug.,'49 
Jimmy Lydon-Penny Edwards May,'49 
Roddy McDowall-Elena Verdugo Apr. 10,'49 
Gregory Peck-Hugh Marlowe Feb.,'50 
Ingrid Bergman-Joseph Cotten Oct. 8,49 
Glenn Ford-Nina Foch Apr.,'49 
Scott Brady-John Russell-Dorothy Hart Dec.,'49 
John Mills-Stewart Granger Aug.,'49 
Ursula Jeans-Cecil Parker Sept.,'49 
Johnny Mack Brown-Max Terhune Oct. 9,'49 
Johnny Mack Brown-Max Terhune June 5,'49 
Jennifer Jones-John Garfield May,'49 
Dan Dailey-Corinne Calvet Feb.,'50 


Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 


James Cagney-Virginia Mayo Sept. 3,'49 
Mark Stevens-Coleen Gray July,'49 
Barbara Hale-Bobby Driscoll May 21,'49 


Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 


Kirby Grant-Jan Clayton Oct. 30,'49 
Stewart Granger-Edwige Feuillere July,'49 
Ida Lupino-Howard Duff Fy ‘50 
Jean Simmons-Ursula Jeans g.,'49 
Allan "Rocky" Lane-Eddy Waller Ju i ‘49 
Donald O'Connor-Gloria De Haven Sept.,'49 
David Bruce-Kristine Miller Feb. 26,'50 
Wayne Morris-Janis Paige May 28,'49 
Anne Baxter-Dan Dailey Aug.,'49 
Fred Astaire-Rita Hayworth (reissue) Aug.,'49 
Jon Hall-June Vincent Sept.,'49 


Running 
Time 


83m 
95m 
65m 
93m 
70m 
88m 
54m 
60m 
88m 
70m 
9Im 
79m 
60m 
78m 
108m 
82m 
93m 
68m 
106m 
92m 
60m 
83m 
96m 
67m 
100m 


93m 
94m 
58m 
116m 
87m 
95m 
114m 
99m 
100m 
86m 
95m 
94m 


66m 
8im 
88m 
99m 
98m 
64m 
67m 
55m 
78m 
78m 


65m 
77m 
132m 


117m 
85m 
70m 


75m 
85m 
56m 
58m 
106m 


82m 
97m 
114m 
77m 
73m 
69m 


69m 
92m 


93m 
60m 


82m 


77m 


94m 
98m 


75m 





7-REVIEWED—. ————RATINGS—__ 
(S) = synopsis Nat'l Herald 
Issue Page Groups L.of D. ped 
Aug. 6 4705 A A-2 Ve 
Mar. 26 4549 8 «Gem 
Mar. 19 (S)4542 
Sept. 17 1g AY A-2 Feb 
Dec. 31 137 Good 
Apr. 16 4573. AY A-2 Excellent 
Aug. 13. ($)4715  AYC A-I 
Aug. 13 4714 AYC A-l Average 
Jan. 7 146 A Bo air 
May 7 4598 AY A-| Good 
Sept. 24 25 AYC Excellent 
Nov. 19 90 A-2 Good 
June 18 4649 AY A-| Good 
Apr. 30 4589 Very Good 
Nov. 19 91 
Nov. 12 81 A A-2 Very Good 
Oct. 29 65 AYC A-! Very Good 
Oct. | 34 AY A-2 Fair 
Apr. 23 4581 AYC A-l Excellent 
Feb. 12 4493 A A-2 Average 
May 7 4599 A-2 Fair 
Jan. 14 155 Average 
Dec. 10 115 
May 7 4598 A-! Good 
Aug. 27 4729 AY Geode 
Mar. 12 4529. AYC A-| Excellent 
June II 4641 A A-2 Excellent 
Mar. 5 4522. AYC A-| Fair 
Sept. 3 1 AY A-| Excellent 
Nov. 19 90 AorAY B Good 
Nov. 19 90 A B Fair 
Oct. 22 57. AorAY B Excellent 
Aug. 27 4730 AYC A-| Good 
Nov. 5 74 ~=#«A B Good 
Nov. 26 98 A-| Good 
Sept. 24 25 Good 
Sept. 3 1 A B Good 
Dec. 3 (S)106 
Oct. 29 65 A A-2. Good 
Nov. 19 90 AorAY A-2. Good 
Oct. 15 50 AY B Fair 
Apr. 9 4565 B Good 
Aug. 6 4705 AYC A-| Very Good 
Nov. 19 91 A-| Average 
Aug. 6 4706 A-l Fair 
May 14 (S)46II A-| 
Oct. | 34 AYC A-| Very Good 
Oct. 8 42 B Fair 
Aug. 13. (S)4715 
May 7 4599 AY A-| — Average 
Mar. 19 4538 AYC A-| Very Good 
Dec. 24 129 A-| Excellent 
Sept. 10 9 AY A-2 — Excellent 
Mar. 26 4549 A-2 Very Good 
Dec. 3 105 AY A-2 Good 
Jan. 29 4478 A-2 Fair 
June 4 4633 AYC A-| Good 
Jan. 14 155 AYC A-| Fair 
May 7 (S)4600 A-| 
Apr. 30 4589 B Excellent 
ie. 7 145 A-2 Excellent 
Nov. 26 97 B_ Very Good 
Aug. 27 4729 B Excellent 
Apr. 30 4590 AYC A-| Very Gooé 
May 14 4609 A-| Very Good 
Nov. 19 90 A B Good 
Oct. 8  (S)42 A-! ; 
Sept. 3 2 Fair 
Dec. 17 121 AorAY A-2 Very Good 
Jan. 29 4478 A-2 Very Good 
July 30 469g AYC A-| Fair 
Aug. 13 4713 AYC A-| Good 
Dec. 31 (S)138 
May 7 4597 A-2 Good 
July 2 4665 AYC A-| Very Good 
Aug. 27 4731 
Oct. 15 50 AYC A-| Fair 
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xcerpt from prophecy by 
INJAMIN N. BERGER 
esident, North Central 
llied Independent Theatre Owners 
“INDUSTRY LOOKS INTO A HOROSCOPE” 
EATER AMUSEMENTS, 
ecember 23, 1949 
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